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Chicago  Tribune  Restrictions 


During  November  Xke  Chicago  Tribune  limited 
its  daily  issues  to  an  average  of  32  pages  in 
order  to  build  up  a  reserve  of  newsprint. 
Restrictions  in  November  caused  upward  of  a 
thousand  columns  of  advertising  to  be  excluded 
from  The  Chicago  Tribune. 

Beginning  December  1,  this  average  was  raised 
to  36  pages.  It  IS  expected  that  by  New  Years 
the  necessity  for  any  such  limitation  will  have 
passed. 

Advertisers  may  be  assured  that  1920  schedules 
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PRICE  TWO  CEST8. 


GLOBE-DEiCRAT  BUYS  IHE  SL.  LOUIS  REPUBUC 

OLDEST  NEWSPAPER  IN  W^  SUSPENDS  PUBLICATION 


Announcement 


The  publishers  of  the  St.  Louis  GLOBE-DEMOCRAT  have  purchased  the  St.  Louis  Repub¬ 
lic  from  its  publishers,  George  Knapp  &  Co.,  and  the  publication  of  that  newspaper  will  be 
discontinued,  its  issue  of  today  being  its  last.  This  is  not  a  consolidation  but  an  absorption, 
tlie  (iLOBE-DEMOCR.AT  continuing  under  the  same  ownership  and  management  as  heretofore, 
and  it  will  continue  to  be  an  independent  Republican  newspaper,  basing  its  editorial  policy  upon 
what  it  believes  to  be  right,  and  printing  the  news  accurately  and  fairly  without  fear  or  favor. 

The  publishers  of  the  GLOBE-DEMOCRAT  realize  their  responsibility  to  the  public  and 
will  endeavor  to  merit  the  esteem  and  support  of  its  readers  in  St.  Louis  and  throughout  its 
tributary  territory  by  giving  them  a  strong  morning  newspaper  in  every  way  worthy  of  the  city 
and  the  field.  The  readers  of  the  Republic  are  invited  to  join  the  great  number  of  friends  and 
patrons  of  the  GLOBE-DEMOCR.\T,  whose  publishers  will  take  over  the  subscription  lists  of 
all  the  various  editions  of  the  Republic  and  will  fulfill  prepaid 
subscriptions  until  expiration.  Where  subscriptions  have 
been  prepaid  for  the  same  editions  of  the  GLOBE-DEMO- 
CR.\T  and  the  Republic  the  subscription  period  for  the 
GLOBE-DEM()(.'K.\T  will  be  extended  for  the  prepaid  term. 


Preside  nt  and  Editor  The  Globe-Democrat. 


A  Word  to  Advertisers 


’TlIH  above  announcement  to  the  public  explains  itself,  but  to  advertisers  and  advertising  agencies  a 
*  further  word  is  due. 

You  have,  of  course,  long  recognized  the  GLOBE-DEMOCRAT  as  the  one  essential  medium  in  the 
St.  Louis  morning  newspaper  field. 

Therefore  you  are  chielly  interested  in  our  absorption  of  the  other  morning  paper  because  this  action 
concentrates  all  the  morning  circulation  in  one  medium  and  enables  us  to  carry  your  message  EVERY 
DAY  to  practically  EVERY  BUYER  in  St.  Louis,  its  suburbs  and  far-reaching  trade-territory. 

By  the  taking  over  of  the  Republic’s  subscription  lists,  the  GLOBE-DEMOCRAT’S  circulation  is 
increased  to  well  over 

200,000  Copies,  Daily  and  Sunday 

The  GLOBE-DEMOCRAT’S  daily  A  A  A  A  M  A  D  second  St.  Louis 

circulation  is  approximately  TvfjVvV/  1TI\/Alj  paper,  the  Post-Dispatch. 


The  GLOBE-DEMOCRAT  reaches  the  public  of  this  great  territory  in  its  entirety  EVERY  DAY-- 
covers  this  wonderful  market  more  completely,  more  comprehensively,  than  any  other  one  newspaper 
ever  did  before. 


t  (ilote-ftmorrat 


Largest  Daily  Circulation  of  Any  St.  Louis  Newspaper 

NATIONAL  REPRESENTATIVES: 

F.  ST.  J.  RICHARDS  GUY  S.  OSBORN  J.  R.  SCOLARO  R  J.  BIDWELL  C.  A.  BRIGGS, 

410  Tribune  Bld^.,  1302  Tribune  Bldg.,  701  Ford  Bldg.,  742  Market  Street,  1302  L.  C.  Smith  Bldg., 

New  York  Chicago  Detroit  San  Franc. tco  Seattle. 
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Philadelphia 

the  Third  Largest  Market  in  the  United  States, 
is  One  of  the  Best  Cities  in  America  for  a 
Concentrated  National  Advertising  Campaign 

mmnmmmmmmmmmmmmm 

It  constantly  maintains  its  distinction  as  “the  city  of 
homes,”  of  which  it  has  nearly  400,000.  About  150,000 
of  these  dwellings  are  owned  by  their  occupants. 

Philadelphia  stands  pre-eminent  as  “the  world’s  work¬ 
shop.”  In  point  of  tonnage  and  number  of  vessels 
cleared  it  is  America’s  second  largest  port,  and  in 
population  it  is  the  third  city  in  the  United  States. 


Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in 
the  newspaper  “nearly  everybody”  reads— 


The  Bulletin 


NOVEMHER  CIRCULATION 


Net 

paid 

average 


450,509 


Copies 

a 

day 


The  circulation  of  The  Bulletin  is  the  second  largest  in  the  United  States. 

The  Bulletin  is  the  only  Philadelphia  newspaper  which  prints  its  circulation  figures  regularly  each  day. 
No  prize,  prcnium,  coupon  or  other  artificial  methods  of  circulation  stimulation  have  ever  been  used  by 
The  BuUetin. 
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Vol.  52 


Charter  Member  Audit  Bureau  of  Circulations. 
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“JOLLY  WELL  DONE”,  THEY  TOLD  LOUIS  TRACY, 
WHO  WROTE  BRITAIN'S  STORY  HERE 

Newspaper  Man  First,  Skilled  Author  Afterward,  He  Put  War  Publicity  On  Honest, 
Aboveboard,  News  Basis,  Scorning  Red  Tape  and  Writing  As 
Soldier-Father  of  Hero  Killed  in  Flanders 


BY  BEN  MELLON 


O  boil  your  bloomin’  heads  1”  to  an 
VjT  American  is  tame  and  without  a 
great  deal  of  meaning,  but  in  the  big 
book  of  English  as  spoken  in  England, 
these  arc  just  about  the  last  words  in 
gay  departmental  repartee  when  ancient 
red  tape  is  being  torn  to  shreds. 

Those  words,  spoken  after  careful 
consideration  early  in  his  career  as  a 
propagandist,  probably  explain  why 
Louis  Tracy,  newspaper  man  first,  but 
better  known  on  this  side  of  the  Atlan¬ 
tic  as  a  novelist,  made  such  a  success 
as  director  of  newspaper  publicity  with 
the  British  Bureau  of  Information  in 
the  United  States. 

Red  Tape  Quickly  Cut 
Mr.  Tracy  is  “of  the  world,’’  but  for 
all  of  that  he  is  English— very  English, 
but  good  English.  Like  most  English¬ 
men  “who  know,”  he  hides  his  knowl¬ 
edge  from  the  fleeting  glance,  but  you 
feel  it  when  he  starts  to  talk.  His  com¬ 
plexion  is  inclined  to  be  pink,  Jie  loves 
sports  and  smokes  a  black  briar  pipe 
and,  all  in  all,  is  just  the  kind  of  a 
man  that  thousands  of  his  American 
readers  would  expect  Louis  Tracy  to  be. 

Shortly  after  Mr.  Tracy  assumed  his 
duties  with  the  British  Bureau  of  In¬ 
formation  and  after  the  first  voucher 
time  came  around,  he  received  an  order 
from  the  bureaucratic  department — all 
government  departments  are  bureau¬ 
cratic  when  it  comes  to  signing  vouchers, 
according  to  Mr.  Tracy — under  which 
he  was  working,  to  first  send  on  cut¬ 
tings  (overseas  for  clippings)  of  all 
stuff  sent  out  by  him  that  had  been 
printed  in  American  newspapers. 

Slowly  recovering  from  the  effects  of 
this  order — too  stupendous  even  to  be 
considered  by  a  man  who  wished  to  de¬ 
vote  all  his  time  to  the  cause  of  his 
country — Mr.  Tracy  cursed  softly  about 
the  ways  of  men  who  did  not  know 
that  there  are  more  than  three  thousand 
newspapers  in  America,  and  his  duty 
was  to  scatter  news  that  would  be 
printed,  and  not  superintend  a  reading 
room.  Then,  flashing  baek  overseas 
went  his  answer : 

“Go  boil  your  bloomin’  heads.” 

Britain’*  Iliad  in  One  Night 
It  is  not  the  intent  to  herein  place 
Mr.  Tracy  in  the  class  of  reactionaries 
or  of  those  who  revolt  against  higher 
authority.  That  would  not  be  true. 
Mr.  Tracy  had  a  big  job  to  do,  wanted 
to  do  it  right  and  did  not  propose  to 
allow  official  red  tape  to  keep  him  from 
working  24  hours  a  day  at  it. 

Just  to  show  there  was  no  hard  feel¬ 
ing  on  his  part,  Mr.  Tracy  did  send 
some  cuttings  to  the  other  side  for  in- 


Probably  one  of  Mr.  Tracy’s  greatest 
spection.  Among  them  was  a  story  of 
his  own — a  story  that  was  printed  in 
newspapers  of  the  North,  East,  South 
and  West.  With  the  greatest  theme  any 
author  ever  had,  “Britain’s  Great  Part 
in  the  Great  War,”  he  started  to  work 
on  the  night  of  August  4,  1918,  and 
finished  that  story  before  2  o’elock  the 
next  morning.  It  contained  4,000  words, 
and  was  the  climax  of  five  years  of 
labor  for  England.  At  its  completion 
he  was  practically  a  nervous  wreck. 

When  the  “cuttings”  on  that  story 
were  gathered  for  shipment  to  London 
they  were  found  to  total  24,000  columns, 
and  the  bureaucratic  departmental  heads 
sent  another  message  across  the  Atlantic 
to  the  effect  that  his  job  had  been  “Jolly 
well  done !” 

Mr.  Tracy  passed  his  earlier  years  in 
Yorkshire,  diversified  by  three  years 
passed  in  a  French  lycec.  Before  en¬ 
tering  journalism  as  member  of  the 
staff  of  the  Northern  Echo  in  1884,  he 
divided  his  time  between  sport  and  the 
work  of  the.  1st  Volunteer  Battalion 
of  the  Yorkshire  Regiment.  At  eighteen 
he  held  an  officer’s  certificate. 

One  year  later  he  became  chief  of 
staff  of  the  South  Wales  Daily  News. 


accomplishments  was  in  helping  T.  P. 
O’Connor  knock  the  “I”  out  of  English 
editorials  and  substitute  the  broader 
“We.”  This  happened  on  the  Sun,  the 
brilliant  evening  paper  founded  by 
T.  P.,  and  of  which  paper  Tracy  be¬ 
came  associate  editor  after  his  return 
from  India,  where  he  had  gone  a  year 
before  to  edit  the  Morning  Post  at 
Allahabad. 

First  to  Say  "A  Living  Wage” 

It  was  while  he  was  associate  editor 
of  the  Sun  that  Mr.  Tracy  electrified  all 
England  with  a  new  phrase,  that  has 
since  been  very  much  abused,  by  claim¬ 
ing  the  right  of  labor  to  earn  “a  living 
wage.” 

Shortly  after  that,  Mr.  Tracy  became 
associated  with  Alfred  Harmsworth, 
now  Lord  Northcliffe,  in  the  purchase  of 
the  London  Evening  News.  Later  they 
disagreed. 

Mr.  Tracy  knows  his  America  well, 
better  in  fact  than  some  Americans, 
and  he  likes  it  and  judging  from  the 
sale  of  his  novels,  serials  and  short 
stories  on  this  side,  Americans  think 
pretty  well  of  him.  He  paid  his  first 
visit  to  this  country  in  18%. 

There  was  a  very  unliterary  pur¬ 


pose  in  his  coming.  Colorado  was  his 
goal  and  there  he  gazed  down  into  a 
hole  where  he  had  sunk  the  greater 
part  of  a  fortune  that  he  had  made 
during  the  South  African  boom. 

A  layman  would  probably  say  that 
hole  was  a  rotten  investment,  but  I 
am  pretty  sure  that  Mr.  Tracy,  look¬ 
ing  backward,  would  not.  It  gave  him 
the  opportunity  to  know  and  like  the 
United  States  when  it  was  still  a 
sleeping  giant.  It  speaks  well  for  his 
good  nature,  too,  when  we  remember 
that  he  was  feeling  keenly  a  loss  that 
would  have  soured  other  men. 

“The  Final  War”  Written  Year*  Ago 

From  his  experience  he  stored  away 
for  use  in  his  rollicking,  wholesome 
novels  much  knowledge  of  the  ways 
of  mining  promoters  and  the  vagaries 
of  life  in  a  mining  camp. 

It  was  about  the  time  of  Mr. 
Tracy’s  first  visit  to  the  United 
States  that  he  wrote  his  first  serial, 
“The  Final  War.”  That  remarkable 
romance  of  Armageddon  is  still 
spoken  of  as  the  greatest  serial,  from 
the  standpoint  of  its  drawing  power, 
ever  published  in  England.  After 
his  first  visit  to  America,  Mr,  Tracy 
did  not  turn  to  short  story  and  novel 
writing,  but  went  back  to  India  for 
three  more  years’  work  as  a  news¬ 
paper  man. 

Mr.  Tracy’s  novels  and  short  stories 
since  have  been  many  and  are  well 
known  to  Americans,  among  them 
“The  Wings  of  the  Morning,”  “The 
Pillar  of  Light,”  “The  Silent  Barrier” 
and  “The  Revellers.” 

When  the  German  hordes  swept 
into  Belgium,  Louis  Tracy  was  one 
of  the  men  who  did  not  hesitate.  The 
nation’s  work  became  his  only  work. 
The  day  after  war  was  declared  he 
took  steps  to  form  a  volunteer  corps 
on  the  Yorkshire  coast.  His  only  son, 
a  lad  of  nineteen,  just  about  to  enter 
Oxford  University,  applied  for  a  com¬ 
mission. 

Father  and  Son  First  Volunteer* 

Thus,  father  and  son  served  to¬ 
gether  in  the  great  cause.  The  son  fell 
at  St.  Eloi,  France,  June  4,  1916. 

When  Lord  Northcliffe  formed  the 
British  War  Mission  he  offered  Mr. 
Tracy  a  post  on  the  headquarters 
staff.  Subsequently  Mr.  Tracy  was 
transferred  to  the  staff  of  Sir  Henry 
Ballington  Smith,  K.  C.  B.,  assistant 
commissioner,  during  Lord  Reading’s 
ambassadorship.  In  June,  1918,  Mr. 
Tracy  went  to  the  British  Bureau  of 
Information,  where,  among  other 
(Continued  on  Page  38) 
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CONGRESS  URGED  TO  CLOSE  MAILS 
TO  EXCESSIVELY  BIG  PAPERS 

A.  N.  P.  A.  Committee  on  Conservation  and  Co-Operation 
Acts  to  Bring  Real  Economy  of  Paper  Throughout 
The  United  States. 

COXGRKSSIONAL  action  in  the  news  print  crisis  became  more 
of  a  possibility  this  week,  when  Representative  Daniel  Reed 
Anthony,  Jr.,  of  Leavenworth,  Kan.,  editor  and  manager  of  the 
Leavenworth  'limes,  introduced  a  bill  in  the  House  December  8 
limiting  the  size  of  newspapers  and  periodicals  accepted  as  second- 
class  mail  matter. 

Under  the  proposed  bill,  second-class  postage  privileges,  from 
the  adoption  of  the  bill  until  July  1,  1920,  would  be  denied  to  daily 
newspapers  of  more  than  24  pages,  Sunday  editions  of  more  than 
M)  pages,  weekly  and  bi-weekly  periodicals  of  more  than  75  pages, 
and  monthly  periodicals  of  more  than  100  pages. 

Claims  Big  Papers  Get  All  The  Newsprint 

The  bill  was  referred,  to  the  Com-  the  great  newspapers  and  periodicals 
mittee  on  the  Post  Office  and  Post  consumed  the  entire  supply. 


Roads  and  will  be  given  a  public 
hearing  Monday.  It  reads; 


He  said  that  he  had  taken  the  mat¬ 
ter  up  with  Representative  Madden 


“Be  it  enacted  by  the  Senate  and  ‘he  Post  Office  and  Good  Roads 
House  of  Representatives  of  the  Committee  and  that  Mr.  Madden 
United  States  of  America  in  Con-  favored  the  proposed  legislation. 


iircss  assembled.  That  until  July  1, 
1V20,  no  newspaper  or  periodical  shall 
be  carried  in  the  United  States  mails 


Mr.  Anthony  has  also  written  a 
letter  to  Victor  Murdock  of  the  Fed¬ 
eral  Trade  Commission,  regarding 


at  the  rates  provided  for  second-class  the  powers  of  the  commission  in 
postage,  which  shall  exceed  in  size  niatters  involving  print  paper, 
the  limitations  herein  set  forth,  and  “According  to  the  telegrams  1  have 
from  and  after  the  passage  of  this  received  newspapers  in  general  are 
act  the  Postmaster  General  shall  re-  supporting  my  bill,  while  several 
fuse  the  second-class  rate  of  postage  magazines  have  protested  against  it. 
to  any  daily  newspaper  printed  with  Anthony  declared, 

a  greater  number  than  twenty-four  To  Release  Alaskan  Wood 

pages;  to  any  Sunday  newspaper  Another  angle  of  the  paper  short- 
printed  with  a  greater  number  than  age  was  attacked  on  Tuesday  by 
thirty-six  pages;  to  any  periodical  Representative  Curry,  chairman  of 
published  weekly 'or  biweekly  of  a  the  House  Territories  Committee, 
greater  number  than  seventy-five  who  promised  that  Congress  would 
pages;  to  any  monthly  periodical  soon  act  to  release  the  forest  of 
printed  with  a  greater  number  than  .Alaska  to  American  print  paper 


one  hundred  pages.” 

Mr.  .Anthony  stated  th'at,  as  things 
stand,  the  big  newspapers  were  ob- 


manufacturers. 

“With  a  practically  unlimited  and 
inexhaustible  supply  of  good  print 


taining  practically  all  of  the  print  paper  wood  in  .Alaska,  there  is  no 
paper  supply  and  that  the  smaller  excuse  for  print  paper  shortage  in 
papers  were  being  forced  to  deal  the  United  States,"  Mr.  Curry  said, 
with  wholesalers  and  were  asked  to  "The  trouble  is  not  with  Congress, 
pay  as  high  as  10  and  15  cents  a  If  it  were.  Congress  would  not  delay 
pound  for  paper.  He  said  that  the  in  correcting  it.  The  trouble  is  with 
jiublishers  of  many  small  newspapers  the  Forestry  Service  and  its  re- 
had  found  that  the  big  producers  are  strictive  regulations.  No  sane  Amer- 
unwilling  to  deal  with  them,  because  ican  business  man  would*  invest  the 


large  sum  of  money  necessary  for 
the  establishment  of  a  paper  mill 
in  .Alaska  with  the  F'orestry  Service 
reserving  the  right  to  change  the 
charges  for  raw  material  every 
three,  five  or  seven  years.  These 
regulations  must  be  revised  and  lib¬ 
eralized  and  American  development 
must  be  encouraged  in  .Alaska.” 

F'.  H.  Flory,  superintendent  of  the 
I'orest  Service  of  Alaska,  according 
to  dispatches  from  Ketchican,  states : 

“.Alaska  has  enough  timber  to 
furnish  half  the  newsprint  paper  of 
the  United  States  for  all  time  to 
come  and  with  proper  care  the  in¬ 
dustry  can  be  made  everlasting.” 

Mr.  Flory  expects  Congress  to  re¬ 
move  restrictions  which  block  the 
way  to  the  construction  of  paper 
mills. 

.  A.  N.  P.  A.  I«  Busy 

Meanwhile,  the  co-operation  and 
conservation  committee  of  the  Amer¬ 
ican  Newspaper  Publishers’  Associa¬ 
tion  continued  to  impress  upon  pub¬ 
lishers  and  advertisers  the  necessity 
of  immediate  economy  in  the  use 
of  print  paper. 

F'leming  Newbold,  chairman  of  the 
committee  in  Maryland,  Delaware, 
Virginia  and  the  District  of  Colum¬ 
bia,  and  business  manager  of  the 
Washington  Star,  started  his  cam¬ 
paign  with  the  following  announce¬ 
ment,  which  was  carried  on  the  front 
page  of  the  Star: 

There  U  today  In  the  han<U  of  the  manu- 
facttirera  less  than  three  ilaya’  supply  of  paper 
f<ir  the  new«pai)er8  of  the  country. 

The  Xewtprint  Service  Bureau  of  New  York. 
reprewntiiiK  the  iMiper  manufacturers,  has  notified 
I  lie  AnM'rican  Newsimiier  I’uhllahers’  Associa¬ 
tion.  that  an  imme<llate  cut  of  10  per  cent  In 
I'oiimmifition  Is  essential. 

The  Amfriran  Newtpaper  Publiehere'  AiBocia- 
lion  has  notified  every  newspajier  publiaber  of 
America  that  unless  the  newa|>apers  throujrhout 
the  Ignited  States  reduce  the  average  consump¬ 
tion  of  newsprint  paper  by  at  least  10  per  cent 
many  new8|>a|)ers  will  soon  he  compelleil  partly 
or  wiiolly  to  su»|>end  publication.  The  associa¬ 
tion  has  askiKl  all  newsiwipers  to  comply  strictly 
with  the  reRUlatlons  of  the  War  Industries  Board 
for  conservation  of  newsprint  pajier  and  that 
every  economy  In  the  use  of  paper  be  observed. 

Al'l’K.U..  TO  ADVKimSKRS 

In  onler  to  accomtdlsh  fully  the  necessary 
and  ih-slrtsl  results  every  ailvertiser  inslnit  dis¬ 
play  in  the  newspajicrs  printwl  in  this  district 
is  rtspiested  to  reiliice  his  a<lvertialng  space 
Isdween  now  and  Ohristmas  by  10  |>«-  cent. 

It  is  essential  that  every  advertiser  comply 
with  this  ri-quest  in  order  tliat  the  present 
danger  of  exhaustion  may  be  averteil  and  that 
all  newspaiiers  in  the  country  may  continue 
regular  piildlcation. 

The  rrieting  crieie  ran  only  be  met  by  nincere 
and  voluntary  cooperation  on  the  part  of  alt 
advertUert  and  nruBpapere. 

As  chairman  of  this  district,  I  am  semllng 
tills  apiieal  to  eyery  newsiiaiier  publisher  in 
Maryland,  Virginia,  Delaware  and  the  Dietrirt 

(Continued  on  Paije  24) 


NAVY  ENDS  CAMPAIGN 
OF  ADVERTISING 

Campaign,  Costing  $300,000,  Secured 
Through  Daily  Press,  a  Return 
Valued  at  $2,000,000  in  “Fa¬ 
vorable  Public  Opinion.” 

Washington,  Dec.  10. — The  Navy 
Department,  after  considering  the  re¬ 
sults  of  its  $300,000  newspaper  adver¬ 
tising  campaign,  has  rendered  a  ver¬ 
dict,  which  may  be  summarized  as 
follows ; 

The  money  was  well  spent. 

The  investment  brought  a  return 
in  “favorable  public  opinion”  worth 
$2,000,000. 

.According  to  several  officials  of  the 
department  the  $300,000  was  “good 
fall  plowing.”  It  prepared  the  way 
for  the  recruiting  drives  of  next 
spring,  because  it  taught  the  people 
a  great  deal  about  the  Navy.  In  other 
words,  they  are  willing  to  admit  that 
the  newspapers  aroused  interest  in 
the  navy  in  quarters  that  had  not 
understood  the  opportunities  it  had 
to  offer,  and  it  added  to  the  favor¬ 
able  support  of  the  navy  everywhere 
throughout  the  entire  country. 

Lieut. -Com.  Emory  Winship,  chief 
of  the  recruiting  service.  Bureau  of 
Operations,  declared  that  while  he 
was  convinced  that  the  newspaper 
campaign  brought  a  paper  return  of 
$2,000,000  in  favorable  public  opinion, 
he  did  not  believe  the  department 
would  devote  any  more  of  its  recruit¬ 
ing  appropriation  now  for  another 
campaign.  He  added  that  there  were 
many  factors  operating  against  the 
drive  in  that  it  was  difficult  at  this 
time  to  obtain  recruits  due  to  the 
uncertainty  in  Congress  over  the  pro¬ 
posed  increased  pay  legislation.  Con¬ 
gress  has  reached  no  conclusion  as 
to  whether  it  will  continue  the  war 
rate  of  pay  and  until  that  question 
is  settled  navy  officials  believe  it  will 
be  difficult,  if  not  impossible,  to  ob¬ 
tain  the  desired  number  of  enlist- 


Janies  O’Shaughnessy,  general  man¬ 
ager  of  the  .American  Association  of 
Advertising  Agencies,  which,  as  the 

(Continued  on  Page  20) 
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NATIONAL  ADVERTISERS  FAR  FROM  SOLD 
ON  DAILY  NEWSPAPERS’  VALUE 


A.  N.  A.  Convention  Shows  That  Newspapers  Have  Much  Educational  Work  Ahead — 
Largest  Attendance  in  Body’s  History — J.  C.  McQuiston  Elected  President 

— Semi-Annual  Meeting  in  Pittsburgh 


BY  JOHN  F,  REDMOND 


Lakewood,  J.,  DEtEMHER  5. 


PITTSBURGH  carried  off  double 

lionnr«  at  tli#»  annnnl  t-mantino- 


*  honors  at  the  annual  meeting  of 
the  Association  of  National  Advertis¬ 
ers,  which  closed  here  today  after  three 
days’  sessions,  which  were  unanimous¬ 
ly  declared  the  best  ever  held  by  the 
orijanization.  J.  C.  McQuiston  of  the 
Westinghouse  Electric  &  Manufactur¬ 
ing  Company,  East  Pittsburgh,  Pa., 
was  elected  president  and  Pittsburgh 
was  selected  as  the  semi-annual  meet¬ 
ing  place. 


The  other  officers  are: 


Vice-presidents — J.  D.  Ellsworth, 
American  Telephone  &  Telegraph 
Company,  New  York;  R.  N.  Fellows, 
Addressograph  Company,  Chicago; 
Mont  H.  Wright,  John  B.  Stetson 
Company,  Philadelphia. 

Directors — W.  A.  McDermid,  Men- 
nen  Company,  Newark,  N.  J.;  J.  S. 
Wichert,  Mellen’s  Food  Company, 
Boston;  Don  Francisco,  California 
Fruit  Growers’  Exchange,  Los  An¬ 
geles;  Philip  L.  Thomson,  General 
Electric  Company,  New  York;  W.  T. 
Chollar,  Atlas  Portland  Cement  Com¬ 
pany,  New  York;  W.  H.  Marsh,  Bur¬ 
roughs  Adding  Machine  Company,  De¬ 
troit. 


Secretary-treasurer  —  John  Sullivan, 
New  York. 

Executive  Committee — Messrs.  Mc¬ 
Dermid,  Ellsworth,  Wichert,  .Thom¬ 
son,  Chollar  and  Marsh. 

Representative  on  Foreign  Credits 
Committee  of  the  United  States  Cham¬ 
ber  of  Commerce — W.  A.  McDermid. 

Representatives  on  National  Com¬ 
mission  of  A.  A.  C.  W. — W.  N.  Bay¬ 
less,  Conklin  Pen  Manufacturing  Com¬ 
pany,  Toledo;  William  Ingersoll  of 
Robert  H.  Ingersoll  &  Bro.,  New 
York;  George  B.  Sharpe,  Cleveland 
Tractor  Company,  Cleveland. 

The  outstanding  lessons  of  the  con¬ 
vention  w'ere  that: 


nient  of  budgets,  more  careful  selec¬ 
tion  of  media,  greater  care  in  copy 
writing  and  closer  co-operation  with 
other  departments;  and 

Advertising  managers  mu§t  gather 
all  possible  facts  to  controvert  charges 
constantly  being  made  that  advertising 
increases  the  cost  of  living. 

On  the  latter  point  President  Mc¬ 
Dermid,  in  his  annual  address,  re¬ 
ferred  to  the  following  report  by 
George  Frank  Lord  as  being  of  “spe¬ 
cial  significance 


"III  all  the  investigations  about  to  be  start¬ 
ed  in  the  high  cost  of  living,  it  is  inevitable 
that  advertising  will  be  attacked  as  one  of 
the  reasons  for  the  high  cost  of  marketing 
goods. 

“It  is  probable  that  the  manufacturer  will 
be  able  to  show  that  their  profit  per  consumer 
unit  is  verv  small;  that  the  big  item  of  cost 
is  distribution.  The  tendency  of  the  labor 
unions  and  various  economists  may  be  to  point 
to  the  millions  of  dollars  spent  in  advertising 
as  a  burden  that  increases  the  retail  cost  of 
goods  to  the  consumer. 

“I  think,  therefore,  it  is  of  the  utmost  im¬ 
portance  that  a  considerable  part  of  our  pro¬ 
gram  be  devoted  to  a  discussion  of  this  point, 
with  any  proof  that  can  be  offered  showing 
that  advertising  cuts  down  distributive  cost 
and  therefore  lowers  the  price  to  the  con¬ 


sumer. 

“The  situation  offers  not  merely  an  oppor¬ 
tunity  to  defend  advertising,  but  one  to  great¬ 
ly  advance  it  in  the  minds  of  the  public  and 
of  non-advertising  concerns.” 


“In  anticipation  of  some  such  possi- 
'bility  your  directors  have  authorized 
a  reserve  fund  to  be  set  aside  for  the 
purpose  of  securing,  if  necessary,  the 
data  which  will  establish  the  eco¬ 
nomic  aspects  of  advertising,  and 
which  will  enable  the  Association  of 
National  Advertisers  to  co-operate 
energetically  with  other  interests  in 
the  presentation  of  the  true  facts 
of  the  case,’’  said  Mr.  McDermid. 
Closing  resolutions  were  adopted : 

I  ^  M  rviiicxrkN  Approving  the  “avowed  aims  of  the 

J.  C.  McQUISlON  American  Association  of  Advertising 

President  Assooietion  of  National  ^  Advertisers  Agencies,’’  in  the  belief  that  “the  A.  A. 

The  national  advertising  manager  worth  for  every  cent  of  his  advertis-  A.  A.  can  perform  a  valuable  work  to- 

must  study  more  intensively  than  he  ing  budget ;  ward  improving  advertising  agencies 

has  done  in  the  past  practically  all  de-  Rising  advertising  rates  and  scarcity  .service  and  help  to  increase  the  effi- 

tails  of  business  in  order  to  get  full  of  paper  will  necesitate  the  rearrange-  (Continued  on  Page  lo) 
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CANADIAN  SITUATION  FAVORABLE 
SAYS  PRESIDENT  JENNINGS 

Newly  Elected  Head  of  Canadian  Daily  Newspaper  Asso¬ 
ciation  on  Visit  to  New  York  Outlines  Plans  of 
New  Organization. 


Expressing  belief  in  the  future  prosperity  of  the  newspapers 
of  Canada  and  unity  of  purpose  in  handling  the  future  problems 
of  the  publishers  through  the  newly  organized  Canadian  Daily 
Newspaper  Association,  M.  R.  Jennings,  the  first  president,  has 
been  calling  upon  New  York  advertising  agencies  and  newspaper 
equipment  houses  during  the  last  week. 

His  own  plans  call  for  a  new  home  for  the  Edmonton  Journal. 
Mr.  Jennings  says  that  the  publishers  of  Canadian  dailies  have  en¬ 
thusiastically  welcomed  the  new  opportunity  that  has  been  offered 
to  them  to  co-operate. 

Counts  on  New  Canadian  Body  for  Big  Things 


is  planning  a  new  building  for  his  pa¬ 
per,  and  the  object  of  his  visit  to  New 
York  was  to  investigate  some  of  the 
practical  features  in  connection  with 
the  new  plant. 

Mr.  Jennings  has  been  prominently 
identified  with  the  Canadian  newspaper 
world  for  twenty-five  years,  during 
that  time  being  associated  with  the 
Montreal  Herald  and  the  Toronto  Mail 
&  Empire  and  Telegram.  For  a  number 
of  years  the  Journal  has  been  a  member 
of  the  Canadian  Press  Limited. 

Regarding  the  newspaper  situation 
in  Canada  at  the  present  time,  Mr. 
Jennings  said: 

“Notwithstanding  many  new  diffi¬ 
culties  which  face  all  publishers,  the 
newspaper  situation  in  Western  Can¬ 
ada,  doubtless  throughout  Canada,  is 
generally  favorable.  There  were  few 
consolidations  last  year  and  I  know 
of  none  in  prospect.” 


In  discussing  the  plans  of  the  new 
organization  he  heads,  with  a  repre¬ 
sentative  of  Editor  &  Pubmsher.  he 
said:  , 

“Up  to  the  present  time,  all  asso¬ 
ciated  work  in  connection  with  Cana¬ 
dian  publishers  has  been  conducted  by 
and  under  the  title  of  the  Canadian 
Press  Association  formed  some  sixty- 
one  years  ago,  and  including  in  its 
membership  practically  all  the  pub¬ 
lishers  of  Canada.  In  three  sections, 
but  under  one  executive  and  one  man¬ 
ager,  were  grouped  the  publishers  of 
the  daily  papers,  weekly  papers  and 
all  periodicals  of  trade  or  class  char¬ 
acter. 

Old  Operations  Diverse 

“It  has  been  evident,  however,  to 
nearly  all  these  divisions,  that  al¬ 
though  they  had  many  interests  in 
common,  their  operations  were  diverse 
in  many  details.  It  was  recognized 
.that  the  machinery  existing  in  the 
Canadian  Press  .Association  was  in¬ 
adequate  to  properly  serve  the  needs 
of  approximately  600  weekly  papers, 
100  dailies,  and  about  the  same  num¬ 
ber  of  special  publications. 

“To  remedy  this  situation,  definite 
steps  were  taken  at  the  annual  meeting 
of  the  Canadian  Press  -Association, 
held  in  Toronto  during  the  week  of 
November  24th,  to  bring  about  an 
amicable  devolution  of  the  parent  as¬ 
sociation,  still  preserving,  however,  its 
original  charter,  but  changing  many 
details  of  its  operation. 

“Where  matters  of  national  import¬ 
ance  demand  the  assistance  of  a  united 
press  in  Canada,  the  executive  of 
the  Canadian  Press  Association, 
consisting  of  ten  elected  representa¬ 
tives  from  the  three  newly  formed 
organizations,  may  be  called  into  coun¬ 
cil.  All  other  activity  on  the  part  of 
the  various  publishers  will  be  carried 
on  by  the  respective  association  in 
which  each  publisher  is  eligible. 


by  the  Daily  .Association.  Mr.  Imrie 
has  been  well  known  to  both  United 
States  and  Canadian  publishers  as  the 
manager  of  the  Canadian  Press  As¬ 
sociation. 

“1  he  weekly  newspapers  and  the 
periodicals  are  organizing  somewhat 
on  the  same  lines  as  the  dailies,  each 
with  their  own  executive  and  a  salaried 
manager. 

“.As  to  the  activities  of  the  new 
Daily  Association,  they  are  obvious 
to  every  publisher.  They  will  com¬ 
prise  energetic  promotional  advertis¬ 
ing  campaigns,  trade  surveys  which 
may  lead  to  the  development  of  new 
business,  continual  attention  to  news¬ 
print  and  labor  conditions  and  such 
phases  of  publishing  problems  which 
may  come  up  from  time  to  time.  It  is 
hoped  by  the  incoming  executive  that 
every  daily  publisher  will  become  a 
member  of  this  association,  and  a  very 
careful  gradation  of  fees  has  been  es¬ 
tablished  to  this  end.” 

Mr.  Jennings  has  for  eleven  years 
been  editor  and  managing  director  of 
the  Edmonton  Evening  Journal.  He 


‘CLEARING  HOUSE”  IN  OHIO 


Newspaper  Women  Establish  Link 
Between  Editors  and  Writers 

Cleveland,  Dec.  8. — The  Ohio  News¬ 
paper  Women’s  Association,  whose  an¬ 
nual  convention  was  recently  held  in 
Dayton,  has  undertaken  to  double  its 
membership  during  the  coming  year. 
The  present  membership  is  130. 

Miss  Pearl  Hclfrich,  who  has  done 
much  to  keep  the  association  going,  was 
re-elected  president.  Other  second-term¬ 
ers  included  Miss  Ruth  Parrett,  Colum- 
bus,  vice-president;  Mrs.  Mary  Young 
Southard,  Dayton,  treasurer;  Miss  Mar¬ 
garet  Converse,  London,  secretary.  Miss 
Sophie  Kerr,  Cleveland,  and  Miss  Anne 
Lewis  Pierce,  New  York,  have  been 
made  honorary  members  of  the  associa¬ 
tion. 

.A  novel  sequel  of  the  meeting  is  a 
“clearing  house”  plan  for  providing  a 
channel  between  editors  of  newspapers 
and  periodicals  and  women  fitted  to  pro¬ 
vide  editors  with  “copy.” 


Will  Follow  A.  N.  P.  A.  Plan 


“Even  such  broad  matters  as  news 
print,  postage,  labor  and  plans  vary 
in  different  class  of  publication. 
These  questions,  together  with  promo¬ 
tional  work,  will  be  dealt  with  by  the 
new  associations,  except  where  they 
find  common  ground. 

“The  Canadian  Daily  Newspaper 
Association  was  formed  and  will  oper¬ 
ate  in  some  ways  similarly  to  the  A. 
N.  P.  A.,  which  also  has  representa¬ 
tion  in  Canada.  A  new  charter  has 
been  applied  for,  new  constitution  and 
by-laws  drafted,  and  an  executive 
elected  with  proportional  representa¬ 
tion  from  each  province.  The  services 
of  John  M.  Imrie  have  been  retained 


Photo  br  Curtii  specially  for  Editor  &  Publisher. 

M.  R.  JENNINGS 

President  Cenedien  Daily  Newspaper  Association 


PAPER  WORRIES  PRESS 
IN  WASHINGTON 


State  Association  Meeting  Next 
Month  Will  Take  Up  Ques¬ 
tion  of  Conservation  by 
Big  City  Dailies 


Seattle,  Dec.  10. — Discussion  on  the 
serious  newsprint  shortage  is  sched¬ 
uled  to  be  one  of  the  outstanding 
features  of  the  annual  newspaper  in¬ 
stitute  of  the  Washington  State 
Press  .Association  to  be  held  on  the 
University  of  Washington  campus 
next  month.  Small  town  dailies  and 
weeklies  in  the  Pacific  Northwest  are 
finding  the  newsprint  question  a 
thorny  one  to  grapple  with  and  find 
no  indications  on  the  part  of  the  big 
dailies  in  the  Northwest  that  they 
intend  to  reduce  the  size  of  their 
daily  and  Sunday  issues,  in  accord¬ 
ance  with  the  recommendations  of 
Frank  P.  Glass,  president  of  the  A 
N.  P.  A. 

While  papers  generally  in  this  state 
have  survived  through  the  struggle 
of  mounting  costs  with  but  few  sus¬ 
pensions,  the  sharp  edges  of  the  pre¬ 
vailing  conditions  have  been  keenly 
felt. 

Country  newspapers  almost  as  a 
unit  are  strongly  in  favor  of  meeting 
any  uniform  program  recommended 
for  the  conservation  of  newsprint. 
But  the  big  city  dailies,  with  the 
sharp  competition  which  they  face, 
are  apparently  hesitant  about  any 
big  reduction  in  the  size  of  their  edi¬ 
tions. 

Hope  for  Alaskan  Help 

On  the  contrary,  there  seems  to  be 
a  tendency  toward  the  use  of  more 
space  in  order  to  print  an  increasing 
volume  of  special  features.  The 
Seattle  Times  recently  commented 
editorially  on  the  necessity  of  con¬ 
serving  newsprint,  but  has  given  no 
intimation  yet  that  it  intends  to  re¬ 
duce  the  size  of  its  editions,  which 
are  among  the  largest  in  the  West. 

Newspaper  publishers  of  the  Pa¬ 
cific  Northwest  see  an  early  solution 
to  the  growing  newsprint  shortage 
in  the  opening  up  of  the  vast  pulp 
woods  of  this  section  and  Alaska. 

There  are  plenty  of  indications 
that  the  necessary  capital  will  be 
found  available  to  erect  pulp  mills  if 
the  Government  gives  the  proper  en¬ 
couragement.  The  passage  of  the  so- 
called  water-power  bill  now  pending 
in  Congress,  it  is  argued,  will  be  a  big 
step  toward  the  solution  of  the  news¬ 
print  crisis. 


I.  E.  A.  Banquet  Poorly  Attended. 

Milw'aukee,  Dec.  10. — Not  more 
than  twenty-five  persons  attended  a 
dinner  of  the  Wisconsin  branch  of 
the  International  Editorial  Associa¬ 
tion  here.  Gov.  Emanuel  L.  Philipp, 
w'ho  was  on  the  program  for  an  ad¬ 
dress,  did  not  attend.  Daniel  W. 
Hoan,  the  Socialist  Mayor  of  Mil¬ 
waukee,  made  a  short  address  of 
welcome.  Shore  talks  were  made  by 
several  of  those  present. 


New  Home  Started. 

South  Bend,  Ind.,  Pec.  10.-“The 
Tribune  has  broken  ground  for  its 
new  home  at  the  corner  of  Colfax 
avenue  and  Lafayette  boulevard,  on 
property  100  by  144  feet.  It  will  be 
ready  for  occupancy  in  about  a  year. 
Building  and  equipment  will  repre¬ 
sent  an  investment  approaching  $400,- 
000. 
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JOURNALISM  HAS  TAKEN  ON  A  NEW  DIGNITY 
BECAUSE  OF  PROFESSIONAL  COURSES 


New  President  of  American  Association  of  Teachers  of  Journalism  Finds  Editors  Now 
Recognize  University  Can  Render  Real  Service  in  Equipping  Men  and  Women 
for  Exacting  Business  of  Newspaper  Making. 


BY  H.  F,  HARRINGTON 


PROFESSOR  H.  F.  HARRINGTON 
President  American  Association  Teachers  of  Journalism 
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ANNUAL  CONVENTION  OF  THE  A.N.A. 


(Continued  front  Page  7) 


ciency  of  advertising,  thereby  bene-  n 
fitting  both  manufacturers  and  the  r 
consuming  public  by  decreasing  the  t 
cost  of  distributing  goods  from  the  s 
producer  to  the  consumer”; 

Instructing  the  secretary  to  com-  a 
municate  with  the  proper  officials  of  a 
the  U.  S.  Census  Bureau  to  endeavor  jg 
to  have  them  tabulate  (in  the  1920  p 
census)  statistics  of  manufacturing  t 
activities  by  the  county  unit  instead  o 
of  the  stale  unit  heretofore  used,  and  p 
that  such  statistics  be  classified  into  p 
se7'en  groups,  each  group  indicating  i( 
the  size  of  the  manufacturer  accord-  li 
ing  to  the  number  of  employes  em-  d 
plf)ycd,  the  suggested  groups  being:  t 

I — ThoM-  manufacturers  employinR  less  than  t. 

10  iieoplc.  u 

2  Those  manufacturers  employinft  from  10  ' 

to  SO  people.  i( 

3 —  Those  manufacturers  employing  from  50 

to  100  people. 

4 —  Those  manufacturers  employing  from  100  p 

to  500  i>er>ple. 

5 —  Those  manufacturers  employing  from  500  ■' 

to  1,000  people.  V 

6 —  Those  manufacturers  employing  from  1.000  , 

to  5.000  people.  ‘ 

7—  Those  manufacturers  employing  over  5.000 

people;  ^ 

Greeting*  to  A.  C.  A. 

Extending  fraternal  greetings  and  ^ 
best  wishes  to  the  Association  of  f 
Canadian  Advertisers,  which  “we 
consider  our  ally  in  helping  to  in-  j, 
crease  the  efficiency  of  advertising,  ^ 
thereby  benefitting  the  manufactur- 
ers  of  both  countries  by  decreasing  f, 
the  cost  of  distributing  advertised  ^ 
goods  from  the  producers  to  the  con¬ 
sumers”; 

Expressing  “unanimous  and  grate¬ 
ful  appreciation  to  its  president,  W.  |) 
A.  McDermid,  for  his  constant,  un-  ii 
tiring  and  self-sacrificing  efforts  in  A 
futhering  the  interests  of  our  asso-  a 
ciation,”  and  as  a  permanent  token  t 
of  appreciation  it  was  further  re-  p 
solved  “that  this  resolution  be  pre-  e 
sented  to  him,  properly  engrossed 
and  personally  signed  by  the  asso-  d 
ciate  executives,  who  so  loyally  sup-  h 
ported  Mr.  McDermid.”  The  resolu-  il 
tion  stated  that  “the  phenomenal  n 
progress  of  the  Association  of  Na-  v 
tional  Advertisers  during  1919— 4he  z 
most  critical  year  in  its  history — has  p 
been  largely  due  to  the  untiring,  un¬ 
selfish  and  pioneering  efforts  of  its  t 
president  and  his  inspirational  and  p 
magnetic  leadership,  best  described  n 
by  that  now  famous  ‘McDermidism’  r 
— Let’s  Go!”; 

Thank*  to  Staff 

Expressing  sincere  appreciation  of 
the  efforts  of  the  executive  officers 
and  home  office  staff  of  the  associa¬ 
tion,  “which  have  been  of  untold 
value  to  the  members  during  1919”; 
and 

Expressing  the  “individual  and  col¬ 
lective  appreciation  to  the  Laurel 
House  management  for  the  courteous 
service  rendered  during  the  annual 
meeting.” 

Although  not  a  subject  of  discussion 
at  the  meeting,  it  seemed  to  be  the 
personal  opinion  of  most  members, 
when  speaking  to  the  representative  of  | 
EniTOR  &  PcBUSHER,  that  advertising  i 
will  continue  in  its  present  volume, 
and  perhaps  a  larger  one,  during  1920 
and  possibly  for  the  next  two  years. 

They  reason  that  the  country’s  in¬ 
dustries  are  now  only  marking  time 
waiting  for  the  declaration  of  peace 
and  resumption  of  normal  business 
conditions.  One  of  these  members, 
speaking  informally,  declared  that  L 


manufacturers  are  only  beginning  to 
realize  the  necessity  of  impressing 
their  names  on  the  public  mind.  He 
said ; 

“Many  concerns  that  have  never 
advertised  before  are  beginning  to 
advertise  now,  seeing  what  advertis¬ 
ing  has  accomplished  for  the  com¬ 
paratively  small  number  of  indus¬ 
tries  that  have  heretofore  made  use 
of  it.  They  realize  that  in  the  new 
post-war  era,  business  competition  is 
to  be  carried  on  in  a  much  more  spir¬ 
ited  way  and  that  the  concern  that 
hangs  back  and  relies  on  old  ways  of 
doing  business  is  going  to  be  left  in 
the  ruck.  With  the  present  uncer¬ 
tainty  in  our  international  relations, 
business  men  can  set  no  definite  pol¬ 
icy.  Just  wait  until  peace  formally 
comes  again  and  factories  are  com¬ 
pletely  changed  over  to  rush  busi¬ 
ness.  Then  see  the  part  advertising 
will  play  in  competition.  No,  I  can 
foresee  no  reduction  in  advertising.” 

On  the  other  hand  there  were  a 
few  prominent  advertisers  who  were 
just  as  certain  that  advertising  vol¬ 
ume  is  sure  to  decline  in  the  near 
future.  These  took  the  ground  that 
the  present  advertising  rush  is  caus¬ 
ing  a  demand  for  goods  that  is  far  in 
excess  of  what  the  factories  can  pro¬ 
duce  and  that  advertisers  cannot  af¬ 
ford  to  lose  good  will  by  not  being 
able  to  meet  demands. 

Not  Worried  Over  Paper 

No  matters  that  concerned  news- 
|)apers  were  discussed  at  the  meet¬ 
ing.  nor  were  the  members  of  the 
A.  S.  A.  at  all  worried  over  the  short¬ 
age  of  paper  that  is  facing  adver¬ 
tising  media.  They  discussed  no 
plans  for  co-operating  with  publish¬ 
ers  to  save  paper. 

The  meeting  did  serve,  however,  to 
demonstrate  that  there  is  a  lot  of 
hard  work  in  store  for  newspapers 
if  they  are  to  succeed  in  educating 
members  of  the  A.  N.  A.  in  the  ad¬ 
vantages  of  newspapers  over  maga¬ 
zines,  trade  papers,  billboards  and 
posters. 

Editos  &  Publisher  found  that 
there  is  a  very  decided  belief  on  the 
part  of  national  advertisers  that  the 
magazines,  trade  papers,  billboards 


and  posters  offer  the  cheapest  and 
widest  distribution  for  their  adver¬ 
tising.  They  also  believe  that  color, 
large  spreads,  finer  quality  of  print¬ 
ing  and  art  work,  which  such  media 
allow,  impress  the  consumer  and  the 
retail  dealer  with  the  bigness  and 
importance  of  the  advertiser’s  service 
and  product.  Likewise  they  are  in¬ 
fluenced  by  the  service  promises  of 
magazines. 

How'ever,  those  interviewed  invari¬ 
ably  did  admit  that  when  they  want 
quick,  direct  results  or  want  to  cul¬ 
tivate  any  certain  territory  there  is 
no  other  media  than  the  daily  news¬ 
papers.  This  reason  particularly  was 
given  for  the  constantly  increasing 
use  national  advertisers  are  making 
of  daily  newspaper  space.  But  the 
bulk  of  their  appropriations  are  at 
the  same  time  is  going  elsewhere. 

O.  C.  Harn  of.  the  National  Lead 
Company,  during  the  course  of  the 
meeting,  presented  a  plan  to  the  A. 
N.  A.  members,  which,  he  contended, 
enabled  him  to  reach  every  worth¬ 
while  prospect  for  National  Lead  by 
the  use  of  only  four  magazines. 

During  the  discussion  on  outdoor 
advertising,  Fred  W.  Nash  of  the  Gen¬ 
eral  Chemical  Company  declared  that 
advertisers  going  in  for  this  form  of 
publicity  must  make  an  intensive  study 
of  it — or  they  are  going  to  lose  money. 
They  must  thoroughly  acquaint  them¬ 
selves  with  rates,  rules  and  regulations, 
legislation,  etc. 

Billboard  Danger* 

Miss  M.  G.  Webber  of  the  Fisk  Tire 
&  Rubber  Company  said  she  believed 
that  the  standard  of  billboard  and 
poster  advertising  has  been  greatly 
elevated  by  the  entrance  into  this  field 
well  known  artists,  some  of  the  best 
of  whom  have  been  employed  in  Fisk 
Rubber  campaigns.  It  w'as  agreed  that 
advertisers  w’ould  discourage  bill¬ 
boards  that  deface  residential  sections 
or  destroy  natural  scenic  effects,  as 
these  are  bound  to  act  to  the  detri¬ 
ment  of  the  advertiser  whose  name  ap¬ 
pears  thereon.  It  was  also  the  opinion 
of  the  members  that  billboards  and 
posters  do  need  intelligent  regulation 
in  some  respects,  but  that  a  great  many 
of  the  laws  passed  are  prejudiced  and 
unfair. 

J.  B.  Benson  of  the  Advance-Rumely 
Company  reported  that  the  export 
committee  of  the  A.  N.  A.  plans  to 
make  the  A.  N.  A.  export  data  de¬ 
partment  the  most  complete  export 
information  center  in  America. 


“What  is  Proper  Amount  to  Spend  for 
Advertising/’  Biggest  1920  Problem 

JC.  McQUISTON,  new  president  of  the  Association  of  National 
.Advertisers,  made  the  following  statement  to  Editor  &  Publisher 
•  immediately  after  his  election: 

“I  prefer  at  this  time  not  to  make  any  declarations  as  to  any 
policy  for  the  A.  N.  A. 

“I  think  the  association  has  accomplished  wonders  during  the 
past  year.  The  meeting  at  Lakewood  was  indicative  of  this.  Really 
a  week’s  program  was  crowded  into  the  three  days’  sessions.  Every 
advertising  man  attending  the  convention  was  well  repaid  for  his 
time.  The  meeting  being  removed  from  the  busy  city  resulted  in 
a  near  100  per  cent  attendance  at  all  sessions. 

“There  is  probably  one  question  that  confronts  advertising  man¬ 
agers  as  such  more  than  any  other  and  that  is  ‘What  is  the  proper 
amount  to  spend  for  advertising?’  Involved  in  this,  of  course,  are 
many  other  que.stions  of  mediums,  size  of  space,  copy,  appeal,  etc. 

“During  this  reconstruction  period,  when  some  appropriations 
..re  far  beyond  what  they  ought  to  be  and  others  are  not  nearly 
what  they  ought  to  be,  the  advertising  manager  will  constantly  be 
asking  ‘\^at  is  the  proper  amount  .to  spend  for  advertising?* 

“Such  a  question  will  naturally  have  to  be  answered  after  a  care¬ 
ful  consideration  of  the  specific  business  involved. 

“The  .A.  N.  A.  is  now  splendidly  equipped  to  provide  its  members 
with  valuable  data  that  will  serve  to  guide  any  of  them  to  reach 
sane  and  sound  conclusions  with  reference  to  appropriations.” 


That  the  successful  financial  and 
banking  houses  of  the  present  and  fu¬ 
ture  will  have  to  use  advertising  in 
modern  ways,  was  the  prediction  of 
Gilbert  H.  Montague.  He  declared 
what  advertising  did  for  the  Liberty 
and  Victory  loans  has  made  it  a  force 
that  musb  be  recognized  in  American 
finance.  The  influence  of  such  men  as 
Frank  Vanderlip,  former  newspaper 
man,  and  Thomas  Lament  of  the  J.  P. 
Morgan  Company,  w'ho  is  also  asso¬ 
ciated  with  the  Lamont-Corliss  Cor¬ 
poration  and  other  big  business  suc¬ 
cesses  that  have  made  their  marks 
by  advertising,  has  done  much  to  im¬ 
press  upon  financiers  and  the  govern¬ 
ment  that  advertising  can  do  as  much 
for  them,  Mr.  Montague  declared.  He 
urged  that  these  war  advertising  les¬ 
sons  be  followed  up  immediately  and 
encouraged  by  the  A.  N.  A.  to  con¬ 
tinue  and  expand. 

New  Color  Te*t 

“Color  in  Advertising”  was  discussed 
by  Arthur  Allen  of  the  Philip  Ruxton 
Company.  His  talk  was  of  a  purely 
technical  nature,  in  the  course  of  which 
he  demonstrated  a  test  of  the  Ruxton 
Company  to  determine  the  proper  bal¬ 
ance  in  color  designs. 

Philip  Will  of  the  Sill  Stove  Com¬ 
pany  told  how  his  company  encourages 
salesmen  to  create  new  business  and 
keep  down  selling  expenses.  He  ex.- 
plained  how  the  Sill  Company  figures 
sellin'g  costs  on  a  quota  basis.  Say, 
if  on  a  $50,000  sale  the  expected  cost 
of  selling  (including  salary  of  sales¬ 
man  and  his  percentage)  is  10  per 
cent  (or  $5,000)  and  the  salesman 
keeps  this  expense  down  to  $4,000,  the 
company  splits  the  $1,000  difference 
between  the  salesman  and  itself — on 
the  basis  of  $600  and  $400  respectively. 

H.  W.  Prentis,  Jr.,  of  the  Armstrong 
Cork  Company  spoke  on  “Getting  the 
Dealers’  Support.”  He  presented  to 
the  meeting  a  questionnaire  that  wal 
be  used  by  the  A.  N.  A.  to  gather  ideas 
for  co-operation  between  the  local  re¬ 
tail  dealer  and  the  manufacturer. 

“A.  B.  C.”  Endorsed 

George  Fowler  of  Colgate  &  Co.,  in 
the  absence  of  E.  W.  Simons  of  the 
James  Manufacturing  Company,  pre¬ 
sented  the  report  of  the  circulation 
audits  committee.  Charts  made  by  Mr. 
Simons  were  shown  and  explained 
by  Mr.  Fowler  to  impress  upon 
members  that  there  is  one  method  of 
determining  the  value  of  publication 
media — the  Audit  Bureau  of  Circula¬ 
tions. 

Stanley  Clague,  managing  director 
of  the  Audit  Bureau  of  Circulations, 
and  Edward  Chandler,  chief  auditor 
of  the  A.  B.  C.,  followed  Mr.  Fowler 
as  speakers.  Their  talk  was  pro¬ 
grammed  “Behind  the  Scenes  in  the 
Audit  Bureau,”  and  it  covered  every 
detail  of  making  an  A.  B.  C.  audit, 
showing  how  the  smallest  item  is 
checked  up.  Fully  25  pictures  were 
shown  and  an  imaginary  daily  paper 
called  “The  Chicago  Evening  Chron¬ 
icle”  (having  a  gross  circulation  of 
102,000  and  a  net  of  98,000)  was  used 
for  demonstration  purposes. 

“The  What  and  Wherefor  of  Film 
Advertising”  was  a  subject  handled  by 
Tim  Thrift  of  the  American  Multigraph 
Sajes  Company.  The  substance  of  the  re¬ 
port  was  that,  to  be  a  success,  an  indus¬ 
trial  film  must  have  all  the  funda¬ 
mentals  of  a  motion  picture  drama— 
a  positive  plot  and  a  strong  climax. 
Unless  an  industrial  film  can  be 
worked  out  on  this  basis,  it  is  useless 
to  attempt  to  show  it,  for  its  success 

(Continued  on  Page  31) 
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What  Happened 
In  St.  Louis — 

When  the  Republic  Passed  Away 


What  happened  in  St.  Louis  on  the  first 
Sunday  after  the  Republic  ceased  publica¬ 
tion  is  convincingly  told  in  the  following, 
which  appeared  on  page  one  of  the  St.  Louis 
Post-Dispatch  Monday,  December  8th  : 


Post  “Dispatch  More  Than  Doubled 
Globe- Democrat  in  Both  Home- 
Merchants*  and  National  Advertising! 

All  Previous  Records  Broken! 

Coincident  with  the  passing  of  the  Republic  and  the  ap¬ 
proach  of  Christmas,  the  POST-DISPATCH,  yesterday,  reached 
an  unprecedented  supremacy  in  advertising,  breaking  all  pre¬ 
vious  Post-Dis]\atch  records  in  Home-Merchants’  and  Total 
Paid  Advertising. 

The  figures  tell  the  story: 

Total  Paid  Advertising —  Agate  Lines 

POST-DISPATCH  .  195,160 

Globe-Democrat  .  104,700 


POST-DISPATCH  excess  over  Globe-Democrat. 


Home-Merchants’  Advertising— 

POST-DISPATCH  .  119,560 

Globe-Democrat  .  57,900 

POST-DISPATCH  excess  over  Globe-Democrat .  61,660 

POST-DISPATCH  more  than  doubled  the  Globe-Democrat. 

National  Advertising — 

POST-DISPATCH  .  35,560 

Globe-Democrat  . 17,700 

POST-DISPATCH  excess  over  Globe-Democrat .  17,860 

POST-DISPATCH  more  than  doubled  the  Globe-Democrat. 

Real  Estate  and  Wants — 

POST-DISPATCH  .  40.040 

Globe-Democrat  .  29,100 

POST-DLSPATCH  excess  over  Globe-Democrat .  10,940 


A  comparison  of  yesterday’s  record  in  Total  Paid  Adver¬ 
tising  with  the  Sunday  previous  unmistakably  proves  the 
tremendous  superiority  of  the  POST-DISPATGH  in  the  St. 
Louis  field. 

Sunday,  Sunday, 

Nov.  if)  Dec.  7  Gain 

POST-DISPATCH  ...  153,440  lines  195,160  lines  41,720  lines 

Globe-Democrat  .  97.200  lines  104,700  lines  7,5(X)  lines 


Sunday, 

Dec.  7  Gain 

195,160  lines  41,720  lines 

104,700  lines  7,5(X)  lines 


St.  Louis’ 

One  Big  Newspaper 

The  POST-DISPATCH 


S.  C.  BECKWITH  SPECIAL  AGENCY  ^3 

Sole  Representative* 

Foreign  Advertising 

New  York  Chicago  ISt.  Louis  Detroit  'Kansas  City 


ADVERTISING  THAT  PAYS— GROWS 
ADVERTISING  THAT  GROWS— PAYS 
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ALWAYS  ASK  FOR  MORE  THAN  YOU  EXPECT 
IN  SELLING  CLASSIFIED  SPACE 


X^OT  loiiK  ago,  I  was  visiting  the 
*  ^  classified  telcplKmc  departnicnt 
of  a  metropolitan  newspaper.  The 
conversation  of  one  of  the  operators 
reminded  me  of  an  incident  related, 
one  time,  hy  a  city  editor. 

This  city  editor  received  all  the 
theatrical  passes  coming  into  the  of¬ 
fice  of  his  publication.  He  distrib¬ 
uted  them  among  the  employees  of 
the  building  without  any  rhyme  or 
reason,  giving  them  when  possible, 
to  those  making  requests. 

Among  the  responsible  employees 
of  this  organization  was  a  man  who 
was  very  fond  of  theaters,  h'very 
week  he  would  visit  this  city  editor’s 
desk  or  telephone  him  for  the  pur¬ 
pose  of  securing  a  pair  of  passes. 
Everytime  his  request  was  put  in 
about  this  language,  “John,  you 
haven’t  a  couple  of  theater  tickets 
you  can  give  me,  have  you?"  John, 
the  city  editor,  tells  me  that  many 
many  times  because  this  request  was 
made  in  a  negative  form  he  said. 
“?’'0.”  when  he  had  a  plentiful  sui)ply 
of  tickets.  This  man  received  the 
answer  “no”  because  he  invited  it. 
To  say  “no”  to  him  was  easier  than 
giving  him  the  tickets. 

Wrong  Invitation. 

To  return  to  the  classified  ad-takcr. 
She  had  just  received  an  advertise¬ 
ment  over  the  telephone.  After  get¬ 
ting  all  the  required  routine  informa¬ 
tion,  she  said,  to  the  advertiser,  “You 
want  this  ad  in  the  paper  just  one 
•lay,  don  t  you?”  Of  course  the 
answer  was  yes.  That  was  the  an¬ 
swer  invited  and  the  one  received. 

One  time  I  called  on  an  auto¬ 
mobile  advertiser  to  learn  why  he 
was  running  his  advertisements  in 
a  competing  paper  for  six  days  and 
only  one  day  in  the  paper  I  repre¬ 
sented.  He  said.  “Well,  the  operator 
of  your  competitor  always  asks  me  if 
I  want  to  run  the  advertisement  for 
six  days,  while  your  operator  always 
asks  if  I  desire  the  ads  for  just  one 
day.  If  your  operator  asked  for  six 
insertions  of  the  advertisements  she 
would  receive  them.” 

This  was  such  a  forceful  lesson  that 
this  form  of  negative  solicitation 
was  practically  eliminated  in  that 
telephone  room.  The  result  was  that 
with  no  more  effort,  the  amount  of 
business  secured  was  increased  by 
many  lines  per  week. 

Telephone  ad-takers  are  not.  how¬ 
ever,  the  only  offenders.  Experi¬ 
enced  advertising  salesmen  fre¬ 
quently  fall  into  the  habit  of  invit¬ 
ing  defeat. 

Cultivation  of  the  postive  form  of 
solicitation  will  make  any  sales¬ 
person  more  efficient — increase  the 
amount  of  lineage  sold — and  this  will 
be  reflected  in  an  increased  earning 
power. 

MANY  NEWSPAPERS  DO  NOT 

KEEP  CLASSIFIED  RECORDS. 

During  the  past  year,  in  an  ef¬ 
fort  to  gather  statistics  on 
classified  advertising.  I  have  written 
to  every  newspaper  published  in 
cities  of  50,000  or  more  population. 
The  information  requested  has  al¬ 
ways  been  primary  and  such  that  one 


Never  Suggest  One-time  for  an  Advertisement  When  “Six 
Times,  Sir?”  May  Bring  Reply  “No,  three.” — Little 
Things  Count  in  Little  Ad  Building. 


BY  C.  I.  PERKINS 

Article  VII 


would  expect  every  newspaper  office 
to  have. 

However,  many  publications  were 
unable  to  spuply  this  simple  informa¬ 
tion.  Some  could  give  me  their  total 
advertising  lineage  for  a  year,  but 
did  not  know  what  percentage  of  it 
was  displayed  and  what  percentage 
was  classified  advertising.  Others 
did  not  know  the  number  of  Want 
.\ds  printed  while  certain  publica¬ 
tions  had  records  of  the  number  of 
ads  but  not  of  their  lineage. 

Some  classified  advertising  depart¬ 
ments  are  overburdened  with  rec¬ 
ords.  In  their  effort  to  keep  records 
on  every  possible  phase  of  Want 
.\ds,  they  become  so  interested  in 
compiling  records  that  the  function 
of  the  records-  is  forgotten,  as  is 
also  the  purpose  of  the  department. 
In  these  offices  most  of  the  energy 
is  expended  in  making  records,  while 
the  selling  of  space  and  the  creation 
«)f  readers  is  neglected.  Such  classi¬ 
fied  departments,  however,  are  few. 

The  great  majority  of  classified  ad¬ 
vertising  managers  do  not  seem  to 
realize  the  value  of  records  or  are 
prevented  from  having  them  by  their 
business  managers  or  publishers,  who 
in  turn  fail  to  recognize  the  utility 
of  proper  records 

Reform  January  1. 

The  first  of  the  year  is  approach¬ 
ing  and  January  1,  ld20,  would  be 
an  excellent  time  for  many  papers 
to  begin  keeping  records.  Now  is 
the  time  to  plan  for  this  work. 

Every  action  in  a  classified  depart¬ 
ment.  or  anywhere  else  for  that  mat¬ 
ter.  is  the  result  of  a  mental  decision. 
The  correctness  of  the  decision  de¬ 
pends  upon  the  correctness  of  the 
knowle«lge  from  which  it  was  made. 
Too  many  decisions  in  matters  relat¬ 
ing  to  classified  are  made  on 
“hunches.”  .\ccurate  records  of  classi¬ 
fied,  sufficient  for  all  ordinary  pur¬ 
poses,  can  be  made  without  any  great 
expense.  In  fact,  in  nearly  every 
classified  department  there  is  prob¬ 
ably  enough  wasted  time  and  energy 
to  compile  records  with  additional 
cost. 

NEWSPAPER’S  DUTY  TO 
DELIVER  MESSAGE 

For  That  Reason  Salesmanship  Must 
Be  Different  if  Appeal  Is  to 
Be  Effective — Know  Your 
Paper’s  Field 

R.  E.  Seiler 

(('Ia5«ifed  .\dvertisinR  Manager.  Los  .\ngcles 
Examiner.) 

Selling  Want  Ads  is  different  from 
selling  anything  else.  In  selling  dry 
goods,  shoes,  automobiles,  books  or 
any  other  tangible  article,  definite 
benefits  will  always  come  to  the  pros¬ 
pect  if  he  buys.  The  goods  pur¬ 
chased  can  always  be  depended  upon 


to  do  certain  things,  which  the  sales¬ 
man  points  out  and  which  are  sure 
to  follow. 

"This  is  not  true  of  Want  Ads.  The 
Want  Ad  may  not  bring  the*  result 
expected.  Yet  the  buyer  must  pay 
for  it  just  the  same.  To  understand 
this  more  clearly,  it  is  necessary  to 
know  the  definition  of  a  Want  Ad. 

A  Want  Ad  is  the  expression  to  the 
general  public  of  a  person’s  or  busi¬ 
ness  Want,  with  the  expectation  that 
it  will  fin<l  someone  in  that  public 

Naylor  Rogers,  Typical 
Westerner,  Gains  100% 


Although  bom  in  Eastern  Can¬ 
ada  and  thoroughly  familiar  with 
most  of  the  large  eastern  cities  of 
this  country,  Naylor  Rogers,  classi¬ 
fied  advertising  manager  of  the  Los 
.\ngeles  Evening  Herald,  is  typically 
a  Western  advertising  man. 

Going  to  Los  Angeles  in  1902,  Mr. 
Rogers  joined  the  staff  of  the  Los 
.\ngeles  Examiner  and  was  with 
it  from  publication  of  the  initial 
issue  in  December,  1902.  His  first 
classified  experience,  however,  did 
not  come  until  1911,  after  eight  years 
f)f  commercial  advertising  work, 
when  he  joined,  as  an  advertising 
salesman,  the  Morning  Tribune  staff: 
leaving  after  a  brief  stay  to  become 
classified  manager  of  the  newly 
formed  Los  Angeles  Evening  Herald, 
which  post  he  has  held  continuously 
except  for  a  short  voluntary  army 
service. 

In  a  span  of  seven  years  Mr. 
Rogers’  department  has  grown  to 
handle  the  greatest  volume  of  “Want 
.\d”  copy  ever  favoring  an  afternoon 
newspaper  west  of  Kansas  City.  Dur¬ 
ing  September  of  this  year  the 
classified  advertising  of  the  Evening 
Herald  exceeded  by  100, per  cent,  the 
corresponding  month  of  last  year. 


who  is  able  and  willing  to  fill  that 
want. 

If  the  mere  publishing  in  a  news¬ 
paper  of  a  want  would  fill  that  want, 
everybody  would  be  able  to  have 
everything  they  desired.  In  otlier 
words,  we  would  be  living  in  the 
millenium.  We  are,  however,  living 
in  1919  with  all  the  troubles,  tribula¬ 
tions  and  unfilled  wants  that  are 
common  to  humanity  on  earth. 

If  the  person  with  a  want  knew 
where  the  individual  was  who  would 
fill  it,  he  would  call,  telephone  or 
write  him — but  he  does  not  know. 
Therefore  he  becomes  a  Want  Ad 
user. 

In  expressing  to  the  public  his 
want,  the  advertiser  takes  a  chance 
that  there  is  someone  in  that  public 
who  is  able  and  willing  to  fill  his 
want.  He  takes  a  further  chance 
that  the  medium  through  which  he 
expresses  his  want  will  reach  that 
person :  and  a  still  further  chance 
that  this  Want  is  so  expressed  that 
if  the  person  able  to  fill  it  does  read 
the  advertisement,  he  will  know  it 
is  the  particular  want  he  desires  to 
fill. 

That  is  why  there  is  no  medium  in 
which  every  Want  Ad  always  brings 
results. 

Meeting  Conditions 

It  is  safe  to  say,  however,  that  the 
medium,  reaching  the  greatest  num¬ 
ber  of  people,  stands  the  biggest 
chance  of  satisfying  the  three  con¬ 
ditions  stated. 

.\11  that  the  newspaper  does  in 
printing  the  Want  advertising  is  to 
deliver  the  advertiser’s  message  to 
a  certain  number  of  people.  The  ad¬ 
vertiser  pays  the  newspaper  for 
delivering  the  message — and  that  is 
all.  If  the  message  does  not  bring 
back  the  desired  reply  that  is  due 
to  some  of  the  conditions  mentioned. 

To  summarize,  results  to  be  re¬ 
ceived  from  a  Want  Ad  depend  upon 
three  things : 

(1) .— The  MARKET.  There  must 
be  someone  somewhere  willing  and 
able  to  fill  the  w-ant.  In  most  cases 
there  is  such  a  person,  but  that 
person  is  sometimes  difficult  to  lo¬ 
cate. 

(2) . — The  RE.ADER.  The  person 
able  and  willing  to  read  the  want 
must  know  of  it;  that  is  he  must 
read  the  advertisement. 

(3) .— The  MESSAGE.  The  Want 
Ad  must  be  so  worded  that  when 
the  person  reading  it,  who  is  able 
and  willing  to  fill  the  want,  will 
know  this  is  the  w-ant  he  desires  to 
fill. 

Do  Not  Promise  Results 

The  Want  .Ad  salesman  can  never 
tell  that  these  three  conditions  will 
be  fulfilled  for  his  prospect. 

Want  Ad  salesmen  are  inclined  to 
promise  results.  The  outcome  is 
that  the  advertiser  is  led  to  expect 
definite  results  and  when  they  do 
not  follow  he  loses  confidence  in 
the  salesman,  advertising  and  the 
medium.  Therefore  the  successful 
Want  Ads  salesmen  do  not  promise 
results,  but  show  the  probability  that 
exists  of  securing  results  by  adver¬ 
tising  in  the  medium  which  he  rep¬ 
resents. 
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Xo  Recognize  and 
Xake  Advantage  of 
Opportunity 

Away  out  in  Wyoming,  the  Wyoming  State  Tribune 
published  in  addition  to  its  daily,  a  semi-weekly  whieh 
had  a  eirculation  of  a  few  thousand.  Its  possibilities 
were  limited.  It  had  no  future — it  didn’t  even  have  a 
past.  It  earried  some  little  business,  but  the  character 
was  none  too  desirable. 

There  was  no  paper  published  in  Wyoming  making 
a  genuine  appeal  to  stockmen,  sheepmen  or  farmers, 
and  Wyoming's  leading  industry  was  the  raising  of 
cattle  and  sheep.  We  pointed  this  fact  out  to  the  pub¬ 
lishers  of  the  Tribune,  and  we  showed  them  the  possi¬ 
bilities  for  a  i)roperly  circulated,  well  edited  agricultural 
publication. 

The  Wyoming  Stockman- Farmer  was  then  started.  The 
first  issues  were  poorly  printed  and  the  editorial  matter 
was  below  standard,  but  improvements  followed  rapidly. 
Today  the  Wyoming  Stockman- F'armer  is  well  edited, 
well  printed  and  carries  an  excellent  volume  of  agricul¬ 
tural  advertising.  It  circulates  among  30,000  odd  farmers 
and  stockmen  in  Wyoming  and  adjoining  states.  Its 
eirculation  and  its  volume  of  advertising  are  rapidly  in¬ 
creasing.  The  Stockman- Farmer  has.  made  a  field  for 
itself  and  appeals  to  a  following  which  has  confidence  in 
the  agricultural  information  it  prints  and  in  the  adver¬ 
tising  that  appears  in  its  columns. 

While  our  business  is  that  of  Special  Representatives, 
we  are  ever  ready  to  co-operate  with  our  publishers  to 
improve  their  papers  and  when  necessary  to  urge  them 
to  change  the  character  of  their  publication  to  fit  a 
w'ider  field. 


E.  Katz 


15  East  2(5th  St. 

New  York 


Special  Advertising  Agency 

Kstablished  1888 

Publishers’  Representatives 

Harris  Trust  Rldg.  Waldheim  llldg.  Monadnock  Hldg. 

Chicago  Kansas  City  San  Francisco 
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McCLEAN  GOES  WITH 
DAVID  LAWRENCE 


Appointment  as  Business  Manager  of 
Washington  Syndicate  Contin* 
ues  Relations  Formed  on 
N.  Y.  Evening  Post. 


Robert  B.  McClean  has  resigned 
as  business  manager  of  the  New 
York  Evening  Post,  effective  January 
1,  and  will  become  business  manager 
and  partner  in  the  firm  of  David 
Lawrence,  Inc.,  Washington,  D.  C., 
which  owns  the  Washington  Feature 
Service  and  similar  organizations. 

William  A.  Bird,  who  has  been 
business  manager,  has  been  trans¬ 
ferred,  at  his  own  request,  from  the 
business  to  the  editorial  department 
to  take  a  similar  position  on  the 
a  new  feature  which  is  shortly  to 
be  announced  by  the  Washington 
Feature  Service. 

Mr.  McClean’s  career  covers  a  wide 
range  of  newspaper  experience.  Even 
before  he  graduated  from  Gettysburg 
(Pa.)  College  in  1897,  he  had  been  the 
local  editor  of  the  Gettysburg  Com¬ 
piler,  remaining  on  the  staff  until 
the  outbreak  of  the  Spanish-.\meri- 
can  War,  when  he  enlisted  as  a  mem¬ 
ber  of  the  Fifth  Pennsylvania  Volun¬ 
teers. 

He  then  became  editor  of  the  Get¬ 
tysburg  Star  and  Sentinel,  resigning 
in  1901  to  become  managing  editor 
of  the  Harrisburg  Telegraph.  His 
business  qualifications  were  recog¬ 
nized  by  the  owners,  ho»vever,  and 
he  was  asked  to  take  charge  of  the 
circulation  department  where  he 
served  for  eight  years,  leaving  in  1913 
to  take  charge  of  the  preparation  of 
Pittsburgh  Post  and  Sun.  Shortly 
thereafter  he  became  circulation 
manager  of  the  New  York  Evening 
Post  and  in  January,  1917,  he  was 
given  the  title  of  business  manager, 
a  position  he  has  held  until  this  time. 

Mr.  McClean’s  address  after  Janu¬ 
ary  1  will  be  503  Commercial  Na¬ 
tional  Bank  Building,  Washington. 
D.  C. 

0 


WISNER  AGAIN  PRESIDENT 


Annual  Election  Close*  Press  Club 
Year  in  Baltimore 

B.SLTfMoRE,  Dec.  8. — The  annual  meet¬ 
ing  and  election  of  officers  of  the 
Baltimore  Press  Club  was  held  on 
Saturday,  resulting  as  follows : 

President,  G.  P'ranklin  Wisner, 
Baltimore  Star;  vice-president, 
Walter  R.  Hough,  managing  editor. 
Star;  secretary,  W.  Oscar  j\nderson, 
Jr.,  city  editor.  Star;  financial  secre¬ 
tary,  James  F.  Hayward,  News; 
treasurer,  Edward  H.  Pfund;  board 
of  governors :  Walter  R.  Hough, 
Star;  George  W.  Worsham,  Jr., 
James  F.  Hayward,  News,  Edward  H. 
Pfund;  W.  Oscar  Anderson,  Jr.,  Star; 
Leslie  Rawls,  Sun;  G.  Franklin  Wis¬ 
ner,  P.  L.  Trussell,  Sun,  and  Norman 
Clark,  News. 


New  Home  For  Texas  Daily 

Bren'ham,  Tex.,  Dec.  8 — The  Ban¬ 
ner-Press,  an  afternoon  paper,  is  pre¬ 
paring  to  erect  a  modern  two-story  brick 
building  to  house  its  plant.  To  make 
way  for  the  new  building,  the  very  last 
of  the  old  wooden  structures  of  the  old- 
time  business  district  in  Brenham  is  be¬ 
ing  torn  down.  The  old  building  was 
erected  more  than  50  years  ago  of  red 
cedar,  and  is  still  well-preserved. 


in  percentage  of  Circulation  Gains  in  comparison  of  government  state¬ 
ments  of  October,  I9l3,  and  October,  1919.  During  the  period  The 
Star  gained  1231/2%,  its  closest  competitor  in  the  local  field  —  the 
Post-Dispatch — gained  2  and  1-10%. 

THE  ST.  LOUIS  STAR 

M«inb«r  Audit  Bureau  pf  CircuUtMoe 

STAR  BUILDING  STAR  SQUARE  ST.  LOUIS.  MO. 

4 

Foreign  Advertising  Representatives:  ^ 

STORY,  BROOKS  &  FINLEY 

CHICAGO  PHn^ADKIiPHIA  NEW  YORK 

People's  Gas  Bldg.  Colonial  Bldg.  Fifth  Ave.  Bldg. 

Don’t  Say  “Paper” -Say  “STAR” 

Trade  Mark  Registered. 


According  to  an  analysis  of  all  metropolitan  newspaper 
circulations  made  by  Advertising  Age  and  Mail  Order 
Journal  of  Chicago — 

The  St.  Louis  Star  Led  All 
Morning  and  Other  Evening 
Newspapers  in  the  United  States 


lEVE^ 

—  BY  THE  $T.U>UI$  STAR— 


Why  we  advertise 

the  Fairchild 
Fashion  Articles 

by  Eleanor  Gunn  /'])'  jC\ 


SOMETHING  ABOUT 
ELEANOR  GUNN 

Eleanor  Gunn  is  the  senior 
fashion  editor  of  the  Fairchild 
organization  in  New  York  City, 
the  largest  agency  in  the  world 
devoted  to  gathering  and  pub¬ 
lishing  daily  fashions  news  and 
ideas. 


They  are  authoritative.  They 
are  timely.  They  are  interesting. 
Above  all,  they  are  practical. 

With  them  are  special  illustra¬ 
tions,  all  having  the  qualities 
just  enumerated.  Supplement¬ 
ing  them  from  time  to  time 
are  special  cable  and  telegra¬ 
phic  dispatches  on  the  march 
of  fashions  here  and  abroad. 


The  daily  articles  by  her  con¬ 
tain  the  cream  of  the  informa¬ 
tion  collected  by  the  extensive  Fairchild  staff.  She  bases  her 
talks  on  the  dispatches  from  special  correspondents  in  Paris 
and  London  and  elsewhere  in  FLurope,  in  Newport,  Southamp¬ 
ton,  Saratoga  Springs,  Tuxedo,  Lenox,  and  also  in  season  in 
Palm  Beach,  Miami,  California,  Havana,  etc.  Special  articles 
supplement  the  work  of  her  pen. 

Women  may  rely  on  her  information.  It  is  authoritative. 
Frequently  she  helps  her  readers  save  money.  She  knows 
ways  of  being  altogether  smart  and  fashionable  and  yet  quite 
economical. 

Experts  engaged  in  gathering  this  information  on  which  Miss 
Gunn  bases  these  articles,  include : 

Paris — b  Ix>ndon — 5  New  York — more  than  tO 

Representatives  elsewhere  throughout,  the  United  States. 


The  cuts  are  examples  of 
illustrations  bylMiss^Reeves,  ~ 
Miss  Malloy  and  Miss  Baum- 
garten,  staff  artists. 


IFor  Samples  and  Terms  Command 

The  Metropolitan  Newspaper  Service 

432  Fourth  Avenue  New  York 
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REPUBLIC  ABSORBED, 
NOT  CONSOLIDATED 


E.  Lantinf  RaT«  Head  of  Strength¬ 
ened  Globe-Democrat,  State* 
Policy — Staff,  Dismissed  Sud¬ 
denly,  Find  New  Berths 


St.  Lolis,  Dec.  8 — The  deal  by  which 
the  Republic,  founded  in  1808,  was 
sold  to  the  Globe-Democrat,  was  “not 
a  consolidation,  but  an  absorption, 
the  Globe-Democrat  continuing  un¬ 
der  the  same  ownership  and  manage¬ 
ment  as  heretofore.”  This  announce¬ 
ment  by  E.  Lansing  Ray,  president 
of  the  Globe-Democrat,  was  supple¬ 
mented  by  a  statement  to  the  repre¬ 
sentative  of  Editor  &  Publisher  that 
the  transaction  was  an  out-and-out 
purchase  and  involved  no  transfer  of 
stock  in  the  Globe-Democrat  to  the 
former  owners  of  the  Republic. 

The  deal,  as  announced  in  Editor 
&  Pi  Bi.isHEK  last  week,  was  closed 
last  Wednesday  evening,  and  the  last 
issue  of  the  Republic  was  issued  the 
next  morning.  It  has  been  known 
ever  since  the  return  to  St.  Louis 
from  Russia  of  .Ambassador  Francis 
after  an  absence  of  three  years  that 
the  Republic  was  for  sale.  The  ne¬ 
gotiations  with  Mr.  Ray  began  three 
weeks  ago.  • 

Valued  at  $750,000 

The  amount  that  was  paid  for  the 
paper  was  not  disclosed.  However, 
it  is  understood  that  a  recent  ap¬ 
praisal  of  a  newspaper  broker  placed 
the  value  of  the  property  at  $750,000. 
C.  M.  Palmer  of  New  York  assisted 
in  the  negotiations. 

The  sale  did  not  include  the  Re¬ 
public  building  at  the  southwest  cor¬ 
ner  of  Seventh  and  Olive  streets,  on 
which  the  lease  does  not  expire  un¬ 
til  1925.  This  building  is  owned  by 
a  distinct  corporation,  the  Mercan¬ 
tile  Trust  Company,  having  a  long 
lease  on  the  ground. 

The  sale  included  the  .Associated 
Press  franchise,  giving  the  Globe- 
Dcmocrat  the  exclusive  morning 
privilege  on  this  service,  except  for 
the  Westliche  Post,  which  may  print 
the  dispatches  only  in  German. 

The  movable  physical  assets  includ¬ 
ed  linotypes  and  other  machinery 
and  enough  white  paper  to  run  the 
Republic  through  December.  No  con¬ 
tract  for  paper  had  been  made  for 
1920.  The  latest  press  owned  by  the 
Republic  was  exhibited  at  the  Colum¬ 
bian  Exposition  in  1893,  and  brought 
to  St.  Louis  at  its  close. 

Was  Losing  Heavily 

No  announcement  of  the  sale  was 
made  by  the  Republic  other  than  on 
its  editorial  page,  which  reviewed  the 
history  of  the  paper.  It  stated  that 
all  “paid-in-advance  subscriptions  to 
the  daily  and  semi-weekly  Republic 
will  be  fulfilled  by  the  Globe-Demo¬ 
crat  with  similar  editions,"  and  com¬ 
mended  “its  readers  to  the  Globe- 
Democrat.  It  is  recognized  as  a  mod¬ 
ern,  up-to-date  newspaper  in  every 
respect,  and  we  believe  that  our 
faithful  readers  will  find  themselves 
well  served  by  it.” 

No  reason  was  given  by  Ambassa¬ 
dor  Francis  or  his  associates  for  the 
sale  of  the  Republic.  It  is  believed, 
however,  that  the  paper  had  been 
losing  heavily,  a  situation  due  to  a 
loss  of  patronage  and  the  constantly 
increasing  cost  of  white  paper,  labor 
and  other  factors  entering  into  the 


production  of  a  newspaper.  Recently 
the  paper  was  showing  heavy  gains 
in  advertising,  but  even  this  was  re¬ 
garded  insufficient  to  make  up  for 
mounting  costs. 

Definite  announcement  of  the  sale 
was  not  made  to  employes  of  the 
Republic  until  11:15  P.  M.,  when  Sam 
Heilman,  managing  editor,  released 
an  editorial  prepared  earlier  in  the 
evening  that  the  paper  had  been  sus¬ 
pended  and  a  cartoon  bearing  the 
simple  inscription,  “30.”  The  an¬ 
nouncement  was  followed  by  a  wake, 
in  which  all  of  the  employes  took 
part. 

The  Republic  had  248  employes,  as 
follows:  19  officers  and  their  imme¬ 
diate  assistants,  47  members  of  the 
editorial  and  news  staff.  111  in  the 
mechanical  departments,  62  in  the  ad¬ 
vertising,  accounting  and  circulation 
departments,  and  9  porters  and  office 
boys. 

Ray’s  Pastoral  Letter 

The  announcement  printed  in  the 
Globe-Democrat,  signed  by  Mr.  Ray, 
stated  that  the  paper  “will  continue 
to  be  an  independent  Republican 
newspaper,  basing  its  editorial  pol¬ 
icy  upon  what  it  believes  to  be  right, 
and  printing  the  news  accurately  and 
fairly,  without  fear  or  favor.” 

The  responsibility  for  printing  the 
only  morning  newspaper  in  a  city 
having  a  population,  with  its  envi¬ 
rons,  of  1,(X)0,000,  rests  on  Mr.  Ray, 
who,  at  34,  is  the  youngest  head  of 
any  metropolitan  publication.  During 
the  years  that  Mr.  Ray  has  been  gen¬ 
eral  manager  of  the  paper,  with 
which  he  has  been  connected  since 
boyhood,  it  has  made  remarkable 
strides.  He  became  president  of  the 
paper  on  the  death  some  months  ago 
of  his  uncle. 

As  showing  the  temper  of  Mr.  Ray, 
the  following  letter  addressed  to  each 
department  head  was  posted  in  each 
department  of  the  paper: 

“Today^  marks  a  distinct  point  in  the  Globe- 
IVmocrat's  career.  It  hat  been  built  up  on 
fair  and  constructive  lines  until  it  is  an  im¬ 
mense  power  for  Rood  in  the  community.  The 

Furchase  of  the  Republic  adds  to  the  Globe- 
lemocrat’s  strength  and,  consequently,  to  its 
value  to  the  community.  It  will  be  the  sin¬ 
cere  purpose  of  the  executives  to  continue 
the  same  course  of  constructive  policy  as  in 
the  past. 

"I  desire  at  this  important  stage  of  our 
develojtment  to  express  my  sincere  apprecia¬ 
tion  of  the  splendid  loyalty  and  co-operation 
which  has  always  been  extended  to  the  man¬ 
agement  by  the  Globe- IVmocrat  employes  in 
your  department  and  in  all  of  the  others.  It 
IS  a  great  pleasure  to  undertake  further  re¬ 
sponsibility  with  the  feeling  of  assurance  that 
such  co-operation  from  everyone  gives.  I  will 
appreciate  it  if  you  will  express  my  senti¬ 
ments  to  the  various  members  of  your  de- 
jiartment.” 

Rumors  of  Hearst  Invasion 

Of  course,  there  already  is  talk  of 
a  new  morning  newspaper  in  St. 
Louis.  But  talk  is  as  far  as  it  has 
gone.  Democratic  politicians  feel 
that  there  is  need  for  a  Democratic 
newspaper  in  St.  Louis,  and  it  has 
been  stated  that  friends  of  Senator 
Reed  have  been  endeavoring  to  get 
William  Randolph  Hearst  to  estab¬ 
lish  a  paper  here.  The  Hearst  ru¬ 
mors  have  been  prevalent  in  St. 
Louis  for  many  years,  but  nothing 
has  ever  come  of  them. 

The  suspension  of  the  Republic 
within  a  few  weeks  of  the  holidays 
came  at  a  bad  time  for  members  of 
the  staff.  The  men  were  paid  their 
salaries  for  two  weeks.  Some  of 
the  workers  had  suspected  that  a 
deal  f  or  the  sale  of  the  paper  had 
been  pending,  and  had  been  look¬ 
ing  around  for  other  jobs.  .A  few 

(Continued  on  Page  41) 


Boosting  the 
Advertiser  and  the 
Market 

Sample  of  a  series  of  twelve  adver¬ 
tisements  now  being  run  by  the 

St.  Joseph  News-Press 

in  a  hundred  weekly  papers  in  Mis-- 
souri,  Kansas,  Iowa  and  Nebraska, 
in  territory  tributary  to  St.  Joseph 


ADVERTISING  REPRESENTATIVES 


I.  A.  Klein 

Metropolitsn  Tower 
New  York.  N.  Y. 


The  Ford-Psrsons  Compsny 
Suite  93*  Msrquette  Building 
Chicago.  Illinois 


THE  HOME  OF  THE 


-PRESS 


you  can  save  money — 

Every  opportunity  for  saving  MUST  be  taken  today  to 
keep  living  costs  within  family  incomes.  It  is  your  duty. 
You  MUST  watch  price  and  quality  carefully  in  every 
purchase. 

read  newspaper 
advertisements — 

Quality  and  fair  price  is  back  of  every  advertisement  in 
THE  ST.  JOSEPH  NEWS-PRESS.  It  is  a  wise  and  thrifty 
plan  to  let  NEWS-PRESS  advertising  be  your  purchasing 
guide — especially  prudent  today  when  you  MUST  get  full 
value,  and  products  of  character,  for  every  dollar. 

It  will  pay  you  to  read  THE  NEWS-PRESS  advertising 
columns  carefully  EVERY  day. 

There  the  manufacturers  of  America  tell  you  of  the  quality 
of  their  products. 

There  the  merchants  of  St.  Joseph  tell  you  of  their  wonder¬ 
ful  bargains. 

Careful  reading  of  advertisements  in  THE  NEWS-PRESS 
will  save  you  weekly  many  times  the  cost  of  a  year’s  sub¬ 
scription.  You  lose  money  by  not  subscribing. 

THE  ST.  JOSEPH  NEWS-PRESS 

By  mall,  $4.20  a  year  In  advance.  You  may  remit  direct  by  check 
or  money  order— or  the  editor  of  this  paper,  or  your  postmaster, 
will  be  glad  to  take  your  subscription. 


BRAINARD  SELLS  WASHINGTON  HERALD 
TO  NON-POLITICAL  GROUP 


world.  During  the  Peace  Conference  BIG  PUBLISHERS  AID 
he  continued  this  news  service  and  PPir'l?  nnnCTIMr' 

had  charge  of  the  government’s  re-  oWLlo  1  lINO 

lations  with  the  press  of  the  world  - 

other  than  that  of  the  United  States.  Ralph  H.  Booth  Says  Scramble  for 
His  office  in  Paris,  working  in  con-  Extra  Tonnage  at  Inflated  Prices 

nection  with  the  American  news-  I»  Partly  Responsible  for  High 

paper  correspondents,  transmitted  to  Contract  Charges 

the  .American  press  by  wireless  and  - 

cable  over  1,500,000  words.  Mr.  Ralph  H.  Booth,  head  of  the  Booth 
Rogers  was  adviser  to  the  American  Publishing  Company,  believes  that  the 
Peace  Commission  on  international  only  solution  of  the  present-day  news- 
affairs  relating  to  telegraph,  cable  print  problem  must  be  found  in  pub- 
and  wireless.  lishing  policies  which  will  carry  with 

Mr.  Suter  was  associated  with  Mr.  them  a  solution  for  all  time.  These  pol- 
Rogers  in  all  this  work.  After  some  icies,  he  contends,  must  include  sensible 
months’  war  service  with  the  New  reductions  in  sizes  of  issues,  the  estab- 
York  wireless  and  cable  office  he  lishment  of  advertising  rates  on  a 
went  to  Paris  and  became  manager  sound  business  basis  and  the  adjustment 
of  the  Wireless  and  Cable  Press  of  subscription  rates  on  schedules  which 
Bureau  organized  by  Mr.  Rogers  in  will  assure  uniformity  of  mail  and  city 
connection  with  the  Peace  Confer-  selling  prices. 

ence.  “There  are  instances,”  said  Mr. 

He  was  engaged  in  newspaper  ^“"or  &  Publisher,  “of  daily 

work  in  Washington  for  several  newspapers  with  a  nominal  selling  price 
years,  and  for  six  years  was  gen-  3c  a  copy  (applying  actually  to  but 
eral  manager  of  the  Nashville  Ten-  ^  of  street  sales),  building 

nessean.  Later  he  was  general  man-  f  big  mail  circulations  at  $3  per  yean 
ager  of  the  Philadelphia  Evening  f'^^'^ybody  knows  that  it  is  impossible 
T  IT  1  •  Ti  to  produce  a  first  class  daily  nowadays 

Times.  He  was  also  in  the  newspaper 

syndicate  business  in  New  York  for  uxr  i  u  •  n 

I  Mail  subscriptions  generally  are  too 

several  years.  ,  *  ^  re  ^ 

^  low.  A  2c  paper  cannot  aftord  a  rate 

Have  Unusual  Training  less  than  $5  a  year  by  mail.  Yet  the 

The  experience  of  Rogers  and  Suter  average  rate  is  less  than  $4.  There 
in  the  wireless  and  cable  press  serv-  ^  sweeping  readjustment  of  sub¬ 
ice  during  the  war  was  most  unusual  scription  and  carrier  rates,  and  this 

and  their  success  in  conducting  their  oiust  be  based  on  recognized  principles 

operations  attracted  wide  attention.  bxing.  One  publisher  cannot 

This  was  undoubtedly  the  deciding  bnng  it  about.  There  must  be  co-oper- 

factor  in  securing  the  co-operation  .-o-  ,  , 

and  backing  of  such  able  and  prom-  .  >y  ‘be  difficulty  of  secup 

inent  men  as  Crane.  Barnes  and  concerted  action  by  publishers  m 
Hoover  interests  of  the  industry — which 

rp,  tV  u  -11  1-  j  embraces  the  interests  of  business  men 

The  Herald  will  be  continued  as  an  well-Mr.  Booth  is  in- 

independent  newspaper  and  a  com-  relentless 

prehensive  plan  of  development  will  operation  of  economic  laws  will  con- 

vince  many  of  them  of  the  necessity  for 
The  experience  of  Messrs.  Rogers  conservation  and  for  common  policies 
and  Suter  in  the  wireless  and  cable  jj,  dealing  with  the  vital  problems  of 
press  service  during  the  war  was  publishing. 

most  unusual  and  their  success  in  “The  publishers  of  the  big  newspa- 
conducting  their  operations  attracted  pers,”  he  says,  “are  too  much  inclined 
wide  attention.  This  was  undoubt-  to  look  at,  rather  than  through  and  be- 
edly  the  deciding  factor  in  securing  yond  the  immediate  newsprint  difficul- 

uch  ties.  They  are  thinking  in  terms  of  this 
me,  month  and  next — perhaps  of  a  year,  if 
they  have  contracts  covering  such  a 
rer,  period.  But  they  do  not  attempt  to 
ger,  foresee  the  course  and  trend  of  present 
rith  events  and  circumstances,  and  their  re¬ 
sult  in  the  years  to  come. 

“For  example:  a  big-city  publisher, 
we  will  say,  has  a  contract  covering  the 
major  part  of  the  tonnage  he  will  need 
for  a  certain  period  at  a  price  ranging 
from  4c  to  5c  at  the  mill.  He  knows 
that  this  price  is  excessive,  or  believes 
it  to  be,  for  information  is  that  paper 
is  being  manufactured  at  an  average 
cost  today  of  two  and  a  half  cents.  He 
knows  that  he  is  compelled  to  pay  this 
heavy  margin  of  profit  to  the  manu¬ 
facturer  because  of  the  inflated  demand 
for  newsprint — a  demand  which  makes 
price  a  secondary  consideration  with 
some  publishers. 

“Now  what  does  he  do?  He  needs 
extra  tonnage,  and  he  buys  it  at  an 
auction  price.  Does  he  stop  to  figure 
how  this  policy  touches  the  contract  price 
he  is  paying  and  will  be  called  upon  to 
pay  in  the  future?  He  is  doing  his 
part  to  create  a  shortage  and  an  arti¬ 
ficial  market  for  spot  paper — and  when 
a  manufacturer  fixes  a  contract  price 
Mo-  he  has  one  eye  on  the  condition  of  this 
and  spot  market  and  on  the  temptations  to 
been  profit  through  it  Thus,  in  pa5ring  an 
:tors  excessive  price  for  extra  tonnage  he  is 


W.  S.  Rogers  and  Herman  Suter  Will  Conduct  Paper 
For  Herbert  Hoover,  Julius  B.  Barnes,  C.  R.  Crane 
.and  Others. 

Washington,  Dec.  8. 

A  NEWSPAPER  (leal  of  importance  was  concumniated  on  last 
Friday  w'hen  C.  T.  Hrainard  disposed  of  his  controlling  interest 
in  the  Washington  Herald  to  a  group  consisting  of  Walter  S. 
Rogers,  Herman  Suter,  Charles  R.  Crane,  Julius  H,  Barnes,  Herbert 
Hoover  and  others.  Mr.  Barnes  last  week  purchased  the  Pejepscot 
Paper  Company,  which  has  a  daily  production  of  160  tons  of  news 
print. 

Circulation  and  Advertising  Doubled  in  1919 

Mr.  Brainard’s  reasons  for  selling  That  there  is  no  political  signif- 
his  control  of  the  Washington  Her-  icance  in  the  transfer  of  the  paper 
aid  are  set  forth  in  the  announce-  is  evident  as  among  the  new  owners 


WALTER  S.  ROGERS 
President  Washington  Herald  Company 


been  retained  by  the  new  owners. 

The  officers  and  directors  of  the 
Washington  Herald  are :  Walter  S. 
Rogers,  Edgar  Ricard,  Herman  Suter, 
L.  M.  Bell,  F.  W.  McReynolds,  D.  J. 
Kaufman  and  B.  F.  Minor. 

The  officers  are :  President,  Walter 
S.  Rogers;  vice-president,  D.  J,  Kauf¬ 
man;  secretary,  F.  W.  McReynolds; 
treasurer,  L.  M.  Bell. 

The  Herald  was  established  in 
1908  by  Scott  C.  Bone,  for  many 
years  editor  of  the  Washington  Post. 
Mr.  Brainard,  president  of  Harper 
&  Bros.,  and  owner  of  the  McClure 
and  Wheeler  Newspaper  Syndicates, 
purchased  a  controlling  interest  in 
the  paper  in  October,  1913. 


Moran  It  Promoted 


C 


J 
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DETROIT  NEWS  SELLS 
FISH  ON  BIG  SCALE 

Carload*  Rushed  from  Boston  Cut 

Local  Food  Price*  —  Newspaper 
May  Extend  Plan  to 
Other  Cities 

Detroit,  Dec.  2. — The  idea  of  a  news¬ 
paper  turning  merchant  to  assist  its 
readers  in  cutting  the  cost  of  living  is 
not  new,  yet  the  Detroit  News  may  claim 
credit  for  putting  such  a  project  on  a 
practical  basis  and  serving  the  needs  of 
a  community  of  more  than  a  million 
population,  when  six  weeks  ago  it  sent 
a  single  carload  of  fresh  ocean  fish  from 
Boston  to  Detroit  to  be  sold  at  10  cents 
a  pound. 

The  Boston  fishermen  were  at  first 
skeptical.  Detroit  is  the  centre  of  the 
Great  Lakes  region  and  the  Boston  men 
felt  there  would  be  little  demand  in  De¬ 
troit  for  ocean  fish.  But  one  of  the 
fishmen  thought  the  project  was  worth 
trying,  and  on  September  23  a  single 
carload  of  fresh  haddock,  taken  from 
the  water  but  36  hours  before  and  kept 
iced  in  transit,  was  rushed  by  express 
to  Detroit. 

Within  20  minutes  of  the  opening  of 
the  car  12,000  patrons  were  trying  to 
buy  and  the  entire  carload  of  40,000 
pounds  was  sold  in  two  hours.  The  fol¬ 
lowing  week  two  carloads  were  sent — 
and  the  80,000  pounds  went  just  as 


quickly.  The  following  week  the  city 
government  became  interested  and 
opened  the  five  city  markets  to  the  sale. 
Five  carloads  were  brought,  the  fish 
were  sold  in  various  parts  of  the  city, 
and  still  thousands  remained  unserved. 

Then  the  Bay  State  Fisheries  sent  fif¬ 
teen  steam  trawlers  to  the  fishing  banks 
off  Nantucket,  with  orders  to  return  at 
a  definite  hour  Ten  refrigerator  cars 
were  run  onto  the  piers  and  into  these 
in  eight  hours  450,000  pounds  of  fish 
were  loaded.  Special  orders  gave  that 
express  train  the  right  of  way  over 
everything  going  out  of  Boston  that 
night  and  made  the  run  in  18  hours,  two 
hours  faster  than  the  fastest  passenger 
running  time  between  Boston  and  De¬ 
troit  Put  on  sale  in  Detroit  the  fol¬ 
lowing  day  at  fifteen  selling  points,  the 
entire  lot  of  450,000  pounds  was  sold  out 
in  six  hours. 

More  remarkable  still  is  the  effect  of 
the  sales  on  the  price  of  lake  fish  and 
meats.  Lake  trout  and  whitefish  that 
had  been  selling  for  from  30  to  36  cents 
a  pound  now  sell  for  17  cents.  Beef, 
pork,  bacon  and  other  meats  have 
dropped  from  3  to  7  cents  a  pound — 
and  the  end  is  not  yet;  the  retail  butch¬ 
ers  all  over  the  city  are  eagerly  clamor¬ 
ing  to  be  allowed  to  sell  fish  at  10  cents 
a  pound.  Up  to  the  present  time  the 
problem  has  been  to  meet  the  demands 
of  Detroit ;  after  that  has  been  satisfied 
the  News  will  extend  its  usefulness  to 
the  surrounding  cities. 


THE  DETROIT  NEWS’  FISH  TRAIN 


NEW  ZEAIIaND  is  KICKING 

Canadisin  Newsprint  Sells  There  for 
$150  a  Ton 

Detroit.  Dec.  10. — The  idea  of  a  news- 
Jones,  of  W’.  H.  Simms  &  Sons, 
Christchurch,  New  Zealand,  visited 
Montreal  during  the  past  few  days. 
Mr.  Jones  is  chairman  of  the  Import¬ 
ers’  Committee  of  the  Associated 
Chambers  of  Commerce  of  New  Zea¬ 
land  and  is  visiting  Canada  in  an  ef¬ 
fort  to  develop  trade  between  the  two 
countries,  especially  in  regard  to  the 
paper  industry.  Mr,  Jones  pointed 
out  that  Canadian  paper  which  sells  in 
Canada  at  $69  a  ton  costs  the  New 
Zealand  publisher  $150  a  ton,  includ¬ 
ing  freight  charges.  Mr,  Jones  is  of 
the  opinion  that  the  price  is  excessive. 
Paper  men  here  pointed  out  to  him 
that  Canadian  paper  manufacturers 
sell  their  product  to  Canadian  pub¬ 
lishers  at  a  price  fixed  by  the  Gov¬ 
ernment. 

Obviously  no  such  restriction  works 
in  connection  with  the  New  Zealand 
publisher,  so  the  Canadian  newsprint 
manufacturer  charges  “all  the  traffic 
will  bear.’’  New  Zealand  admits 
Canadian  paper  duty  free,  but  charges 
20  per  cent  on  paper  coming  from 
countries  outside  the  Empire.  In 
spite  of  this  favorable  treatment,  the 
New'  Zealand  publisher  feels  that  he 
is  being  badly  treated  when  he  has  to 
pay  over  twice  as  much  for  paper  as 
a  Canadian  publisher  pays  for  the 
same  product. 

In  this  connection  it  is  interesting 
to  know  that  one  of  the  new  freight 


ships  just  built  by  the  Government 
sailed  from  Vancouver  this  week  for 
.\ustralia  loaded  with  a  cargo  of 
paper. 

Munsey  May  Go  to  Albany. 

Albany,  N.  Y.,  Dec.  8. — Frank  A. 
Munsey  is  said  to  be  considering  the 
erection  of  a  large  printing  plant 
here,  from  which  his  magazine  pub¬ 
lications  would  be  issued.  A  rep¬ 
resentative  has  been  in  Albany  sev¬ 
eral  days  looking  over  available  sites. 
.Announcement  has  also  been  made 
that  the  J.  B.  Lyon  company  intends 
to  lease  its  large  building  for  manu¬ 
facturing  enterprises  and  build  a  new 
home  in  the  spring.  It  is  rumored 
that  Mr.  Munsey  will  join  with  the 
Lyon  company  in  the  erection  of  a 
mammoth  printing  establishment,  but 
Charles  M.  Winchester,  president  of 
the  company,  refused  to  confirm  the 


Fight  Open  Shop  Idea 

Beaumont,  Tex.,  Dec.  6. — The  Beau¬ 
mont  Typographical  Union  voted  to 
withdraw  from  the  local  Labor  and 
Trades  Assembly  because  of  the  action 
of  the  assembly  in  refusing  to  rescind 
its  order  to  boycott  Beaumont  news¬ 
papers.  This  is  an  outgrowth  of  the 
fight  for  an  open  shop  in  Beaumont, 
which  now  seems  strongly  established. 
The  newspapers  had  promoted  and  en¬ 
couraged  the  open  shop  idea. 


$12  a  Wash  ! 


Wichita  Falls  Daily  Times 

Wichita  Falls,  Texas, 
November  15th,  1919. 

E.  Katz  Special  Advertising  Agency, 

New  York  City. 

Gentlemen : 

We  have  just  filled  out  a  questionnaire  from  the 
Bureau  of  Advertising  of  the  A.  N.  P.  A.  on  the 
washing  machine  situation  in  Wichita  Falls.  We 
furnished  an  estimate  of  50.000  population  for 
Wichita  Falls.  We  find  that  200  Thor,  70  Bluebird, 
4  Laundry  Queen  and  15  Western  Electric  washing 
machines  have  been  sold  by  dealers  here.  The 
Thor  and  Bluebird  have  advertised  in  the  Times. 
All  of  these  recommend  the  use  of  hot  water. 

$7.00  to  $12.00  is  the  usual  charge  by  negro  washer 
women  for  an  ordinary  family  washing  in  Wichita 
Falls.  You  can  imagine  with  the  laundries  swamped 
with  work  and  unable  to  accept  all  that  is  offered 
them,  that  there  is  an  inviting  field  here  for  wash¬ 
ing  machines  and  for  laundry  soaps. 

There  are  more  than  3,000  homes  in  Wichita  Falls 
wired  for  electricity  and  at  the  last  report  a  local 
electric  company  had  588  connections  at  Electra, 
72s  at  Burkburnett,  149  at  Iowa  Park  and  274  at 
Henrietta. 

We  trust  that  you  will  find  this  information  of 
some  service. 

Very  truly  yours, 

TIMES  PUBLISHING  COMPANY. 


You  know  that  price  governs  supply  and  demand.  If 
people  can  pay  $7.00  to  $12.00  for  the  ordinary  family 
washing,  they  must  have  money  for  your  merchandise. 

Aladdin  and  his  Lamp  pale  before  the  facts  of  Wichita  Falls. 
The  discovery  of  OIL  put  Wichita  Falls  under  the  national 
spot  light.  Within  a  year  the  population  went  from  18,000 
to  50,(^!  From  that  you  can  picture  the  expansion 
calling  for  construction,  clothing,  food  and  luxuries. 

Oil  alone  during  the  first  nine  months  of  1919  brought 
$49,011,984. 

Wichita  Falls,  Texas 

was  a  progressive  manufacturing,  jobbing  and  railroad  city 
before  oil  was  ever  thought  of  for  that  section. 

With  the  city  developed  the 

Wichita  Falls  Daily  Times 

Evenins^  and  Sunday  Morninjf 

(A.  B.  C.  Membership  Applied  For) 

Paid  Circulation  8,500  (going  up) 

Rate  3)4c  per  line  flat.  15%  commission.  2%  cash  discount. 

The  Times  (first  a  weekly)  has  been  under  the  same  owner¬ 
ship  and  management  for  35  years.  It  is  the  medium 
through  which  to  reach  this  perfectly  wonderful  market. 

How  about  a  contract? 

E.  Katz  Special  Advertising  Agency 


Established  1888 


New  York 
Chicago 


Kansas  City 
Ssui  Francisco 
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\  ■  ■  ■ 

In  November 

The  Florida  Times-Union 

Carried 


Agate  Lines  of  Paid  Advertising 


This  IS  a  greater  volume  of  advertising  than  ever  before  carried  by  any  Florida  news¬ 
paper  during  any  one  month  and  is  more  than  a  half  million  lines  greater  than  the  Novem¬ 
ber  lineage  of  any  other  newspaper  in  this  territory. 

The  October  lineage  of  the  Rorida  Timcs-Union  was  939.277  agate  lines.  The  total 
volume  of  business  carried  by  the  Times-Union  for  the  eleven  months  of  this  year  is  more 
than  nine  million  agate  lines. 

In  November  the  Times-Umon  not  only  established  a  new  record  for  total  lineage 
but  broke  all  of  its  previous  records  for  Local,  Classified,  and  National  advertising. 

The  Lineage  for  November — 

Local  Display  Classified  National  Total 

644,602  227,171  330,855  1,202,628 

c 

If  you  placed  business  in  the  Times-Union  in  November,  we  thank  you  for  helping  us 
establish  this  new  record.  We  know  that  you  are  pleased  with  the  service  rendered  and 
the  results  secured.  If  you  did  not  place  business  in  the  Times-Union  in  November,  let  us 
tell  you  more  about  this  territory. 

The  Florida  Times-Union 

JACKSONVILLE,  FLA. 

Benfamin  S  Kentnor  Company, 

New  York  and  Chicago. 
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GEORGIA  PRESS  SETS 
UNIFORM  AD  RATES 

Special  ConTention  Favored  Higher 
Subscription  Price  and  School 
for  Printers,  and  Barred 
the  Press  Agent. 


(by  teleckafh) 

.Atlanta,  Dec,  10. — Adopting  a  resolu¬ 
tion  that  will  serve  to  curtail  the  use 
of  newsprint  paper  through  the 
adoption  of  a  uniform  rate  for  adver¬ 
tising  and  job  printing,  and  an  in¬ 
crease  in  subscription  prices,  going 
on  record  as  favoring  the  establish¬ 
ment  of  a  school  for  the  training  of 
linotype  operators,  and  adopting  an¬ 
other  resolution  that  sounds  the 
death  knell  for  the  political  and  per¬ 
sonal  publicity  agent,  the  special 
meeting  of  the  Georgia  Press  Asso¬ 
ciation  held  in  Macon  Friday  and 
Saturday  adjourned  at  noon  Satur¬ 
day. 

The  meeting  was  called  by  J.  Kelly 
Simmons  of  McRae,  Ga.,  president 
of  the  association,  for  the  definite 
purpose  of  taking  drastic  action  to 
meet  the  white  paper  shortage. 

Whether  or  not  the  resolutions 
adopted  at  this  meeting  will  serve  to 
stave  off  financial  disaster  remains 
to  be  seen,  but  if  the  advertisers  and 
the  general  public  can  be  made  to 
realize  the  serious  nature  of  this 
problem,  Georgia  publishers  believe 
that  the  course  of  action  they  have 
decided  upon  will  keep  their  heads 
above  the  water. 

Eight  resolutions  were  adopted  by 
the  association.  .\11  members  of  the 
association  will  probably  announce 
in  the  immediate  future  an  increase 
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in  advertising  rates  to  conform  with 
a  uniform  schedule  recommended  at 
this  meeting,  save  those  very  few 
that  may  have  already  increased 
their  rates.  The  new'  schedule,  which 
was  contained  in  the  form  of  a  reso¬ 
lution,  adopts  rates  based  on  circula¬ 
tions  as  follows : 

For  the  first  thousand  circulation, 
not  less  than  20  cents  per  inch. 

For  the  second  thousand  circula¬ 
tion,  not  less  than  10  cents  per  inch. 

For  the  third  thousand  circulation, 
not  less  than  5  cents  per  inch. 

Recommendation  was  also  made 
that  all  political  advertising  be  sub¬ 
ject  to  a  higher  rate. 

A  second  resolution  adopted  urges 
a  uniform  subscription  price  that  ex¬ 
ceeds  the  rate  now  charged  by  a  big 
majority  of  the  Georgia  newspapers. 
Recommendation  was  made  that  the 
minimum  rate  be  $2  per  year  and 
that  the  larger  country  papers  ad¬ 
vance  their  rates  to  at  least  $2.50  per 
year,  all  terms  to  be  cash  in  advance. 

In  Accord  With  S.  N.  P.  A. 

The  death  knell  of  the  personal 
and  political  press  agent  was  sound¬ 
ed  by  the  adoption  of  a  resolution, 
in  which  the  methods  of  certain  poli¬ 
ticians  and  public  service  companies 
were  condemned  by  the  association. 
The  resolution  directed  that  the  sec¬ 
retary  immediately  notify  all  known 
candidates  for  office,  office  holders 
and  all  others  seeking  free  publicity 
through  press  agents,  or  by  other 
means,  that  all  such  matter  would 
not  be  printed  in  the  newspapers 
owned  by  the  members  of  the 
Georgia  Press  Association,  except  at 
paid  advertising  rates  applicable  to 
that  class  of  business. 

It  was  also  decided  that  all  news- 
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papers  in  the  state  will  adopt  the 
resolutions  of  the  Southern  Newspa¬ 
per  Publishers  Association  regarding 
newsprint  conservation  as  far  as  pos¬ 
sible.  The  publishers  will  also  install 
baling  machines  in  their  plants  if 
practicable,  in  compliance  with  a  rec¬ 
ommendation  of  the  S.  N.  P.  A. 

A  resolution  was  adoptedMndorsing 
the  proposed  plan  of  the  S.  N.  P.  A. 
to  establish  a  school  for  the  training 
of  linotype  operators  and  printers, 
and  the  members  of  the  state  body 
promised  their  individual  aid  to  fur¬ 
ther  the  movement. 

In  a  resolution  governing  job  print¬ 
ing  all  of  the  publishers  who  have 
not  already  installed  the  cost  system 
were  urged  to  do  so  at  once,  and  it 
was  urged  that  printers  in  the  same 
territory  adopt  a  uniform  scale  of 
prices  for  job  work. 

With  a  view  to  eliminating  paper 
waste  in  so  far  as  possible,  a  com¬ 
mittee  was  appointed  to  make  an  in¬ 
vestigation  and  report  its  findings  at 
the  next  meeting  of  the  association. 
It  is  probable  that  all  Georgia  pub¬ 
lishers  will  fall  in  line  with  the  pub¬ 
lishers  of  Atlanta  newspapers  in  re¬ 
ducing  the  ratio  of  reading  matter  to 
advertising. 

NAVY  ENDS  CAMPAIGN 
OF  ADVERTISING 


(Continued  from  Page  6) 
Advertising  Agencies  Corporation, 
handled  the  campaign,  commented  on 
the  results  as  follows : 

“The  favorable  comment  of  Naval  officers 
of  the  advertising  campaign  which  is  just 
drawing  to  a  close,  is  complimentary  to  the 
newspaper  publishers  and  particularly  to  the 
country  press. 

"The  back-bone  of  the  campaign  was  the 
dailies  and  weeklies  in  the  small  towns. 


“We  used  a  schedule  of  nearly  7,000  coun¬ 
try  newspapers.  All  of  the  large  daily  news¬ 
papers  were  used  also.  The  story  of  the  Navy 
was  brought  into  every  home  in  America  in 
whi^  the  language  is  read. 

^  “The  parents  were  told  the  truth  about  the 
Navy.  They  were  made  acquainted  with  the 
opportunities  the  Navy  offers  to  their  boys. 
They  were  brought  into  an  acquaintanceship 
with  the  Navy  which  made  them  feel  more 
thoroughly  than  ever  before  that  the  Navy 
was  their  Navy;  that  it  was  their  pride  and 
their  glory  and  the  first  defence  of  their  homes 
and  their  happiness. 

“It  was  a  wonderful  opportunity  for  the 
advertising  agencies  operating  together  in  the 
Advertising  Agencies  Corporation  to  carry  out 
a  national  campaign  of  advertising  for  the 
Navy  Department  in  the  exact  manner  in  which 
it  should  be  carried  out  in  order  to  obtain 
the  biggest  and  best  and  most  permanent 
results. 

"It  was  never  expected  by  anybody  who 
knew,  that  in  the  face  of  all  the  circum. 
stances,  a  great  number  of  recruits  would 
be  produced  as  an  immediate  result  of  the 
advertising.  The  great  purpose  of  the  ad¬ 
vertising  campaign  was  to  do  exactly  what 
it  did  do. 

“Every  advertising  agencjr  in  the  association 
had  a  share  of  the  work  in  the  Navy  adver¬ 
tising  campaign.  The  advertisiM  agencies  in 
the  South  and  on  the  Pacific  Coast,  as  well 
as  in  all  the  other  cities,  had  a  full  share 
in  all  the  work,  and  every  one  of  them,  from 
the  largest  to  the  smallest,  is  entitled  to  a 
full  share  of  the  credit.  And  every  one  ol 
them,  I  may  add,  feels  that  he  has  been  re¬ 
paid  for  his  work  many  times  over  by  the 
good  opinion  of  the  Naval  officers  with  whom 
we  co-operated  in  the  campaign. 

“We  can  now  look  back  to  this  Navy  ad¬ 
vertising  campaign  as  a  great  national  achieve¬ 
ment  for  advertising,  and  a  performance  on 
the  part  of  the  advertising  agencies  which  will 
redound  to  their  credit  for  all  time.  ’ 

Thomas  H.  Moore,  assistant  di¬ 
rector,  Bureau  of  Advertising  of  the 
American  Newspaper  Publishers’  As¬ 
sociation,  said : 

“I  am  not  qualified  to  judge  as  to  the  re¬ 
sults  of  the  Navy  Department  campaign  and 
I  presume  it  would  be  very  hard  to  measure 
such  results  by  a  dollar  and  cents  rule. 

“I  know  that  the  policy  of  the  Navy  De¬ 
partment  in  using  paid  newspaper  advertising 
has  made  an  excellent  impression  on  the  news¬ 
paper  publishers  of  the  country,  who  feel  that 
It  was  a  most  businesslike  way  of  going  about 
this  important  matter. 

“The  campaign  was  well  handled  and  had 
cooperation  from  the  advertising  agencies  of 
the  country,  which  was  worth  many  thousands 
of  dollars  to  the  Government." 


KEYSTONE  BUMPER  PADS 
Will  Save  Print  Paper  by  Protecting  Your  Rolls 


SIZES  MOST  SOLD 


New  York 
Times, 

New  York  City: 

“We  have  used  your 
hair  felt  composition 
mats  in  the  handling 
of  our  newsprint 
paper  for  the  past 
eighteen  months,  and 
we  find  them  supe¬ 
rior  to  anything  we 
have  ever  used  pre¬ 
viously,  and  there  is 
no  doubt  in  our  mind 
that  they  go  a  great 
way  in  helping  us 
keep  our  white  waste 
damage  to  a  mini¬ 
mum  figure.” 


32  inches  x  32  inches 

33  inches  x  26  inches 
36  inches  x  36  inches 
36  inches  x  36  inches 
42  inches  x  42  inches 

Other  Sizes 


4  inches  thick 
4  inches  thick 
0  inches  thick 


10  inches  thick 
6  inches  thick 
Specially  Made.  Prices  Given 
Application 


(IKtE  YSTQH^B  ifM 

Prevents  Paper  from  Splitting 


KEYSTONE 
BUMPER  PADS 

are  used  by 

New  York  Times 

New  York  Herald 

New  York  World 

New  York  Tribune 

New  York  Journal 

Chicago  Tribune  New  York  Sun 

Hartford  Times 

Des  Moines  Register  &  Tribune 
Boston  American 

New  Orleans  Item 

Baltimore  American 

Kansas  City  Post 

Savannah  News 

Indianapolis  Star 

Toledo  News  Bee 

Dallas  News 

and  many  others. 


This  cannot  hi^pen  when 
KEYSTONE  BUMPER  PAD  is  used 


Write  at  once  to 


KEYSTONE  HAIR  INSULATOR  CO 


NEW  YORK  OFFICE: 
ROOM  8«1 

18  EAST  4l8t  STREET 
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Sold  60% 

Lost  40% 

But  100% 


Productive  Time  is  what  the  1918  com¬ 
posite  statement  shows  for  the  composing 
room. 

of  all  the  time  paid  for  was  therefore 
wasted  and  lost  in  the  non-productive 
operations. 

of  the  total  time  might  have  been  made 
productive  by  the  Monotype  system  of 
efficiency. 


Investigate 
the  Monotype 


A  composing  machine 

that  excels  all  others 

A  type  foundry 

in  the  composing  room  that 
supplies  all  needed  material 

A  system  of  efficiency 

that  eliminates  the  non¬ 
productive  operations  and 
makes  profit  certain 


LANSTON  MONOTYPE 
MACHINE  COMPANY 

PHILADELPHIA 
NEW  YORK  BOSTON 

CHICAGO  TORONTO 

Monotype  Company  of  California,  SAN  FRANCISCO 
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This  advertisement  is  composed  in  Monotype  No.  150  Series  and  Monotype  Buie 
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OLD  GAME  OF  SECRET  DIPLOMACY 
AGAIN  VICTIMIZING  HUMANITY 

“Governments  Are  Not  Giving  the  World  the  Facts,”  Says 
Dr.  W.  T.  Ellis — Crying  Need  for  Uncolored  News 
of  International  Events. 


BY  WILLIAM  T.  ELLIS 

Special  Correspondent  of  The  New  York  Herald 

America  has  a  right  to  the  full  facts  concerning  international 
questions. 

'I'hat  proposition  may  not  seem  radical.  T^evertheless.  it 
cuts  straight  into  the  heart  of  the  existing  order.  A  hundred  deep 
schemes  of  the  world’s  statesmen  and  propagandists  would  go 
glimmering  were  America  suddenly,  as  by  a  miracle,  to  find  herself 
in  the  possession  of  all  the  facts  affecting  the  major  international 
issues  of  today,  in  their  proper  relationship  and  proportions  and 
without  coloration. 

Our  Own  State  Department  at  Fault 

Governments  are  npt  RivinK  the  man  who  will  trifle  with  the  facts 
world  the  facts.  Before  this  indict-  concerning  foreign  affairs  is  a  traitor 


mCnt  all  foreign  offices  stand  ar¬ 
raigned,  our  own  State  Department 
included.  This  country  will  not  soon 
forget  the  disingenuousness — let  us 
not  call  it  perfidy — of  our  allies  in 
withholding  from  President  Wilson 
information  of  the  existence  of  secret 
treaties  which  nullified  his  fourteen 
points.  Our  own  war  aims  of  “piti¬ 
less  publicity’’  have  been  transmogri¬ 
fied  into  a  state  of  secretiveness  sur¬ 
passing  pre-war  conditions. 

Most  of  the  news  concerning  inter¬ 
national  affairs  which  affect  America 
seems  to  come  from  Paris  and  Lon¬ 
don.  Momentous  American  official 
reports,  of  deep  public  interest,  like 
that  of  the  Morgenthau  commission 
to  Poland,  of  the  King-Crane  Com¬ 
mission  to  Turkey,  and  of  the  Har- 
bord  Commission  to  the  Caucasus, 
are  pigeon-holed  in  Washington. 

“Fed  Up”  on  Propaganda 

Evidently  a  democracy  is  an  anemic 
infant  which  may  not  be  fed  with 
the  strong  meat  of  truth,  but  only 
with  the  pasteurized  milk  of  propa¬ 
ganda. 

Of  that  milk  there  has  been  no 
famine;  since  August,  1914,  until  the 
present,  the  American  people  have 
been  continuously  supplied  with  the 
pabulum  of  propaganda,  until  now  we 
are  fairly  “fed  up”  with  it.  Our  people 
have  become  so  partisan  that  amid 
the  pro-Greeks,  pro-Serbs,  pro-.\rme- 
nians,  pro-Chinese,  pro-British,  pro- 
French,  pro-Italians,  pro-Poles,  pro- 
Japanese,  pro-Syrians,  pro-Russians, 
pro  -  Czecho  -  Slovaks,  pro  -  Belgians, 
pro-Roumanians,  pro-Germans,  pro- 
Bulgarians  and  pro-Turks,  it  is  at 
times  difficult  to  find  a  person,  alert 
to  present  world  conditions,  who  is 
simply  and  unequivocally  and  impar¬ 
tially  pro-.\merican.  So  successfully 
and  subtly  has  the  work  of  propa¬ 
ganda  been  done  that  many  patriotic 
persons  really  believe  they  may  best 
be  pro-American  by  being  pro-some 
other  nation. 

American-Branded  New* 

One  alarmed  editor  even  advocates 
that  all  propagandists  of  foreign 
causes  or  governments  in  this  coun¬ 
try,  whether  they  be  aliens  or  Amer¬ 
icans,  be  legally  required  to  register 
before  pursuing  their  business. 

American  newspapers  never  before 
faced  so  serious  and  immediate  a  re¬ 
sponsibility  as  today  for  making  pub¬ 
lic;  freely,  fully  and  fearlessly,  the 
uncolored  and  unbiased  facts.  Upon 
them  alone  the  nation  must  depend 
for  the  information  which  will  con¬ 
stitute  the  basis  for  most  momentous 
national  decisions.  Any  newspaper 


Gen.  Allenby  and  Dr.  Ellis 

At  the  British  Residency,  Cairo 

to  all  the  noble  ideals  of  our  profes¬ 
sion,  as  well  as  to  his  country. 

Present  conditions  call  for  radical 
action  upon  the  part  of  all  the  great 
.\mcrican  newsgathering  associations, 
syndicates  and  newspapers. 

A  Constantinople  Instance. 

It  is  reasonable,  in  the  light  of  the 
gravity  of  world  conditions,  to  ask 
that  only  American-ascertained  and 
.American-written  news  shall  be  given 
to  our  public,  and  that  only  native- 
born  American  correspondents,  of 
unimpeachable  integrity  and  maturity 
of  judgment,  be  employed  in  foreign 
lands.  In  other  words,  at  the  great 
central  springs  of  world  news,  none 
but  .Americans  should  be  put  on 
guard. 

This  policy  would  abrogate  the 
newsgathering  agreements  which 
some  papers  have  with  foreign  pub¬ 
lications.  Let  me  illustrate. 

Constantinople  is  at  present  a  cen¬ 
ter  of  news  whose  importance  may 
scarcely  be  overstated.  A  triple  cen¬ 
sorship,  in  the  interest  of  three  Eu¬ 
ropean  nations,  guards  all  outgoing 
messages.  The  special  interests  of 
these  three  powers  often  militate 
against  the  diplomatic  and  commer¬ 
cial  interests  of  the  United  States. 
There  are  clear  reasons  why  our  Eu¬ 
ropean  friends  want  America  to  be¬ 
lieve  that  some  things  are  true  which 
are  not  true;  and  that  some  other 


conditions  are  not  true  which  are 
true. 

In  the  midst  of  this  condition  the 
one  man  in  Constantinople  upon 
whom  a  famous  London  newspaper 
and  a  string  of  important  American 
dailies  arc  dependent  for  their  news, 
is,  or  recently  was,  an  officer  in  the 
Intelligence  Service  of  the  British 
Army!  What  chance  has  the  Ameri¬ 
can  public  for  a  clear  look-in  'at  the 
real  fact  of  an  international  situa¬ 
tion  wherein  the  Blritish  policy  is  so 
definitely  and  acutely  involved? 

A  few  men  hidden  away  in  the 
State  Department  at  Washington 
may  know  by  way  o^  our  officials  in 
Constantinople  how  grossly  colored 
and  misleading  are  these  dispatches, 
but  Congress  and  the  country  have 
access  to  the  press  reports,  and  not 
to  the  diplomatic  cablegrams.  Mo¬ 
mentous  national  action  may  ,  be 
taken  on  the  basis  of  this  “news,’* 
which  is  really  little  more  than  part 
of  the  official  propaganda  of  the 
British  Intelligence  Service. 

Paris-Tinted  Information 

Similarly,  second-hand  reports 
from  London  and  Paris  are  often 
equally  unreliable,  although  trans¬ 
mitted  in  all  sincerity  by  honorable 
American  correspondents,  who  sim¬ 
ply  are  victims  of  misinformation 
from  sources  beyond  their  control. 
Some  of  the  “news”  concerning  the 
Near  East,  and  Syria  in  particular, 
that  has  been  cabled  to  this  country 
from  Paris  has  made  Americans  late¬ 
ly  back  from  the  Levant  fairly  gasp 
at  its  incorrectness  and  manifest 
mendacity.  Government  propaganda 
in  these  days  is  nothing  if  not  auda¬ 
cious. 

To  cite  further  instances  of  the  de¬ 
liberate  poisoning  of  the  springs  of 
public  knowledge  by  interested  offi¬ 
cials  might  be  considered  indiscreet 
— although  the  public  should  long  for 


the  day  when  there  will  be  more 
“indiscretions”  in  the  publication  of 
proved  and  pertinent  facts  concern¬ 
ing  international  affairs. 

The  common  welfare  is  least  safe 
in  the  keeping  of  officials  and  news¬ 
papers  that  are  first  of  all  “safe.” 

The  word  of  Jesus  was  never  truer 
than  today:  “Ye  shall  know  the 
truth,  and  the  truth  shall  make  you 
free.”  Jesus  never  said  anything 
about  being  “discreet”  or  “safe;"  he 
himself  was  the  contrary. 

The  Nub  of  the  Question 

One  simple,  clear  and  workable 
suggestion  is  the  whole  point  of  this 
article.  It  is  that  there  should  be 
maintained  in  every  capitol  of  the 
world,  and  in  every  other  large  news 
center,  independent,  salaried  repre¬ 
sentatives  of  the  American  press 
who,  in  addition  to  being  broad-cali- 
bered  and  trained  correspondents, 
shall  be,  first  of  all,  native-born,  true- 
to-type  American  citizens,  with  no 
allegiances  or  entanglements  of  any 
kind  except  to  our  own  country. 

Several  sorts  of  besetments  will 
threaten  the  integrity  of  these  men. 
The  first,  obviously,  is  that  which 
sometimes  nullifies  the  usefulness  of 
diplomatic  representatives:  the  de¬ 
sire  to  please  the  people  with  whom 
they  dwell  and  work.  Europe  and 
Asia  are  both  sophisticated  in  the 
art  of  creating  “atmosphere”  about 
the  men  whom  they  need.  It  takes 
wisdom  and  courage  to  remain  un- 
taintedly  American  in  every  situation 
that  arises. 

The  other  most  sinister  influence 
that  may  unconsciously  color  the 
thinking  of  a  correspondent  is  his  as¬ 
sociation  either  with  radical  and  Bol¬ 
shevik  propagandists,  or  else  with 
representatives  of  the  aristocracy  of 
business  and  social  political  life. 

,  (Continued  on  Page  26) 


“ America’ t  Largeit  and  Beet^ Newspaper  Industrial  Adrertising  Agency 

If  You  HcLve  a  Special 
Edition  in  Mind 

\\e  handle  Hiffh-Class  Special  Editions 
for  leading  newspapers  where  there  is  a 
special  reason  for  their  publication,  and 
where  the  publisher  is  willing  to  make 
the  edition  thoroughly  representative 
from  a  news  standpoint. 

Entire  supervision  of  news  and 
mechanical  ends  given  when  requested. 

Our  representative  will  call  on  request. 

John  B.  Gallagher  Company 

Home  Office 

Ninth  Floor,  Dexter  Building 
Boston 


Scoop/ Ar\A  on  the  Street 
First  by  Thirty  Minutes 


Speed  and  “ONE-SKT”  are  synonymous. 

You,  in  the  Newspaper  Publishing  business 
know  the  value  of  time;  you  know  that  even 
minutes  are  of  tremendous  importance. 
“Speed”  counts  when  you’re  “putting  over” 
a  “beat” — it  counts  but  little  less  in  getting 
out  your  regular  editions  on  sehedule. , 

Ignore  the  fact  that  “ONE-SET”  Automatic 
Suction  Rollers  are  long-service  rollers.  Over¬ 
look  the  saving  in  dollars  that  they  will  net 
you.  Consider  them  only  because  they  will 
save  you  valuable  time — this  outstanding 
feature  alone  should  sell  you. 

*‘ON E-SET”  Rollers  embody  these  sterling  qualities: 
They  require  no  re-adjustments  after  one  to  two  weeks 
time.  They’re  absolutely  impervious  to  climatic 
changes.  Hot  or  cold  temperature,  slow  or  fast  speed, 
they  remain  unaffected.  They  require  no  wash-ups 
and  are  not  affected  by  water.  They  distribute  and 
function  perfectly  at  all  times — and  will  outwear 
several  ordinary  rollers. 

Write  today  for  prices^  specifying  core  diameter^ 
fnished  diameter^  and  length  of  cover  face. 


THE  H.  F.  GOODRICH  RUBBER  COMPANY 

'I'he  City  of  Goodrich — Akron,  Ohio 
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CONGRESS  URGED  TO 
ACT  ON  NEWSPRINT 


(Continued  front  Pc.qe  6) 

of  Columbia,  asking  that  tbia  public  anooubce- 
mriit  be  i>rliite<l  piviminently  on  the  first  page 
of  this  iiesspaper  Immediately. 

The  Washington  Star  added  the 
following  indorsement  of  the  pro¬ 
posal,  by  Frank  B.  Noyes,  president 
of  the  Star  Company: 

“TTie  Evening  Star  Newspaiter  Company 
lieartlly  appruvea  this  plan  of  conservation  af¬ 
fecting  iMitb  nes'»tiei>era  and  advertisers  as  pto- 
|sMe<l  by  the  cbalnuan  of  the  newsprint  service 
c<anniittee. 

•^lle  Star  wU  continue  Its  triuting  rigorous 
cconontic*  in  the  use  of  print  paper  and  will 
otsierve  the  War  Industries  Board's  regulations 
in  lioth  its  daily  and  Sunday  editions.” 


latlons  are  being  generally  observed  in  the 
main.”  _ 

E.  B.  Jeffress,  publisher  of  the 
Greensboro  (N.  C.)  Daily  News  and 
chairman  for  North  Carolina  and 
South  Carolina,  said: 

“North  and  South  Carolina  publishers  are 
cooperating  well,  with  the  exception  of  one  city, 
In  eliminating  waste,  cutting  out  circulation 
schemes  and  contests,  and  increasing  proportion 
of  advertising  matter  In  papers.  Sixes  are  being 
limited  by  most  of  large  users  of  paper. 

"Ilurlng  next  week,  conferences  will  be  held 
with  moat  of  dailies  to  further  curtail  consump¬ 
tion.  Many  have  already  Increased  advertising 
rates,  and  general  circulation  price  Increases  may 
be  worked  out.  effective  In  January,” 


under  a  contract  to  take  care  of  the 
Duluth  Herald’s  1920  needs. 


L.  B.  Palmer,  manager  of  the  A.  N. 
P.  A.,  in  announcing  the  appointment 


W.  B.  Bryant,  publisher  of  the 
Paterson  (N.  J.)  Press-Guardian,  out¬ 
lined  his  work  in  New  Jersey  in  the 
following  telegram  on  December  9: 

“The  concensus  of  opinion  expressed  at  a 
meeting  of  New  Jersey  dally  newspaper  pub 
Ushers  from  the  northern  half  of  the  state, 
called  into  conference  today  at  the  Robert  TYeat 
Hotel.  Newark,  to  discuss  ways  and  means  to 
save  newsprint,  was  that  the  New  Jersey  pub 
Ushers  were  and  had  been  very  generally  com¬ 
plying  with  the  restrictions  inaugurated  by  the 
War  Industries  Board,  but  that  the  real  waste 
of  white  paper  was  in  the  large  Sunday  news- 
patters,  printed  In  New  York  Olty  and  other 
Metropolitan  centers.  Many  of  these  papers 
carry  fewtures.  which  in  the  estimatloa  of  those 
present,  could  be  eliminated  without  loss  of 
reader  prestige,  and  stsne  Nes-  York  newspa 
pers  are  camouflaging  the  return  iwivllegs 
through  their  travelling  circulation  men  and 
wholesale  agents  by  means  of  expense  accounts, 
etc.” 

"The  sUtement  was  made  that  tbe  Jmik  deal¬ 
ers  of  Newark  were  loaded  n|>  with  unsold 
copies  of  certain  New  York  patters. 

“Practically  every  newspaper  represented  was 
protected  oo  its  1920  paper  suftply,  with  from 
ten  to  thirty  tsT  cent  cut  In  the  allottment. 
Most  everyone  itresent  had  made  an  Increase 
in  advertising  rates  within  tbe  past  sixty  days 
from  25  to  .'10  per  cent  and  several  annoum'etl 
another  raise  effective  Januar}-  1.  With  one 
excetttion,  all  present  favored  a  three-cent  pa¬ 
per  and  agreed  to  adopt  this  i>rice  as  soon  as 
the  New  York  dallies  made  the  three-cent  price 
in  the  New  Jersey  terrilorj . 

'It  was  resolved  to  adhere  strictly  to  the 
restrictions  of  the  War  Industries  Board  ami 
to  meet  once  a  month  for  general  discussion  of 
all  t^ics  affecting  the  imbllshiiig  business. 

“W.  B.  Br.vant.  puidisher  of  the  Paterson 
Press-tluardiau.  ainl  Augustus  S.  ttrane,  pub¬ 
lisher  of  the  Elisabeth  Journal,  are  tbe  ccan- 
mHt*e  a|>|)olnte<l  by  the  general  chairman  of  the 
X.  P.  .k,  Cfffnmittee  for  New  Jersey.  Mr. 
Bryant  |>reslde<l  as  chairman  of  the  meeting. 
It  Is  iH>|ie<l  to  hold  a  confereinv  of  the  pub¬ 
lishers  in  South  Jersey  within  the  next  wis'k 
or  two.” 


Governor  Henry  Allen,  publisher 
of  the  Wichita  Beacon  and  chairman 
for  Kansas,  Kansas  City,  Mo.,  and  St. 
Joseph,  Mo.,  telegraphed  from  Pitts¬ 
burg,  Kan. : 

“I  regret  that  my  offlcial  work  In  connection 
with  the  mine  strike  at  Pittsburg  during  the 
past  ten  days,  has  made  It  Impossible  to  give 
attention  to  the  plans  for  imper  conservatioo. 

"There  is  a  common  effort  to  reduce  and  It 
has  resulted  In  the  saving  of  considerable  paper, 
but  it  Is  not  yet  well  organlxe<l. 


Discussing  renewal  contracts  in 
the  current  bulletin,  the  A.  N.  P.  A. 
says : 

“Time  contracts  for  advertising  invariably 
provide  that  the  contract  rate  rtiall  apply  to 
additional  space  to  be  used  during  the  time  of 

.  _ _ ,  _  „  .  .  the  contract.  This  has  the  effect  of  protecting 

cf  three  additinnal  members  of  the  the  advertiser  no  matter  bow  much  advertising 
Ot  three  aaaitionai  memuc  publishes  against  an  increase  In  rate  during 

news  print  committee  on  co-opera-  the  time  provided  by  the  contract.  This  pro- 

.  ,  \\T  T  Ander  tects  the  advertiser  and  by  the  same  token  should 

tion  and  conservation — W.  l.  Anaer  protect  the  publisher  against  an  advertiser  clalm- 

enn  Marnn  tGa  1  Teleeraph.  for  Ing  fulfillment  of  the  time  contract  when  the 
son,  Macon  tyaj  leiegrapn,  U  ^  published.  In  order 

Georgia  and  Florida,  and  W.  tS.  Bryant,  that  he  may  make  a  new  contract,  for,  say, 
Press-Guardian  for  twelve  months,  and  thus  escape  an  Increase  la 
’  rate.  , 

“If  the  advertiser  has  the  right  to  Cancel  his 
contract  when  the  space  called  for  has  beat 
used  for  the  purpose  of  anticipating  an  Increased 
rate,  then  the  publisher  must  have  the  right 
to  cancel  all  contracts  which  have  been  fulfilled 
as  to  space  after  announcing  an  Increase  of 
rate. 

“It  Is  a  poor  rule  that  does  not  work  lioth 
ways.  Pnldlshers  khould  be  on  their  guard 
against  such  a  practice.” 


Paterson  (N.J.) 

New  Jersey,  and  E.  H.  Butler  of  the 
Buffalo  News,  for  New  York — made  the 
following  comment: 

“Although  the  activities  of  the  committee  on 
co-operation  and  conservatioo  have  only  been 
In  operation  for  a  brief  period  of  three  weeks, 
direct  and  tangible  results  are  already  In  evi¬ 
dence.  The  sub-committees  in  practically  every 
district  have  lieen  appointed  and  appear  to  be 
in  action,  with  tbe  result  that  marked  increase 
In  advertising  rates  and  selling  prices,  together 
with  reduction  in  slse  of  editions  are  being 
steadily  announced  In  all  parts  of  the  country 


Detroit — Michigan  newspaper  pub¬ 
lishers  are  confronted  with  an  alarm- 


In  steadily  Increasing  volume.  Several  sUte  jj,™  situation  arising  from  the  short- 
aml  local  associations  have  met  and  calls  are  °  i  j 

•  ■  of  paper  supply  and  its  exces- 


W.  H.  Dodge  of  the  Cleveland 
Press,  chairman  for  Ohio  and  lower 
Michigan,  said: 

“TTie  majority  of  publishers  in  Ohio  and  lower 


out  for  meetings  of  other  associations.  It  Is 
probable  that  the  co-operation  and  conserva¬ 
tion  movement  wlU  be  In  full  mutloo  before 
January  1  and  that  a  nxarked  decrease  In  the 
oonsumTdlco  of  newsprint  may  be  expected.” 

Mr.  Palmer  says  “there  is  no  indica¬ 
tion  of  a  change  for  the  better  in 
the  price  of  paper.  Contracts,  lim- 


age 

sive  cost,  which  demands  the  im¬ 
mediate  application  of  a  policy  of 
news  print  conservation  and  co¬ 
operation  of  advertisers  toward  that 
end;  otherwise  all  publishers  will 
have  great  difficulty  in  maintaining 


iy  of  publishers  in  unio  ana  lower  .  .  .  -  tU— ^  n(  lCr?n  - •••  - ; - 

Michigan,  are  reducing  news  limits,  advancing  itco  to  me  nrst  inree  montns  oi  present  standard  of  service. 


rates,  and  omitting  many  columns  of  advertising 
to  conserve  news  print.  Olndnoatl  publishers 
advance  carrier  delivered  price  frum  ten  to 
twelve  cents  weekly,  and  Youngstown  pipers  go 
to  three  cents.  January  1.  Several  Sunday  pa¬ 
pers  retiort  dDippIng  feature  sectkins.  All  Cleve¬ 
land  nes'spatxws  are  limiting  number  of  pages 
land  newspapers  are  limiting  number  of  pages, 
and  mluclng  advertising,  but  one  Sunday  and 
morning  publisher  and  one  Sunday  with  evening 
e<lltlon  ate  disregarding  tbe  A.  N.  P.  A.  re¬ 
quest  for  news  print  conservation  by  promoting 
lucky  ntitniter  prise  draaTngs  with  $10,000  In 
IH-ises,  thus  inflating  their  press  run.” 


have  been  closed  during  the  week  by 
members  at  4;/5  cents,  mill.  Contract 
prices  range  from  4  to  10  cents  at 
the  mill.  Scant  tonnage,  spot  mar¬ 
ket,  has  been  closed  at  7j4,  New 
York.  No  marked  increase  in  pro¬ 
duction  has  been  noted.” 


These  were  the  conclusions  reached 
at  a  recent  meeting  of  the  Michigan 
Daily  Newspaper  Association  here. 
At  this  meeting  every  daily  news¬ 
paper  of  5,000  circulation  or  more  in 
Michigan  was  represented. 

(Continued  on  Page  40) 


E.  P.  Adler,  publisher  of  the  Daven¬ 
port  (la.)  Times  and  chairman  for 
Iowa,  said : 

**A  Rurrey  of  Iowa  papers  lo  r^ly  to  a  let* 
ter  from  me  as  to  wbat  they  were  doloff  to 
(NMiner^’e  iMper.  abowa  that  25  papers  which 
refilled,  are  all  increaslniB  adTortiainip  rates 
ami  conaervinfc  pa|>er  to  t^  limit.  ISrae  an- 
iM»iiiMV  lM>tb  local  and  forei^  Increaaea,  others 
only  ftireifni.  In  cases,  aub^lption 

prices  are  beln^  raised.'* 


\V.  T.  Anderson,  publisher  of  the 
Macon  (Ga.)  Telegraph  and  chairman 
for  Florida  and  Georgia,  wired  as 
follows : 

“I  xm  endeavoring  to  Hociire  the  adherence 
of  |•ut.Iisbe^l  in  Oeorgia  and  Kloriita,  to  the 
rule*  of  tlie  War  Induatry  Boanl.  and  to  make 
use  of  white  waste  in  daily  cutting  it 

into  in4T(*hantable  slse  for  weekly  (laiiers  ami 
luHls.  I  hare  not  yet  sutneient  reports  In  hand 
to  state  further  projcresa." 


Charles  I.  Stewart,  publisher  of  the 
Lexington  (Ky.)  Herald,  chairman  of 
the  S.  N.  P.  A.  newsprint  committee, 
and  chairman  for  Kentucky  and  Ten¬ 
nessee  of  the  A.  N.  P.  A.  co-opera¬ 
tion  and  conservation  committee, 
stated : 

"I  have  apiK>intcd  Kiili-ooininiltrea  in  the  jwlu- 
ripal  cities  of  Kentucky  and  Tennessee,  askliiK 
them  to  brioK  al»out  a  conference  for  reductiiK 
newsprint  consumption.  I'a|ient  In  tbe  two  atate* 
have  been  aaked  to  pubiiah  an  ap|>eal  to  adver- 
tlaera  to  reduce  space  10  per  cent.  Many 
newspapers  are  planning  increases  in  subscrip- 
tloo  ana  advertising  rates,  effective  January  1 
Many  news|>apers  are  ol»w>rying  War  Board  niles 
as  to  reading  matter.  Kemorallxatlon  of  train 
se^ice.  due  to  coal  shmage.  has  reduce.!  cir¬ 
culation  because  of  lack  of  facilities  for  dlstrlbu 
tloo.”  _ 

Norman  E.  Black,  publisher  of  the 
Fargo  (N.  D.)  Forum,  outlined  work 
in  North  and  South  Dakota  as  fol¬ 
lows  ; 

“No  definite  plans  of  eomservation  have  Iwen 
worked  out  by  North  and  .South  Dakota  |.uh- 
Ushers.  Suggestioiis  contained  in  tbe  .A.  X. 
I*.  A.  resolntlona  will  und<Hibte<IIy  he  fnIlowe<l. 
with  a  probable  rectHumemlatlon  that  Metr<i|>oli 
tan  papers  abolish  Sunday  magsxiiies  and  coloreil 
sections  for  a  period  of  six  nwmtbs.  Tills  alone 
would  solve  print  paper  proWein.” 


S.  S.  Sherman,  publisher  of  the 
Denver  Rocky  Mountain  News  and 
chairman  for  Colorado,  said : 

“A  eommlttee  has  been  afipoLnted.  covering 
the  principal  cities  of  the  state.  Literature  is 
ts-lng  mailed  to  all  smaller  publishers.  War  regii 


Victor  H  Hanson,  publisher  of  the 
Birmingham  (Ala.)  News,  chairman 
for  Alabama  and  Mississippi,  related 
the  following  accomplishments : 

".All  three  Birmingtaam  papers  have  advanctsl 
circulation  ami  advertising  rates  sulmtantlally, 
and  have  put  Into  effect  conaiderable  reductions 
In  the  aiiKHint  of  reading  matter  printed  both 
daily  aiHl  .Sunday.  The  afternoon  papers  ad- 
VHiiceil  street  sales  price  from  three  to  five  cents 
Iteceuilier  1.  The  Age-Herald  and  Newa  advancisl 
their  Sunday  jirlce  frian  seven  to  ten  cents,  an<l 
tile  Ixslger  from  five  to  seven  cents.” 

“Next  Sunday  the  Age-Herald  and  News  ad- 
Vance  their  carrier  delivery  price  from  twenty 
to  twenty-five  cents  per  week,  while  the  Letlger 
advances  frean  fifteen  to  twenty  cents.  The 
News  and  Age-Ilerald  advance  mall  rates  from 
$!•  per  year  to  $10.  The  liCdgcr  advances  from 

$7  f4>  $9.” 

“Negotiations  now  in  progress  may  lead  to 
even  more  drastic  conservation  measures." 

“.Agreements  already  put  Into  effect  should 
save  15  jier  cent  of  white  paper  consumed  in 
Binningham.  Other  papers  In  this  territory  are 
tnkins  siiiillar  steiHi." 

“.All  publishers  seem  thoroughly  aroused  over 
the  situation,  and  definite  savings  of  at  least 
15  i>er  .■ent  In  white  pai>er  sm-in  certain  to 
result. “ 

A.  C.  Weiss,  publisher  of  the 
Duluth  Herald,  and  member  of  the 
A.  N.  P.  A.  committee  on  co-opera¬ 
tion  and  conservation,  was  in  New 
York  this  week  to  attend  the  As¬ 
sociated  Press  directors’  meeting. 
He  declared  he  had  “iust  come  out 
of  the  woods”  from  a  little  vacation 
and  intended  to  call  a  meeting  of  the 
publishers  of  Minnesota,  Wisconsin 
and  Upper  Michigan  as  soon  as  he 
returned  home,  having  already  sent 
out  some  letters  urging  the  need  for 
conservation  and  asking  for  ideas 
on  the  subject.  “The  situation  in  our 
territory  is  peculiar,”  Mr.  Weiss 
said.  “Two  or  three  newspapers  own 
their  own  paper  mills  and  there  are 
few  daily  papers  in  Upper  Michigan. 
Our  attention  will  be  centered  on 
Milwaukee,  LaCrosse,  the  Twin  Cities 
and  Duluth.”  Mr.  Weiss  said  that 
he,  personally,  had  enough  paper 
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PENNSYLVANIA 


Pennsylvania  offers  for  sale 
at  current  prices,  (which 
are  the  highest  prices  on 
record) 


$3,000,000,000 

235,000,000,000 

65,000,000 

61,000,000 

36,000,000 

29,000,000 

22,000,000 

7,000,000 

5,000,000 

4,000,000 


worth  of  manufactured 
goods 

tons  of  coal 
pounds  of  tobacco 
bushels  of  corn 
bushels  of  oats 
bushels  of  potatoes 
bushels  of  wheat 
bushels  of  buckwheat 
bushels  of  rye 
tons  of  hay 


And  none  of  this  has  to  be 
peddled  around.  There 
is  a  ready  market  for  all 
of  it. 

It  stands  to  reason  that, 
with  all  this  valuable  stuff 
to  sell,  Pennsylvania 
should  have  some  money 
with  which  to  buy. 

The  producers  of  this 
wealth  read  Pennsylvania 
daily  newspapers.  They 


spend  their  money  with 
Pennsylvania  merchants. 
They  are  proverbally  free 
spenders.  They  get  what 
they  want,  and  they  want 
lots  of  things. 

Use  Pennsylvania  daily 
newspapers  to  help  selling. 


2400 

10,000 

Circulation 

lines 

lines 

Allentown  Call  . 

Z3,14« 

.04 

.04 

'Altoona  Mirror  . 

....(E) 

22,197 

.05 

.05 

Altoona  Time*  . 

8,020 

.025 

.025 

Bethlehem  Globe  . 

...(E) 

8,685 

.025 

.025 

^Chester  Times  and  Republi- 

can  . 

(MAE) 

14,739 

.05 

.04 

ConnallsTille  Courier  . 

....(E) 

6,774 

.015 

.015 

'Easton  Express  . 

....(E) 

12,044 

.03 

.03 

Easton  Free  Press . 

....(E) 

14,162 

.0285 

.0285 

Erie  Herald  . 

....(E) 

8,009 

.025 

.025 

Erie  Hefald  . 

. (S) 

9,626 

.025 

.025 

'Harrisburg  Telegraph  .... 

....(E) 

30,998 

.055 

.055 

Johnstown  Democrat  . 

....(M) 

10,132 

.03 

.025 

Johnstown  Leader  . 

....(E) 

8,224 

.015 

.015 

1  Lancaster  lntelligei)cer  and  News* 

Journal  . 

.(MAE) 

22,183 

.06 

.06 

Lebanon  Daily  News  . 

....(E) 

8419 

.025 

.025 

New  Castle  News  . 

. (E) 

13,014 

.025 

.025 

Oil  City  Derrick . 

....(M) 

6413 

.023 

.018 

Philadelphia  Record  . 

....(M) 

113,064 

45 

45 

Philadelphia  Record  . 

. (S) 

127,370 

45 

45 

Pittsburgh  Dispatch  . 

....(M) 

55,055 

.13 

.08 

Pittsburgh  Dispatch  . 

. (S) 

55408 

.14 

.14 

PottsTille  Republican  . 

. (E) 

10,865 

.04 

.03 

Scranton  Republican  . 

....(M) 

30,028 

.08 

.07 

Scranton  Times  . 

. (E) 

33,969 

.08 

.07 

West  Chester  Local  News.. 

. (E) 

11490 

.03 

.03 

Wilkes-Barre  Times-Leader 

....(E) 

18437 

.05 

.04 

"Williamsport  Sun  . 

. (E) 

15,898 

.06 

.04 

York  Gazette  . 

....(M) 

14410 

.03 

.03 

Total  . 

707463 

$1.6694 

$14394 

Government  Statement, 

October  1st,  1919. 

1  *A.  B.  C.  Report,  October  Istg  1919. 

"A.  B.  C.  12  month  report  ending  June  30,  1919. 
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BRITISH  TOY  MAKERS 
ASK  PRESS’  AID 

Wage  Nation-Wide  Campaign  Against 
German  Competitors — Joint  Adver¬ 
tising  Under  Consideration — 3 
Years’  Prohibition  Asked  • 


(editor,  Westminster  Gazette),  A.  B. 
Walkley  (dramatic  critic,  Daily  Tele- 
Kraph),  and  Hartley  Withers  (editor, 
the  Economist). 


By  IlF.KnERT  C.  Ridout  ‘ 

London  Editor,  Editor  &  Pulilislirr 

1''HE  London  Punch  is  an  amazing 
example  of  how  good  advertising 
spread  newspaper  publicity  in  their 
campaign  against  a  possible  German 
invasion  of  toys.  They  have  been  led 
by  the  editor-proprietor  of  an  influen¬ 
tial  group  of  trade  papers,  one  of 
them,  the  Toy  Trader,  being  one  of 
the  best  trade  newspapers  we  have  in 
this  country. 

W.  B.  Tattersall  is  the  editor  in 
question  and  he  has  been  giving  the 
press  story  after  story  of  excellent 
nfcw  value. 

The  case  of  the  toy-makers  is  that 
their  machinery  was  commandeered 
by  the  Government  for  munitions  pur¬ 
poses  just  when  they  were  at  a  point, 
(Turing  the  war,  when  they  could  have 
beaten  Germany  easily  in  the  manu¬ 
facture  of  toys.  That  stoppage,  neces¬ 
sary  though  it  undoubtedly  was,  crip¬ 
pled  the  industry  to  such  an  extent 
that  they  now  ask  for  three  years’ 
prohibition  against  German  toys. 

To  this  Sir  Auckland  Cieddes  replies 
that  Germany  has  no  stock  of  toys  to 
export  and  is  not  likely  to  have  any 
for  some  years,  so  that  prohibition  is 
not_  necessary.  The  toy  trade  through 
their  spokesman,  Tattersall,  retort 
that  if  that  be  so,  a  measure  of  pro¬ 
hibition  can  do  Germany  no  harm  and 
would  be  a  wise  precaution.  And 
there  it  stands. 

Mr.  Tattersall  tells  me  that  he  was 
disgusted  with  one  small  section  of 
the  press  who  asked  him  for  an  ex¬ 
clusive  story  and  because  it  was  one 
that  was  contrary  to  the  editorial 
policy  of  the  paper  (which  favored 
German  imports)  it  was  never  printed. 
He  also  showed  me  a  letter  from  a 
German  house  offering  him  German 
toy  manufacturers’  advertising  to  the 
tune  of  £20,000  per  annum,  which  sug- 
gested_  a  clever  device  to  bribe  the 
paper  into  silence  or  a  state  of  things 
in  Germany  contrary  to  Sir  Auckland 
Geddes’  beliefs. 

The  toy  manufacturers’  association 
is  now  considering  the  question  of  an 
advertising  campaign  to  boost  British 
tovs. 


Punch  Books  1,200  Pages  of 
Advertising  Ahead  for  1920 

HE  British  toy  manufacturers 
^  have  been  the  subject  of  wide- 
helps  a  publication — good,  honest  ad¬ 
vertising  carried  and  good,  honest 
promotion  matter  on  behalf  of  the 
paper.  There  is  probably  no  English 
newspaper  of  the  kind  that  is  so  well 
conducted  as  Bunch  in  the  methods 
employed  to  convince  advertisers  of 
its  value  as  a  medium.  It  is  ohe  of 
the  few  papers  that  guarantee  their 
circulation  and  can  claim  a  genuine 
reader-interest  for  their  advertise¬ 
ments. 

Roy  V.  Somerville,  Punch’s  adver¬ 
tisement  manager,,  tells  me  that  at 
.August  19th,  he  had  sold  over  800 
pages  of  advertising  space  for  1920; 
one  month  later  another  400  pages 
had  been  sold,  including  all  facing 
matter  positions,  front  cover  spaces, 
and  back  and  inside  front  covers  in 
two  colors.  At  the  end  of  September 
there  are  not  more  than  300  pages  re¬ 
maining  unsold  for  1920. 

Which  is  emphatically  some 
“punch.” 


John  Bull  Running  Window- 
Display  Competition 

P^ROM  October  to  December  31st, 
John  Bull,  Messrs.  Odhams’  weekly  of 
two  million  and  a  half  circidation, 
edited  by  Horatio  Bottomley,  M.  P., 
is  offering  prizes  for  window  displays 
of  any  articles  advertised  in  its  pages. 
.Advertisers  who  take  space  in  John 
Bull  during  this  period  will  have  an 
opportunity  of  securing  (in  addition 
to  powerful  press  publicity)  a  free 
window  display  throughout  the  coun¬ 
try.  John  Bull  is  the  first  English 
weekly  journal  of  general  circulation 
to  inaugurate  a  national  window 
dressing  campaign  on  behalf  of  its 
advertisers.  It  offers  prizes  of  lOSOs, 
525s,  250s,  and  fifty  prizes  of  10s  each 
and  500  diplomas  of  merit.  The  win¬ 
dow  displays  arc  to  last  one  week. 

Messrs.  Odhams,  I.td.,  by  the  way, 
announce  for  early  publication  a  new 
sixpenny  weekly  of  high  class^  char¬ 
acter,  to  be  lavishly  illustrated  in  col¬ 
ors,  under  the  name  of  Pan.  It  will 
be  about  the  size  of  the  American 
Life,  but  not  in  the  satiric  vein. 


by  keeping  before  the  minds  of  their 
peoples  the  great  purposes  for  which 
the  war  had  been  fought,  and  the  great 
ideas  that  ought  to  have  inspired  the 
peace. 

•But,  he  said,  the  peace  was  still  far 
from  being  won;  and  the  task  of  the 
press  would  be  more  arduous  than  ever. 
It  had  to  make  clear  to  its  readers  that 
failure  to  realize  the  ideal  of  interna¬ 
tional  ‘co-operation  and  solidarity  would 
cause  the  world  once  more  to  relapse 
into  the  old  bad  era  of  rivalry  in  arma¬ 
ments,  of  mutual  suspicion  and  of  ill- 
dissimulated  hatreds.  Continuing  he 
said : 

“In  some  form  the  ideal,  or  rather  the 
fact  represented  by  the  League  of  Na¬ 
tions  was  indispensable  to  the  safety  of 
mankind.  The  press  must  be  inter¬ 
mediaries  between  the  peoples  and  their 
governments,  seeking  to  intrpret  public 
opinion  to  Governments  often  out  of 
touch  with  it,  but  never  falling  into  the 
error  of  acting  as  though  executive  re¬ 
sponsibility  were  its  own. 

“Yet  it  must  strive  to  speak  with  a 
full  sense  of  its  responsibility  towards 
the  people  and  towards  the  Government. 
It  was  in  this  sense  at  least  that  the 
work  of  the  press  was  understood  in 
the  Times,  and  though  performance 
might  at  times  fall  short  of  precept 
there  would  ever  be  an  honest  effort 
to  approach  that  standard,  and  to  seek 
inspiration  in  the  good  faith  which  could 


alone  cement  the  relations  between  a 
newspaper  and  its  readers,  as  between 
Governments  and  their  peoples,  and  be¬ 
tween  the  civilized  nations  of  the  worl(i." 


Univartity  Journalism  Course 
Completes  Details 

Full  details  of  the  two-year 
Journalism  Diploma  Courses, 
which  the  University  of  London  is 
providing  next  session  for  demobilized 
men  and  others,  have  reached  me. 
The  five  colleges  of  the  University, 
University  College, 


SECRET  DIPLOMACY 
AGAIN  FLOURISHING 


,  ,  King’s  College, 

East  London  College,  Bedford  Col-  . . . 

paper,  said  that  though  the  journal  might 
be  old,  its  spirit  was  young.  He  hoped 


ICS  and  Political  Science,  which  are 
conjointly  giving  effect  to  the  Uni¬ 
versity  scheme,  are  each  making  sub¬ 
stantial  contribution  to  instruction  in 
the  various  subjects  which  the  scheme 
prescribes. 

Siudents  will  also  have  the  oppor¬ 
tunity  of  attending  special  lectures  on 
matters  of  current  public  interest  by 
persons  of  recognized  authority.  A 
distinctive  feature  of  the  training  will 
be  social  meetings  of  the  students, 
w’hen  informal  addresses  on  profes¬ 


sional  questions  will  be  delivered  by  hshmen  must  be  judged,  because  their 


prominent  journalists.  Among  those 
who  have  already  consented  to  render 
the  scheme  this  service  are  Dr.  W.  L. 
Courtney  (literary  editor  of  the  Daily 
Telegraph).  Robert  Donald  (proprie¬ 
tor  of  the  London  Globe),  A.  G.  Gar¬ 
diner  (late  editor.  Daily  News),  Sir 
Owen  Seaman  (editor.  Punch),  J.  C. 
Squire,  J.  L.  Garvin  (editor,  Ob- 


(Contmued  from  Page  22) 
Arn'erica  wants  neither  a  red  nor  a 
black  tinge  to  its  news. 

Happily,  most  of  our  newspaper 
men  can  be  depended  upon  to  escape 
the  influence  of  either. 

No  soldier  in  uniforrti,  and  no  dip¬ 
lomatic  official,  ha§  a  more  impor¬ 
tant  role  of  patriotism  to  play  than 
the  American  foreign  correspondent. 
Therefore  he  needs  to  be  1(X)  p.er 
cent.  American. 


Harrisburg  Ad  Elections 

Harrisburg,  ■  Pa.,  Dec.  8. — 'The  Adver¬ 
tising  Club  marked  the  beginning  of  the 
second  year  of  this  organization  by  elect¬ 
ing  Anton  Benson,  advertising  manager 
of  Bowman  &  Co.  Mr.  Benson  w.as 
formerly  connected  with  the  advertisihg 
department  of  the  Telegraph.  Other 
officers  elected  at  the  recent  meeting 
included  Herman  P.  Miller,  vice-presi¬ 
dent;  Frederick  C.  Rowe,  secretary:  Lee 
Moss,  W.  H.  Brown,  J.  S.  Belsinger, 
Lee  Goldsmith  and  J.  P.  McCullough, 
executive  board.  . 


Allied  Journalists  at  London 
Times  Office 

The  Allied  and  neutral  journalists 
visiting  England  as  the  guests  of 
the  British  Government  were,  during 
their  stay  in  London,  entertained  to 
lunch  at  the  Times  office  in  Printing 
House  Square.  Viscount  Northcliffe 
was  unable  to  lie  present  but  sent  a 
charming  letter  of  greeting. 

H.  Wickham  Steed,  editor  of  the 
Times,  outlining  the  purpose  of  that 


the  visitors  would  find  that  its  spirit 
was  not  unrepresentative  of  the  spirit 
of  the  English  people,  a  people  difficult 
to  understand,  because  not  addicted  to 
logical  thought  or  facility  of  expression. 
The  bases'  of  the  English  character  were 
good  faith  and  instinctive  action.  That 
action  might  seem  sometimes  inconsistent 
with  views  that  might  have  been  ex¬ 
pressed,  but  it  was  by  action  that  Eng- 


life  was  mainly  instinctive,  and  often 
only  semi-conscious. 

During  their  work  at  the  Peace  Con¬ 
ference,  where  they  had  waited  day  by 
day  and  week  by  week  for  light  and  wis¬ 
dom  from  the  Supreme  Council,  that 
had  sometimes  been  slow  in  coming,  and 
sometimes  had  not  come  at  all,  he  said. 


server),  C.  L.  Graves,  J.  A.  Spender  the  visitors  had  rendered  great  service 


Five  Firsts  in  Five  Years 
And  Still  Leading 

For  five  consecutive  years  The  Chicago 
Evening  Post  has  led  all  Chicago  evening 
newspapers  in  automobile  advertising. 

The  Chicago  Evening  Post 

Eastern  Representative — 

Kelly-Smith  Co.,  Marbridge  Building,  New  York 
Western  Representative — 

John  Glass,  Peoples  Gas  Building,  (Chicago 

THE  SHAFFER  GROUP 

Chicago  Evening  PotC  Louisville  HeraU 
Indianapolis  Star  Muncie  Star  Terre  Haute  Star 

Denver  Times  Rocky  Mountain  News 


f 
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N|EW  YORK  STATE 
DAILY  NEWSPAPERS 


Lord  and  Thomas,  advertising  agents  of 
Chicago  have  sent  out  a  warning  against 
over  advertising,  in  which  they  say,  in 
part : 

“Some  advertise  lines  in  a  national  way 
before  testing  them  in  a  local  way.  They 
are  taking  undue  risks. 

Some  start  advertising  who  lack  proper 
distribution.  In  many  such  lines  nine 


tenths  of  the  sales  are  lost.  No  legitimate 
advertising  can  weather  a  loss  like  that.’’ 

This  is  quoted  because  it  is  a  splendid 
argument  for  territorial  advertising- -the 
elimination  of  hit  and  miss  (mostly  miss) 
advertising,  and  the  concentration  of 
advertising  and  salesmanship  within  the 
confines  of  a  given  territory. 


Take  New  York  State,  for  Instance 


Localized  distribution,  localized  advertising 
---localized  effort  in  the  very  best  business 
State  in  the  Union. 

Unequalled  transportation  facilities---won- 
derful  cities  and  towns- --the  richest  of  all 
states  and  over  ten  million  people. 

Daily  newspapers  of  size,  standing  and 
real  power.  Advertising  rates  lower,  per 
thousand  circulation  than  they  should  be 
—live  merchants  to  cooperate  with.  New 


York  State  presents  more  attractions  for 
any  manufacturer  than  can  be  found  else¬ 
where. 

Concentrate  a  selling  and  advertising  cam¬ 
paign  in  New  York  State  and  become  con¬ 
vinced  that  this  is  the  logical,  economical 
and  effective  manner  of  merchandising 
goods. 

These  daily  newspapers  will  do  the  work 
for  you. 


•Newburgh  Daily  New»  (E). 
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Government  Statement,  October  1st,  1919. 
*A.  B.  C.  Report,  October  1st,  1919. 
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POLICY  AND  PRACTICE 

RKPOKTS  to  Editok  &  Publisher  from  all 
parts  of  the  country  show  that  editors  and 
publishers  are  slow  to  put  into  actual  practice 
the  policies  of  newsprint  conservation,  ui)on  the 
advisability  and  soundness  of  which  they  are  all 
agree. 

These  reports  indicate  that,  in  some  cities,  the 
competing  publishers  “expect  to  get  together’’  on 
common  ground,  but  that  nothing  has  yet  been 
done.  In  other  cities  individual  publishers  have 
increased  advertising  or  subscription  rates  to 
sonic  extent.  In  a  few  instances  advertising  rates 
have  been  advanced  JO  per  cent.  Oklahoma  papers 
propose  to  establish  a  rate  of  20  cents  an  inch 
per  thousand  of  circulation. 

On  Monday  all  of  the  Chicago  papers  reduced 
the  sizes  of  issues  10  per  cent,  it  is  announced 
that  this  will  continue  during  the  emergency — 
but  the  emergency  in  mind  is  the  coal  shortage. 
This  action,  however,  will  help,  and  may  serve  to 
demonstrate  the  feasibility  of  such  curtailment 
when  applied  to  metropolitan  newsjiapers. 

The  publishers  of  small-city  dailies  show  a 
growing  resentment  against  the  big-city  publish¬ 
ers.  They  feel  that  even  moderate  curtailment 
of  sizes  of  issues  of  metropolitan  Sunday  papers 
would  release  enough  newsprint  to  supply  the 
smaller  paper-.  It  must  be  admitted  that  the 
plight  of  the  small  dailies  does  not  seem  to  affect 
the  sympathies  or  policies  of  the  big-city  publish¬ 
ers,  most  of  whom  are  having  serious  trouble  of 
their  own.  These  men  consider  that  the  needs 
of  the  great  -hiii  are  just  as  real  and  as  vital 
as  the  needs  of  the  small  vessel,  .^nd  they  hap¬ 
pen  to  be  in  command  of  the  great  ships  and  arc 
primarily  resjionsible  for  the  safety  of  the  cargo 
they  carry. 

To  carry  the  simile  further:  The  metropolitan 
newspaper  is  organized  to  do  business  on  a  large 
scale.  Its  capital  investment  is  large.  Its  over¬ 
head  is  staggering.  Its  revenues  must  be  ade¬ 
quate.  Is  it  to  be  expected  that  these  revenues 
shall  be  cut  in  two,  or  at  least  materially  reduced, 
in  order  that  there  shall  be  enough  paper  for  all? 

The  editors  of  metropolitan  newspapers  are 
always  set  for  forward  moves,  never  for  retreat. 
They  have  a  passion  for  service  and  are  always 
alert  for  new  and  strong  features,  for  which  they 
frequently  pay  big  prices.  It  is  to  this  spirit  that 
the  supremacy  of  .American  newspapers  is  due. 
Indeed,  it  is  this  spirit  which  has  made  America 
the  leader  of  the  world  in  most  lines  of  effort.  To 
require  these  editors  to  cut  out  the  things  which 
make  their  papers  distinctive,  and  hold  for  them 
a  loyal  following,  would  be  to  set  back  the  clock. 

,\nd  yet  these  editors  must  realize,  too,  the 
gravity  of  the  present  paper  shortage,  and  must 
devise  ways  and  means  for  saving  space  without 
impairing  the  basic  values.  Conservation  of  head¬ 
line  space  is  one  practicable  means  of  space  sav¬ 
ing.  There  are  many  others  ojien  to  them. 

The  old  admonition  stands;  Conserve.  It  ap¬ 
plies  to  all — not  to  one  class  of  newspapers.  And 
the  publisher  who  ignores  it  is  riding  for  a  fall! 

D  IN'G  \\\  I..\RDNER.  founder  of  the  school 
^'iif  Bush  League  English  and  Direct  .Action 
Orthography,  comes  forward  with  five  concrete 
suggestions  for  saving  newsprint.  He  would 
omit  foreign  news,  for  it  gets  us  into  trouble. 
He  would  assume  that  people  know  the  name  of 
the  President,  so  he  would  refer  to  him  only  by 
title.  He  would  cut  out  the  “mortician  col." 
bodily,  for  he  “don’t  know  of  nobody  that  reads 
the  death  notices  every  day  to  find  out  if  any  of 
their  friends  has  died  on  them.’’  He  would  print 
•nly  the  final  panel  of  the  comic  strips — the  one 
in  which  “Pat  beans  Abie  with  a  crowbar  and 
says  Bam."  And,  “finely,  gents,  I  would  cut  out 
the  advertising  cols.”  The  ads  are  always  crowd¬ 
ing  out  live  news,  he  contends,  such  as  “Jack 
Dempsey  took  a  foot  bath  last  night.”  Mr.  Lard- 
ner  is  convinced  that  this  programme  of  con¬ 
servation  would  quickly  end  the  “shortige.” 


R  I  L 


“THE  WORLD  PARTNERSHIP  OF  THE 
PRESS” 

For  the  first  time  in  the  history  of  inter¬ 
national  relations,  the  press  of  one  nation 
has  appealed  to  the  press  of  another  and 
neighboring  nation  to  exert  its  influence  upon  its 
Government  and  people  to  prevent  war.  The 
leading  editors  and  publishers  of  Mexico,  “invok¬ 
ing  the  world  partnership  of  the  press,"  have  ad¬ 
dressed  a  joint  note  to  the  editors  and  publishers 
of  the  United  States. 

This  appeal,  it  must  be  conceded,  is  in  harmony 
with  the  new  spirit  of  amity  and  better  mutual 
understanding  between  peoples  which  is  rapidly 
gaining  a  foothold  in  the  world.  It  has  been 
made  at  a  time  when  many  of  our  public  men 
have  ceased  to  believe  that  anything  short  of 
force  could  be  effective  in  establishing  in  the 
minds  of  our  Mexican  neighbors  a  sense  of  their 
duties  and  obligations  to  us  under  international 
law  and  comity. 

This  message  is  the  best  evidence  that  has 
ever  come  out  of  .Mexico  that  there  exists  in  the 
minds  of  a  powerful  group  of  her  citizens  the 
vision  which,  even  in  the  most  troublous  times, 
safeguards  national  life.  A  small  thing,  perhaps, 
measured  by  the  public  attention  it  has  received 
in  the  States,  yet  in  this  timely  message  we  may 
read  the  assurance  that  our  friends  of  the  Mexican 
press  are  awake  to  their  obligations  as  leaders 
and  moulders  of  public  opinion  and  policies. 
When  a  nation’s  press  “finds  itself,’’  as  that  of 
Mexico  seems  to  be  doing  for  the  first  time,  the 
event  makes  for  the  peace  and  progress  of  the 
world. 

A  free  press  in  Mexico,  independent  and  un¬ 
trammeled  as  our  own,  will  work  out  the  salva¬ 
tion  of  that  nation  in  spite  of  the  temporary  rule 
of  reactionary  political  forces,  making  that  rich 
but  unhappy  nation  eventually  “safe  for  democ¬ 
racy.”  It  is  in  the  interests  of  the  peace  of  the 
world  that  enlightenment  and  progress  should 
make  giant  strides  in  the  republic  across  the  Rio 
Grande;  and,  if  this  is  to  be,  the  press  of  that 
country  must  fight  to  eliminate  the  autocratic 
and  tyrannical  forces  which  so  often  grasp 
political  power  through  appeals  to  'ignorance, 
superstition,  avarice  and  race  hatred. 

Now  that  the  press  of  Mexico  recognizes  its 
partnership  with  the  press  of  its  neighbor  nations, 
our  own  newspapers  cannot  do  less  than  welcome 
a  closer  co-operation  and  a  better  understanding. 

Maurice  F.  EGAN  says  that  when  he  in¬ 
formed  Count  Brockdorf-Rantzau  that 
President  Wilson  did  not  control  the  policies  of 
a  single  .American  newspaper,  the  German  diplo¬ 
mat  was  astonished  ^d  could  not  conceive  of 
such  an  impossible  state  of  affairs.  The  Count 
probably  failed  utterly  to  understand  how,  in 
spite  of  this  fact,  the  press  of  America  was  a 
unit  in  support  of  the  President’s  war  policies. 
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THE  ST.  LOUIS  REPUBLIC  PASSES 

ST.  LOUIS  now  has  but  one  morning  news¬ 
paper,  the  Globe-Democrat,  which  absorbed 
the  Republic  last  week.  In  Cleveland  and 
Detroit  the  same  situation  exists.  Even  in  Chi¬ 
cago  there  are  but  two — doubtless  an  “irreducible 
minimum.” 

The  law  of  the  survival  of  the  strongest 
operates  without  respect  for  sentiment  and  tradi¬ 
tion  in  the  newspaper  world.  Scientists  will  tell 
you  that  it  is  a  beneficent  law,  assuring  balance 
and  regulated  progress  in  our  social  order.  They 
will  tell  you  that  the  strongest  newspaper  is 
fittest  to  survive,  because  its  strength  is  in  its 
record  and  capacity  for  public  service. 

The  passing  of  the  St.  Louis  Republic,  however, 
will  have  a  sentimental  interest  for  all  who  study 
the  history  of  our  journalism.  It  was  first  estab¬ 
lished  as  the  Missouri  Gazette,  in  1808,  a  year 
before  the  hirth  of  Abraham  Lincoln.  St.  Louis 
had  a  population  of  about  1,100,  and  the  new 
paper  secured  170  subscribers  at  three  dollars  a 
year.  It  was  the  first  newspaper  west  of  the 
Mississippi.  The  new  paper  was  destined  to  re¬ 
port  the  events  of  the  war  of  1812  and  the  battle 
of  Waterloo. 

In  1820  the  title  was  changed  to  the  Missouri 
Reiniblican.  In  1829  the  Republican  scored  its 
first  great  heat,  printing  .Andrew  Jackson’s  first 
message  to  Congress  four  days  and  two  hours 
after  its  delivery. 

In  1827  George  Knapp  became  connected  with 
the  Republican,  and  held  that  connection  until 
188J.  Members  of  the  Knapp  family,  John  Knapp 
and  Charles  W.  Knapp,  remained  in  control  of  the 
property  until  its  sale  to  David  R.  Francis  in 
19L‘5.  The  Republican  became  a  daily  in  1836  and 
added  a  Sunday  issue  in  1848.  The  name  was 
changed  to  the  Republic  in  1888. 

Throughout  the  one  hundred  and  eleven  years 
of  its  life  the  Republic  was  a  factor  in  the  life 
of  the  great  Mississippi  Valley.  That  it  has 
finally  yielded  to  competition,  and  to  the  pressure 
of  present-day  publishing  conditions,  does  nc. 
annul  its  long  record  of  public  usefulness. 

Representative  d.  r.  Anthony,  who 

is  editor  of  the  Leavenworth  (Kan.)  Times, 
proposes  a  law  to  limit  the  sizes  of  newspapers 
which  would  be  accepted  as  second-class  mail 
matter.  He  would  establish  a  maximum  of 
twenty-four  pages  daily  and  thirty-six  pages  Sun¬ 
day,  effective  from  the  passage  of  the  bill  until 
July  1,  1920.  Such  a  laVv — the  validity  of  which 
would  he  widely  questioned — would  result  merely 
in  forcing  the  metropolitan  papers  to  print  sepa¬ 
rate  editions  for  the  mails.  How  much  newsprint 
would  thus  be  saved,  and  how  much  of  it  would 
reach  the  smaller  dailies,  it  would  be  difficult  to 
e'stimate.  Is  there  no  better  solution  of  the  paper 
shortage  to  be  found  than  that  of  forcibly  taking 
away  from  the  man  "who  hath”  and  giving  to  the 
man  “who  hath  not?”  Somehow,  that  device 
savors  of  communism. 

SECRETARY  DANIELS  has  taken  occasion  to 
thank  Leonard  G.  Diehl,  manager  of  the  Great 
Falls  (Mont.)  Tribune,  for  his  zealous  service  in 
supporting  the  naval  recruiting  campaign.  The  Trib¬ 
une  placed  itself  “back”  of  the  paid  advertsiing  cam¬ 
paign  of  the  Navy  and  pushed.  The  result  shows 
that  Great  Falls  has  gone  over  the  top  with  a 
greater  number  of  actual  enlistments  than  were  re¬ 
corded  in  any  city  of  its  class  in  the  Western 
District. 

JOHN  B.  WOODWARD — and  there  is  no  bet¬ 
ter  authority  in  America — says  that  classified 
advertising  rates  are  entirely  too  low,  and  sug¬ 
gests  immediate  readjustment.  Tell  the  people 
the  “Why”  of  a  rate  increase  and  they  will  ac¬ 
cept  it  with  good  grace. 

Newspapers  should  afford  to  their  readers  full 
information  as  to  publishing  conditions.  Given 
the  facts,  readers  will  urge  the  adoption  of  proper 
subscription  rates. 
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PERSONALS 


SIR  PATRICK  McGrath,  member 
of  the  legislative  council  of  New 
founclland,  and  proprietor  of  the  New¬ 
foundland  Chronicle,  is  in  Montreal  on  a 
visit.  Sir  Patrick,  who  is  the  outstand¬ 
ing  journalistic  figure  in  Britain’s  oldest 
colony,  was  knighted  last  year. 

William  H.  Rankin,  Chicago  adver¬ 
tising  agent,  has  been  put  forward  as 
a  candidate  for  the  Democratic  Presi¬ 
dential  nomination  in  1920  by  his  fel¬ 
low-townsmen  of  New  Albany,  Ind., 
who  cite  his  war  services  in  the  fol¬ 
lowing  words:  “He  had  the  brains 
that  originated  the  plan  that  helped 
raise  the  coin  to  buy  the  shells  that 
shot  the  Huns.” 

Delavan  Smith,  publisher  of  the 
Indianapolis  News,  filed  a  demurrer 
last  week  to  the  indictment  charging 
him  with  making  a  false  affidavit 
to  defraud  the  government,  in  omit¬ 
ting  from  the  statement  of  owner¬ 
ship  and  circulation  of  the  News  the 
fact  that  the  estate  of  Charles  W. 
Fairbanks  held  a  large  interest  in 
the  publishing  company.  , 

Henry  Doorly,  business  manager  of 
the  Omaha  World-Herald,  has  just 
purchased  a  new  home  in  Omaha  for 
$20,000.  Mr.  and  Mrs.  Doorly  will 
occupy  the  new  home  in  the  spring. 
Mrs.  Doorly  is  a  daughter  of  United 
States  Senator  Gilbert  M.  Hitchcock, 
owner  of  the  World-Herald. 

St.  Elmo  Massengale,  president  of 
the  Massengale  Advertising  Agency, 
Atlanta,  has  let  the  contracts  for  the 
construction  of  his  new  residence  in 
the  Druid  Hills,  near  Atlanta. 

John  A.  Slcichcr,  editor  of  Leslie’s 
Weekly,  is  reported  to  be  recovering 
from  a  stroke  of  paralysis  which  fol¬ 
lowed  ten  days  of  illness  at  Albany. 
Mr.  Sleicher  is  72  years  old  and  for 
many  years  edited  the  old  New  York 
■Mail  &  F'xpress. 

C.  F2.  Coling,  until  recently  with  the 
Vancouver  Sun,  is  now  business  man¬ 
ager  of  the  Montreal  Herald.  Mr. 
Coling  was  formerly  advertising  man¬ 
ager  of  the  Winnipeg  Free  Press. 

J.  L.  Boeshans  has  resigned  as  business 
manager  of  the  Council  Bluffs  (Iowa) 
Nonpareil,  to  take  the  management  of 
the  Clark  Grave  Vault  Company,  Co¬ 
lumbus,  Ohio. 

Henry  D.  Perkins,  managing  editor  of 
tlie  Norfolk  (Va.)  Ledger-Dispatch, 
visited  New  York  this  week  for  the 
first  time  in  20  years.  He  says  the 
Ledger-Dispatch  has  recovered  in  fine 
shape  from  the  disastrous  fire  that 
swept  its  home  several  months  ago. 

John  A.  Cronin,  formerly  editor  of 
the  Holyoke  (Mass.)  Free  Press,  has 
been  appointed  membership  secretary 
of  the  Newark  (N.  J.)  Board  of  Trade. 

Bert  G.  Bates,  associate  editor  of 
the  Roseburg  (Ore.)  News,  and  Miss 
Mabel  McCulloch  of  Roseburg  were 
married  recently. 


IN  THE  EDITORIAL  ROOMS 


shortly  return  to  Berlin  for  Leslie’s 
and  the  New  York  World. 

Lieut.-Col.  T.  Byron  Beveridge,  city 
editor  of  the  Appleton  (Wis.)  Cres¬ 
cent,  for  many  years,  has  resigned 
to  enter  the  office  of  the  adjutant 
general  of  Wisconsin.  He  will  have 
charge  of  the  department’s  publicity 
work  and  will  assist  in  building  up 
the  new  Wisconsin  National  Guard. 

DeWitt  Harry,  feature  writer  for 
the  Portland  Oregonian,  and  Miss 
Hazel  Jane  Cutter  were  recently 
married. 

Harry  M.  Grayson,  who  has'  been 
acting  sporting  editor  of  the  Portland 
Oregonian  for  the  past  year,  has  re¬ 
signed  and  expects  to  enter  the  ad¬ 
vertising  business  in  Los  Angeles. 

Roscoe  Fawcett,  sporting  editor  of 
the  Portland  Oregonian,  who  was  in¬ 
jured  while  piloting  an  airplane  in 
England,  expects  to  be  able  to  re¬ 
turn  to  his  desk  soon  from  Letter- 
man  General  Hospital  in  San  Fran¬ 
cisco.  In  the  meantime  Richard 
Sharp  is  handling  sports  for  the 
Portland  newspaper. 

Martin  B.  Campbell,  formerly  con¬ 
nected  with  the  Asheville  (N.  C.) 
Citizen,  now  on  the  staff  of  the  Win¬ 
chester  (Ky.)  Sun,  and  Miss  Mary 
Clark  of  Lexington,  were  married 
last  week. 

Robert  W.  Vincent,  formerly  man¬ 
aging  aditor  of  the  Charlotte  (N.  C.) 
Observer,  and  for  the  past  few  years 
on  the  Louisville  Herald,  is  now 
connected  with  the  Philadelphia  Pub¬ 
lic  Ledger. 

George  F.  Vennart  of  the  Hart¬ 
ford  (Conn.)  Post’s  city  staff,  has 
been  appointed  assistant  adjutant  of 
the  State  organization  of  the  Amer¬ 
ican  Legion  by  State  Commander 
Philo  C.  Calhoun.  Mr.  Vennart 
so«‘ved  with  the  l()2d  Infantry,  26th 
Division,  in  France. 


WITH  THE  AD  FOLKS 


Walter  E.  Bellinger,  formerly  with 
the  Utica  (N.  Y.)  Observer,  has  been 
appointed  city  editor  of  the  Norwich 
(N.  Y.)  Sun,  succeeding  Foster  C. 
Potter,  who  has  entered  the  Pulitzer 
School  of  Journalism,  Columbia  Uni¬ 
versity. 

Donald  C.  Thompson,  staff  photog¬ 
rapher  of  Leslie’s,  returned  to  his 
home  in  Topeka,  Kan.,  this  week 
after  a  five  months’  trip  through 
Europe,  taking  pictures  of  battle 
scenes  in  the  Balkans,  the  Adriatic 
and  other  places  where  there  is  still 
war  raging.  Mr.  Thompson  will 


HAS  NEW  CHECKING  IDEA 


WITH  a  pet  hobby  for  catching  cash 
discounts  and  a  knowincr  wav  of 


»  »  discounts  and  a  knowing  way  of 
talking  about  the  “Etiquette  of  the  ex¬ 
chequer,”  R.  A.  Sorensen,  the  new  treas¬ 
urer  of  the  Turner- Wagener  Company, 
Chicago,  says  that 


he  is  at  present 
working  out  a  sys¬ 
tem  that  will  elimi¬ 
nate  any  delays  in 
the  payment  of 
publishers’  invoices 
caused  by  failure 
to  receive  check¬ 
ing  copies  in  time. 

The  completion 
of  that  work 
will  probably  be 
watched  for  with 
R.  A.  SoKENSEH  keen  interest  by 
other  agencies,  as 
well  as  publishers.  Mr.  Sorenson,  who 
is  still  young  and  filled  with  new  ideas, 
started  in  the  advertising  business  in 
Chicago  as  a  bookkeeper  with  a  promi¬ 
nent  agency  and  since  then  has  ad¬ 
vanced  through  every  department.  His 
election  as  treasurer  of  the  Turner- 
Wagener  Company  or  a  like  important 
position  was  not  unexpected  by  Mr.  Sor¬ 
enson’s  friends. 


Peter  B.  Carney,  former  editor  of 
the  National  Sports  Syndicate,  has  taken 
up  his  new  duties  as  director  of  pub¬ 
licity  for  the  Winchester  Repeating 
Arms  Company,  New  Haven,  Conn. 

Harry  P.  Breitertbach,  Detroit  man¬ 
ager  of  the  J.  Walter  Thompson  Ad¬ 
vertising  Agency,  has  resigned,  to 
take  effect  January  1. 

Major  E.  T.  Harris  has  been  en¬ 
gaged  as  chief  of  the  copy  division  of 
Maclay  &  Mullally,  Inc.,  New  York. 
Harry  Riker  has  been  appointed  as¬ 
sistant  secretary  of  this  agency  and 
F.  E.  Forshaw,  formerly  with  the  S. 
C.  Beckwith  Special  Agency,  has 
been  added  to  the  staff. 


come  connected  with  the  staff  of 
Botsford,  Constantine  &  Tyler,  ad¬ 
vertising  agency,  with  offices  in 
Portland  and  Seattle. 

Howard  C.  Jones,  Eastern  manager 
of  Printers’  Ink,  has  been  appointed 
advertising  manager,  succeeding 
Henry  B.  Williams,  who  recently  re¬ 
signed.  Mr.  Jones  has  been  with  the 
publication  for  six  years,  prior  to 
which  he  was  Philadelphia  manager 
for  the  Ethridge  Association  of 
Artists. 


CIRCULATION  NOTES 


Fred  Weeks  has  been  awarded  a 
prize  of  $.S0  by  Street  &  Finney  for 
a  slogan  to  be  used  in  an  advertising 
campaign  for  Rcxall  Orderlies.  Mr. 
Weeks’  slogan  was  “Nature’s  aid, 
habit’s  foe.” 

W.  Frank  McClure,  advertising 
manager  of  the  Fort  Dearborn  Na¬ 
tional  Bank,  Chicago,  has  been 
chosen  chairman  of  the  national  ad¬ 
vertising  commission  of  the  Asso¬ 
ciated  .Advertising  Clubs  of  the 
World. 

A.  H.  Dessau,  formerly  for  three 
years  advertising  manager  of  the 
Stanley  Works,  New  Britain,  Conn., 
and  later  a  vice-president  of  the  Red- 
field  Advertising  Agency,  has  joined 
the  staff  of  Printers’  Ink. 

W.  B.  Temple  Bellamy,  late  of  the 
Chicago  Daily  News,  has  been  added 
to  the  New  York  staff  of  the  Robert 
F'.  Ward  Special  Agency. 

Miss  Amis  B.  Brunn  has  resigned 
as  advertising  manager  of  Lipman, 
Wolfe  &  Co.,  Portland,  Ore.,  to  be¬ 


James  A.  Malcolm,  formerly  with 
the  Hcarst  papers  in  New  York,  Chi¬ 
cago  and  Atlanta,  has  resigned  as  cir¬ 
culation  manager  of  the  Tulsa  Demo¬ 
crat  and  is  now  touring  Canada,  stop¬ 
ping  at  all  the  important  cities,  en 
route  to  the  Pacific  coast.  He  will 
leave  San  Francisco  December  16  for 
Honolulu  and  then  on  to  Australia  on 
the  first  lap  of  an  18-month  trip 
around  the  world. 

Jess  M.  Morris  has  been  appointed 
city  circulation  manager  of  the  Des 
Moines  Capital. 

J.  C.  Weaver  has  been  made  circu¬ 
lation  manager  of  the  Blackwell 
(Okla.)  Tribune. 

Charles  W.  Hanna  has  resigned  as 
circulation  manager  of  the  Brockton 
(Mass.)  Times  and  is  now  with  the 
circulation  department  of  the  Phila¬ 
delphia  Record. 

Clarence  J.  Hamer  has  been  ap¬ 
pointed  circulation  manager  of  the 
Lancaster  (Pa.)  Examiner.  He  was 
formerly  connected  with  the  Exam¬ 
iner’s  advertising  department. 

Glenn  H.  Morrison,  country  circulator 
of  the  Toledo  News-Bee,  has  been  trans¬ 
ferred  to  the  Des  Moines  News  as  circu¬ 
lation  manager.  Walter  T.  Test  suc¬ 
ceeds  him  in  Toledo. 

George  Cobb  is  now  circulation  man¬ 
ager  of  the  Topeka  (Kan.)  Daily  Capi¬ 
tal,  succeeding  F.  W.  Conroy.  H.  E. 
Bullock  is  circulation  manager  of  the 
Capper  Publications. 

Maurice  Rappaport,  a  district  manager 
of  the  Philadelphia  Evening  Public 
Ledger  circulation  department,  and  Miss 
Ray  Farber,  were  married  last  week. 
Mr.  Rappaport  served  eighteen  months 
overseas  as  a  sergeant  with  the  28th 
Division. 

Charles  S.  Abell  has  succeeded  J.  V. 
Hollett  as  circulation  manager  of  the 
Norfolk  Virginian-Pilot. 


. . . . . 


Fact^  about  the  Haskin  Service 


Captain  Ted  Metcalfe,  formerly  an 
Omaha  newspaper  man,  and  once  on 
the  staff  of  Boston  and  Baltimore 
newspapers,  is  now  advertising  man¬ 
ager  of  the  Douglas  Motors  Corpora¬ 
tion,  manufacturer  of  pleasure  cars 
and  farm  trucks  at  Omaha. 


I.  R.  Parsons,  for  the  past  six  years 
advertising  manager  of  Carson  Pirie 
Scott  &  Co.,  Chicago,  has  resigned, 
effective  March  1,  1920.  He  is  plan¬ 
ning  to  open  an  advertising  agency 
specializing  upon  the  advertising  of 
products  marketed  '  or  marketable 
through  retail  stoies. 

G.  Forbes,  who  for  some  time  past 
has  been  assistant  advertising  man¬ 
ager  of  Alfred  Decker  &  Cohn,  Chi¬ 
cago,  has  resigned  to  become  adver¬ 
tising  manager  of  the  Ederheimer 
Stein  Company,  boys’  and  young 
men’s  clothing  manufacturers,  Chi¬ 
cago.  Mr.  Forbes  is  succeeded  by 
Miss  Kathryn  Steinhauser. 


exO  ©  XKc  Zane3villc  Times-Recordcr 
kas  renewed  its  contract 
for  tWe  Raskin  Service  for 
anot-Ker  year 


During  tKe  coal  5trike, 
crises  the  Ha  skin  Service, 
offered  all  of  its  readers  a 
free  booklet  on  saving  coal 


^3 


Frederic  J  Haskln  WasK- 
in^ton  D  C  will  tell  you 
tke  price  and  plan  for 
your  paper 


I 
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R.  G.  BROWN  SUCCEEDS 
KROGNESS 

Attorney  Become*  President  and 
General  Manager  of  the  Minne¬ 
apolis  Tribune  —  Knows 
Property  Well 

Minneakm-IS,  Dc'-  10. — C.  (jenrRc 
Krogness  has  resigned  as  general 
manager  of  the  Tribune  and  Koine  G. 
Brown,  who  has  been  the  Tribune’s 
attorney  since  it  was  started  by  the 
late  \V.  J.  Murphy  a  quarter-century 


Home  G.  Brown. 

ago,  has  been  appointed  president  and 
executive  manager. 

Mr.  Brown  is  prcsi<lent  also  of  the 
Manistique  I’ulp  and  Paper  Company 
in  Manistique,  Mich. 

Beside  the  Tribune  Company  and 
the  Manistique  Pulp  and  Paper  Com¬ 
pany,  there  are  other  large  properties 
owned  and  operated  by  Mr.  ^lurphy 
in  his  lifetime,  which  are  now  under 
the  management  of  Mr.  Brown:  Man¬ 
istique  Light  &  I’ower  Company,  the 
F.  E.  Murphy  Company  and  the  W. 
J.  Murphy  Company,  owning  large 
real  estate  interests  in  Minneapolis 
and  at  Lake  Minnetonka;  and  the  Red 
Lake  River  Companies,  Crookston 
Waterworks,  Power  &  Light  Com¬ 
pany,  Electrical  Development  Com¬ 
pany,  and  the  Red  River  Farm  and 
Land  Company,  holding  large  tracts 
of  land,  including  extensive  undevel¬ 
oped  water  powers,  on  the  Red  Lake 
river. 

Mr.  Brown  graduated  from  Harvard 
Cniversity  in  1884  and  after  being  ad¬ 
mitted  to  the  bar  in  V'ermont  in  1887, 
he  came  to  Minneapolis,  where  he  has 
ever  since  been  engaged  in  the  gen¬ 
eral  practice  of  law. 

Mr.  Brown  will  not  sever  entirely 
his  previous  connections  in  the  prac¬ 
tice  of  law.  but  will  retain  an  interest 
in  the  law  firm  of  Brown  &  Guesmer, 
as  partner  and  general  counsel. 


SAYLES  TO  MANAGE  NEW  BODY 

Will  Resign  as  President  of  Canadian 
Press  Association 

T(»ionto,  Dec.  10 — So  far  no  an¬ 
nouncement  has  been  made  by  the 
new  Canadian  Weekly  Newspaper 
.Association  regarding  the  appoint¬ 
ment  of  a  manager,  but  it  is  under¬ 
stood  that  the  position  has  been  of¬ 
fered  to  and  accepted  by  E.  Roy 
Sayles,  Port  Elgin  Times.  Mr.  Sayles 
was  the  choice  of  the  board  of  the 
Canadian  Press  Association  for  Pres¬ 
ident  of  the  central  body  for  1919- 
1920,  but,  of  course,  he  will  resign 


from  this  position  when  he  takes  on 
the  direction  of  the  Weekly  News¬ 
paper  Association.  All  changes  go 
into  effect  on  January  1. 

It  is  understood  that  the  Canadian 
Daily  Newspaper  Association  will 
take  over  the  old  C.  P.  A.  offices  in 
the  Excelsior  Life  Building  and  prob¬ 
ably  extend  them  in  order  to  provide 
room  for  the  additional  activities  to 
be  undertaken. 

MOB  RAIDS  NEWS-RECORD 

Kitcheners  Resent  Move  to  Restore 
Name  of  Berlin 

Toronto,  Dec.  10. — Following  a  meet¬ 
ing  of  the  City  Council  when  it  was 
decided  that  the  name  of  the  city 
would  under  no  circumstances  be 
changed  back  to  Berlin,  a  mob 
paraded  the  business  streets  of 
Kitchener,  Out.,  on  Monday  night 
and  made  a  demonstration  against 
citizens  believed  to  be  of  pro-German 
sympathies.  In  the  riot,  the  office  of 
the  News-Record  was  broken  into 
and  badly  damaged. 

This  paper  is  owned  by  W.  D. 
Euler,  M.  P.,  who  came  in  for  per¬ 
sonal  injury.  Animosity  against  the 
paper  was  occasioned  by  a  recent 
editorial,  which  was  deemed  to  be 
discourteous  towards  the  Prince  of 
Wales,  and  this,  coupled  with  the 
movement  to  restore  the  name  of 
Berlin,  brought  down  the  anger  of 
a  certain  element  of  the  community 
on  the  newspaper. 

REPORTERS  ADMITTED  AGAIN 

Juvenile  Court  Judge  Believes  Press 

Can  Help  Youngsters 

Mii.waukei':,  Wis.,  Dec.  8. — Reporters 
are  again  being  admitted  to  the  juvenile 
court,  after  having  been  barred  since 
July,  when  a  law  passed  by  the  last  legis¬ 
lature  went  into  effect  providing  that 
hearings  in  juvenile  court  could  be  in 
secret  if  the  judge  wished.  Thereupon 
Judge  John  C.  Karel,  who  at  that  time 
presided  over  the  court,  excluded  re¬ 
porters. 

Judge  Michael  S.  Sheridan  has  suc¬ 
ceeded  Judge  Karel  as  the  presiding  offi¬ 
cer  in  this  coutr,  and  welcomes  the  at¬ 
tendance  of  reporters  as  long  as  the 
newspapers  do  not  print  anything  that 
will  injure  the  children.  At  his  request 
the  last  names  of  children  and  their  ad¬ 
dresses  will  not  be  used.  Judge  Sheri¬ 
dan  Ixrlieves  that  the  co-operation  of  the 
papers  helps  in  solving  juvenile  prob¬ 
lems. 

Hagerty  for  President 

Chicago,  Dec.  10. — Christian  D.  Hag¬ 
erty,  city  editor  of  the  Chicago  bu¬ 
reau  of  the*  Associated  Press,  is  named 
as  most  likely  candidate  for  the  next 
presidency  of  the  Press  Club.  The 
club  directorate  is  about  to  create 
an  “honorary  presidency”  which  at 
the  time  of  the  January  elections 
probably  will  be  voted  to  Dr.  George 
Cook-Adams  in  recognition  of  his 
untiring  work  in  behalf  of  the  club 
during  the  past  four  years.  The 
club’s  new  membership  drive  during 
the  past  week  has  netted  102  mem¬ 
bers.  most  of  them  applications  from 
ex-members  of  the  organization. 

New  Weekly  in  Flint. 

Flint,  Mich.,  Dec.  10. — The  Satur¬ 
day  Night,  a  weekly  magazine  of  Sat¬ 
urday  Evening  Post  size  and  printed 
on  calendar  stock,  has  been  started 
by  W.  Harold  Kingsley,  Gerald  T. 
Lomasney  and  Grover  C.  Whyte,  for¬ 


mer  newspaper  men.  Mr.  Kingsley, 
who  is  editor,  was  formerly  with  the 
Indianapolis  Star,  Ithaca  (N.  Y.) 

Journal,  Winnipeg  Telegram,  Akron 
Beacon-Journal,  and  Grand  Rapids 
(Mich.)  Press.  Mr.  Lomasney,  busi¬ 
ness  manager,  was  formerly  with  the 
Bridgeport  (Conn.)  Post  and  the 
Flint  Journal  and  was  recently  pro¬ 
prietor  of  the  Gerald  T.  Lomasney 
Advertising  Service,  Detroit.  Mr. 
Whyte  is  advertising  manager,  and 
for  several  years  was  assistant  ad¬ 
vertising  manager  of  the  Flint  Journal. 

Artist*  Win  Prizes 

Philadelphia,  Dec.  9. — Alfred  Hay¬ 
ward,  who  draws  "Somebody’s 
Stenog"  in  the  Evening  Public  Led¬ 
ger,  has  been  awarded  the  Dana 
medal  at  the  seventeenth  annual 
water-color  exhibition  at  the  Acad¬ 
emy  of  Fine  Arts.  The  original 
drawings  by  Charles  Sykes,  Evening 
Public  Ledger  cartoonist,  of  Father 
Penn  and  a  nurse,  which  is  being 
used  as  the  Osteopathic  Hospital 
campaign  poster  here,  was  awarded 
as  a  special  prize  to  the  team  worker 
bringing  in  the  largest  subscription 
to  the  drive. 

Ad  Club  Merged  in  C.  of  C. 

Lorain,  Ohio,  Dec.  10. — The  Lorain 
.Advertising  Club  has  passed  out  of 
existence  and  a  Chamber  of  Com¬ 
merce  has  been  formed,  with  a  de¬ 
partment  that  will  fill  the  need  for¬ 
merly  cared  for  by  the  Advertising 
Club. 

Murdock  Estate  Sold 

WuHiTA,  Kan.,  Dec.  8.  —  “Eagle 
hurst,”  the  former  home  of  Col.  M.  M. 
Murdock,  founder  of  the  Wichita  Eagle, 


and  ‘father  of  Marcellus  Murdock,  the 
present  editor,  and  Victor  Murdock,  of 
the  federal  trade  commission,  has  been 
sold  by  the  Victoria  Murdock  estate. 
The  Murdocks  have  not  occupied  the 
housp  for  some  ycar.s. 


Keepings  Up  With 
The  Times 

A  FACT  A  WEEK 


Would  you  believe  it  if  you 
were  told  that 

One  Washington  newspa¬ 
per,  in  its  most  recent  Au¬ 
tomotive  Section — not  a  spe¬ 
cial  issue,  just  the  regular 
day  of  the  week  for  news 
and  advertising  of  this  sort 
— printed  45  separate  display 
advertisements  and  106  sepa¬ 
rate  advertisements  on  the 
automotive  directory  page. 

A  year  ago  in  November 
the  same  paper  published 
3,128  lines  of  automotive  ad¬ 
vertising — a  bit  more  than  ii 
columns;  in  November  this 
year  it  published  57,787  lines 
of  automotive  advertising — 
more  than  206  columns. 

It’s  true — and  the  paper  is 
The  Times. 

The  Washington  Times 

WASHINGTON,  D.  C. 


It  Was  the  First! 
It  Is  the  Best! 


There  is  nothing  in  Buffalo  so  good  and 
artistic  as  the  beautiful 


Photogravure  Section 

of  the 

Buffalo  Sunday  Times 


80,000 

EVERY  SUNDAY 

ADVERTISING  REPRESENTATIVES 

Verre*  St  Conklin,  Inc.,  22S  Fifth  Avenue,  New  York  City; 
28  East  Jackeon  Boulevard,  Chicago; 

11  Lafayotte  Boulevard,  Detroit. 
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A.  N.  A.  HOLDS 
CONVENTION 


{Continued  from  Page  lo) 

lies  in  distribution  and  unless  it 
meets  the  standard  of  the  best  en¬ 
tertainment  feature  thi  distributor 
vill  not  handle  it.  Most  industrial 
films  have  failed  because  they  struck 
the  distribution  snag.  “It  must  be 
something  that  will  take  or  the  film 
is  worthless,”  declared  Mr.  Thrift, 
who  has  gone  into  the  study  of  this 
form  of  advertising  very  extensively. 

Henry  Hale  of  the  Ethridge  Asso¬ 
ciation  of  Artists  spoke  on  “Putting 
Pictures  on  Your  Payroll,”  showing 
how  dominant  thoughts  can  be  “put 
across”  by  the  use  of  pictures,  with 
the  minimum  amount  of  text,  in  ways 
that  words  could  not  adequately 
cover.  Mr.  Hale  showed  a  number 
of  advertisements  to  illustrate  his 
points,  including  Liberty  Loan  copy. 

Mutt  Study  Accountancy 

“Discussing  Advertising  Costs  and 
the  Selling  Plan,”  J.  Roy  Allen  of  the 
Mint  Products  Company  emphasized 
the  need  for  advertising  managers 
making  a  personal  study  of  account¬ 
ing.  In  addition,  he  said,  the  adver¬ 
tising  manager  should  see  that  his 
department  is  equipped  with  the 
most  modern  accounting  systems  so 
that  there  can  be  no  uncertainty 
about  any  figures  concerning  adver¬ 
tising  and  nothing  left  to  guess¬ 
work. 

Speaking  on  “Censorship,”  George 
Fowler  of  Colgate  &  Co.  declared 
that  the  utmost  vigilance  must  be 
maintained  co-operatively  by  the 
publisher  and  the  advertiser  to  see 
that  honest  statements  of  facts  arc 
carried  out  in  all  copy. 

Bernard  Lichtenberg  of  the  Alex¬ 
ander  Hamilton  Institute,  New  York, 
gave  a  talk  of  a  strictly  confidential 
nature  on  “To  Dominate  or  Not  to 
Dominate;”  as  did  Lloyd  Manfield  on 
“Has  the  Volume  of  Advertising  De¬ 
creased  the  Pulling  Power  of  Me¬ 
diums  O.  C.  Kayser  of  the  Hygienic 
Products  Company  on  “Limited 
Space  With  Large  List  vs.  Larger 
List  With  Smaller  Space,"  and  J.  D. 
Ellsworth  of  the  American  Telegraph 
&  Telephone  Company  on  “The  In¬ 
dustrial  Betterment  Advertising 
Committee.”  The  A.  N.  A.  officials  and 
speakers  mentioned  decline<l  to  di¬ 
vulge  the  nature  of  any  of  these 
talks  on  the  ground  that  they  were 
of  a  strjctly  private  character  or 
merely  outlined  personal  opinions 
for  the  benefit  of  members  only. 

Protects  Segregated  Advertising 

It  is  understood,  however,  that  Mr. 
Ellsworth’s  talk  was  a  most  impor¬ 
tant  one  outlining  a  plan  that  may 
be  worked  out  by  the  A.  N.  A.  affect¬ 
ing  industrial  advertising. 

VV^ilbur  T.  Chollar  of  the  Atlas 
Portland  Cement  Company  declared 
himself  absolutely  in  favor  of  the  so- 
called  “flat  style”  magazine,  in  which 
advertising  is  run  next  to  reading 
matter,  as  in  the  newspapers.  He 
told  of  one  magazine  that  in  a  re¬ 
cent  issue  carried  all  its  reading  mat¬ 
ter  up  front,  and  in  the  back  ran  80 
pages  of  advertising  without  a  break. 
Among  these  pages  of  advertising, 
back  in  the  70’s,  was  a  page  adver¬ 
tisement  of  Atlas  Portland  Cement, 
which  had  entailed  some  $800  to  pre¬ 
pare  and  publish.  “This  expensive 
copy  was  practically  wasted,  for  few, 
if  any  people,  would  look  so  far  back 
through  a  solid  mass  of  pages  and 
arrive  at  an  advertisement  in  a  mood 


to  read  it  carefully  and  be  moved  to 
buying  the  product  described  there¬ 
on,”  said  Mr.  Chollar. 

“The  publishers  of  these  old  style 
magazines  argue  that  readers  do  not 
want  their  attention  on  a  story  dis¬ 
tracted  by  advertising,”  said  Mr. 
Chollar.  “They  say  the  reader  will 
not  follow  a  story  or  article  which 
carries  over  from  page  to  page  be¬ 
cause  of  advertising.  But  I  think 
their  argument  is  broken  down  by 
the  way  the  daily  newspapers  carry 
their  stories  from  the  front  page  to 
back  pages.  .And  who  can  say  hon¬ 
estly  that  the  newspapers  are  not 
attentively  read?” 

Trade  Name*  in  Law 

Harry  D.  Nims  of  the  New  York 
bar,  speaking  on  “The  Advertising 
Man  and  the  Law,”  warned  against  the 
danger  of  using  individual  names  as 
trade  marks.  He  said  it  is  the  easiest 
thing  in  the  world  for  an  unfair  com¬ 
petitor  to  find  some  one  of  the  same 
name  as  that  trade  marked  or  copy¬ 
righted  and  put  out  a  similar  product 
to  profit  by  the  prestige  built  up  by 
years  of  advertising  carried  on  by  the 
original  product’s  owners.  He  men¬ 
tioned,  among  advertisers  that  had 
thus  been  imposed  upon.  Baker’s 
Cocoa  and  the  Ford  Motor  Company. 

He  advised  advertisers  that  arc  using 
personal  names  to  find  other  trade 
names  as  soon  as  possible,  ones  that 
can  be  completely  protected  by  copy¬ 
right  laws.  He  also  advised  keeping  a 
close  record  of  the  uses  made  of  pat¬ 
ents  and  copyright,  such  as  when 
started,  when  and  how  used,  what 
goods  were  sold,  etc.,  so  that  in  case 
of  litigation  conclusive  evidence  can 
be  presented  to  show  the  rights  to 
trade  marks  in  question. 

W.  1.  Schaeffer  complained  of  pub¬ 
lications  that  take  up  advertisers’  time 
unnecessarily  by  sending  different  men 
to  solicit  one  account.  He  said  busi¬ 
ness  managers  should  make  proper 
record  of  reports  turned  in  by  solicit¬ 
ors  and  not  compel  the  advertiser  to 
tell  solicitor  after  solicitor  why  he  can 
or  cannot  use  the  medium  in  question. 
“Or  better  yet,  keep  one  certain  so¬ 
licitor  calling  upon  certain  advertisers 
and  not  change  them  every  few  days, 
as  is  the  custom  with  certain  publica¬ 
tions  that  solicit  me,”  was  Mr.  Schaef¬ 
fer’s  advice. 

A.  N.  A.  Exchange  Most  Valuable 

F.  W.  Tufts  of  the  Detroit  Steel 
I’roducts  Company  declared  that  the 
greatest  value  of  the  Association  of 
National  Advertisers  to  its  members 
comes  from  the  ready  exchange  of  in¬ 
formation  and  experiences  which  is  af¬ 
forded  at  all  times  and  particularly  at 
semi-annual  and  annual  meetings. 

H.  J.  Winsten  urged  the  necessity  of 
the  closest  possible  co-operation  be¬ 
tween  the  sales  manager  and  the  ad¬ 
vertising  manager,  if  advertising  is  to 
bring  the  best  results. 

Saunders  Norvell  of  the  McKesson 
&  Roberts  Company  traced  the  prog¬ 
ress  of  advertising  for  some  years 
back,  pointing  out  that  year  by  year 
advertising  is  becoming  more  truthful 
and  sincere  and  is  being  marked  by 
the  closer  co-operation  of  all  factors 
entering  into  it.  l  ikewise  advertis¬ 
ing  is  getting  to  be  less  of  a  theory 
and  more  of  a  fact.  It  is  not  very 
long  ago,  Mr.  Norvell  said,  that  pro¬ 
fessional  advertising  men  wore  long 
hair  and  floating  ties,  and  were  re¬ 
garded  as  freaks.  Today  they  are  all 
plain  husiness  men. 

Mr.  Norvell,  who  started  as  a  sales¬ 
man,  became  a  sales  manager  and  is 
{Continued  on  Page  34) 


Publishing  Uncertainties 

The  STARR  SERVICE 

Helps  Remove  Them 

ThesPlJHLISHEll  who  has  before  him  all  of 
the  facts  of  his  newspaper  is  firmer  in  his 
.judgment — surer  in  his  decision. 

The  STARR  SERVICE  makes  all  facts 
available— keeping  you  reliably  informed 
on  what  is  happening,  giving  you  a  look 
ahead. 

The  STARR  COST  SYSTEM  warns  you 
before  it’s  too  late  to  make  readjustments. 

STARR  COST  SYSTEMS  present  all  the 
facts  arranged  up  to  date  and  classified  in 
such  logical  order  that  you  can  see  every 
'  phase  of  your  newspaper  without  entering 
into  a  tangled  mass  of  detail. 

STARR  COST  SYSTEMS 

are  applied  to  your  present 
systems,  are  conducted  without 
additional  expense,  and  without 
disrupting  your  present  system. 

STARR  COST  SYSTEMS  are  personally  in¬ 
stalled  and  while  making  the  installation  we 
give  a  survey  service,  pointing  out  the  oyer- 
looked  opportunities  as  well  as  wrong  policy. 
We  assist  department  heads  in  bringing  about 
desired  results. 

'I’he  practical  experience  gained  through  more 
than  100  engagements  is  at  your  service. 

We  serve  you  for  12  months  after  we  have  con¬ 
cluded  the  personal  engagement. 

Starr  Service  is  not  an  Expense — 
Starr  Service  makes  you  Money. 

Don’t  Ask  for  Samples,  Ask  Us  for 
“Some  Evidence” 

Write  or  Wire  Us 

If  you  have  over  10,000  circulation,  the  service 
is  for  that  size  and  up. 

PIERRE  C.  STARR 

STARR  SERVICE  CORPS 

Room  501 

110  West  Fortieth  Street  New  York  City 
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COL.  LORENZEN  BRINGS  staff  he  led  the  parade.  The  STAR  FEATURE  WRITER 

ORDER  TO  CHICAGO  riot  situation  is  well  known.  That  is  MAKERS  HER  BOW 

-  one  of  the  main  reasons  why  Colonel  _  ; 

Well  Known  Advertising  Man  Pre*  Lorenzen  received  the  gold  wrist  watch  Writings  of  Miss  Edith  C.  Johnson,  of 
sented  With  Wrist  Watch  by  that  he  prizes  so  highly.  Oklahoma,  to  Be  Syndicated  by 

Regimental  Officers  for  Work  An  amusing  Story  is  told  which  is  in-  the  Bell  Company — Famous 

in  Race  Riots  dicative  of  the  calibre  of  men  whose  State 

loyalty  and  admiration  Colonel  Lorenzen  _ 

lVol.al.ly  the  prou.lest  possession  of  gained.  As  those  familiar  with  the  cus-  ^ 

Colonel  Anthony  K  Lorenzen  of  the  toms  of  the  service  know,  the  command-  excellence  that  it  is  worthy  of 

advertising  linn  of  Cone,  Lorenzen  &  ing  officer  is  assigned  an  orderly  who  is  “national  distribu- 


sented  With  Wrist  Watch  by 
Regimental  Officers  for  Work 
in  Race  Riots 


STAR  FEATURE  WRITER 
MAKES  HER  BOW 


Oklahoma,  to  Be  Syndicated  by 
the  Bell  Company — Famous 
in  Her  State 

VN’hen  the  product  of  a  writer  is  of 


advertising  firm  of  Cone,  Lorenzen  &  ing  officer  is  assigned  an  orderly  who  is 
Woodman,  as  he  goes  through  life  will  posted  at  headquarters  to  carry  mes- 
be  a  gold  wrist  watch  which  was  pre-  sages  and  make  himself  generally  use- 


sented  to  him  by  fellow  officers  of  the 


This  orderly  is  a  private,  and  is 


First  Infantry,  Illinois  Reserve  Militia,  changed  from  day  to  day.  The  Colonel 
in  appreciation  of  the  service  he  ren-  one  day  had  a  specially  good  one.  He 
dered  during  the  race  riots  in  Chicago  sent  his  orderly  to  do  some  long  distance 
last  summer.  telephoning  for  him,  giving  him  the 

Colonel  Lorenzen,  having  been  in  the  necessary  money.  The  orderly  came 
militia  more  than  twenty  years,  was  on  back  and  proffered  the  change,  amount- 
the  retired  list  when  the  Illinois  Na-  ing  to  15  cents,  and  the  Colonel,  with  a 
tional  (iuard  was  called  into  the  service  wave  of  his  hand  said;  “That’s  all  right, 

orderly,  just  keep  the  change.” 

The  orderly  murmured  his  thanks,  sa¬ 
luted  and  retired.  The  Colonel,  later 
meeting  the  Captain  of  the  orderly’s 


have  made  Oklahoma  City  a  community 
of  owned  houses. 

She  is  a  loyal  daughter  of  the  great 
new  state  in  which  she  lives — believes 
in  it  and  in  the  conquering  spirit  of  its 
people  She  writes:  “We  have  just  one 
kind  of  epidemic  in  Oklahoma — the  epi¬ 
demic  of  a  not)lc  zeal.” 

And  now  she  is  to  have  her  greater 
audience.  The  Bell  Syndicate  has  per¬ 
suaded  her  to  consent  to  “national  dis¬ 
tribution”  of  her  writings.  Thus  hun¬ 
dreds  of  other  American  communities 
will  share  Oklahoma’s  heretofore  ex¬ 
clusive  privilege  of  finding  out  “what 
Miss  Johnson  thinks  about  it.” 


I.osiea  ai  neauquaricrs  lo  carry  mes-  _  tinn  ”  r.iir  alert  unit.  .wan 

’  will  share  Oklahoma’s  heretofore  ex¬ 
newspaper  *  elusive  privilege  of  finding  out  “what 

cates  are  not  slow  ...  ,  '  ,  •  ,  .  ^ 

.  .u  r  .  Miss  Johnson  thinks  about  it. 

to  sense  the  fact  •' 

and  to  add  another  ^ 

name  to  the  roster  Coal  for  Chicago 

of  those  who  form  Chicago,  Dec.  IG.-Fhe  Public  Lt.h- 
Dublic  oninion  Commission  of  Chicago  has  or- 

sZr^ars  I’""*'?*  i"'; 

—eleven  to  he  ex-  spective  of  the  pressing  nature  of 
act  — Miss  Fdith  getting 

C  Tohnson  has  trade,  class  and  technical  publica- 
I  he  orderly  murmured  ms  tlianks,  sa-  -  .  been °fTmous  S  o'-  "magazines,  must  until  further 

luted  and  retired.  The  Colonel,  later  Miss  E.  C.  Johnson  f)klahoma  for  her  "ot'cc  ^luring  the  present  coa  crisis 
mc-ting  .he  Cap.aie  ol  .he  orderly’.  eon.rilm.ioa,  .o  f"*  and  Fw  o" T  Sor^e  few  x! 

com|iaiiy.  congra.ula.cd  him  upon  (he  , he  Oklahoman  on  .he  dull,  grey  .iroli-  plan,',  working  5n  Governmen.  prin.. 
soldierly  bearing  and  snappiness  of  I  ri-  jems  of  common  life — problems  of  the  ceptions  have  been  made  in  cases  of 
vate  So-and-So.  The  Colonels  feelings  home,  of  the  shop,  of  marriage  and  jng,  but  printing  plants  as  a  whole 
at  the  thought  of  that  IS-cent  tip  can  be  divorce,  of  child  training,  all  of  which  w’ere  not  placed  on  the  priority  list 
imagined  at  the  Captain’s  reply— “Oh,  she  has  illumined  with  plain,  American  by  Northwest  Fuel  Administrator  T. 
yes,  very  snappy  soldier  and  able  fellow,  jjood  sense  and  unfailing  hopefulness.  W.  Proctor.  C.  P.  Hooker,  secretary 
He’s  the  president  of  the  Blank  Trust  &  in  that  period  she  has  achieved  added  Chicago  Trade  Press  Associa- 

Savings  Bank!”  honors  as  an  interviewer  of  notables 

But  the  real  point  of  the  sto?y  is  the  who  visited  Oklahoma— such  men  as  t^  wdre^  Dr.  Garfield,  U.  S.  Fuel 

fact  that  the  bank-president-orderly  ac-  Theodore  Roosevelt  and  Klbert  Hub-  Administrator  on  the  importance  of 
cepted  the  tip  without  comment  rather  bard.  The  latter  once  remarked  to  one  "allowing  coal  to  periodical  printers. 

than  embarrass  his  Colonel.  of  her  friends:  “If  you  should  ever  _ 

-  miss  her  in  Oklahoma,  just  forward  her  The  Des  Moines  (la.)  Evening  Trib- 

SMALL  TOWNER.  BUT  SPEEDY  mail  to  East  Aurora.”  une  is  conducting  a  contest  among  its 


good  sense  and  unfailing  hopefulness.  W.  Proctor.  C.  P.  Hooker,  secretary 
In  that  period  she  has  achieved  added  Chicago  Trade  Press  Associa- 

,  •  ,  •  r  ,  1 tion,  immediately  sent  hurried  notices 

honors  as  an  interviewer  of  notables  j  _ _ _ 


than  embarrass  his  Colonel. 


SMALL  TOWNER,  BUT  SPEEDY 

Seattle  Times  Pays  Bonus  for  Fast 
Work  on  Centralia  Shooting 

Seattle,  Dec.  6.  —  Advisability  of 
having  the  small-town  or  country  news¬ 
paper  correspondents  of  the  big  met- 
■  ropolitan  dailies  coached  to  show  speed 

Cou  A.  F.  IxiKESZEN  as  well  as  accuracy  when  a  big  story 

docs  break,  was  recently  demonstrated 
in  1917.  When  the  guard  was  mustered  at  Centralia,  Wash.,  where  four  soldiers 
into  the  National  service  he  was  one  of  were  shot  down  by  1.  W.  W.s  while 
the  men  who  realized  that  Illinois  should  marching  on  Armistice  Day.  The  Cen- 
not  be  left  without  military  forces  and  tralia  correspondent  of  the  Seattle 
he  Vas  active  with  General  Young  and  Times,  an  employe  of  a  Centralia  daily. 
General  Steward  in  forming  the  Illinois  had  the  names  of  the  victims  and  a  good 
Reserve  Militia.  He  was  made  a  Major  flash  on  the  circumstances  in  the  Times 
and  placed  in  command  of  the  Second  office  within  12  minutes  after  the  first 


Battalion,  First  Infantry. 

During  the  war  he  was  active  not  only- 


shot  was  fired. 

He  permitted  the  Times  to  get  out  an 


in  the  Reserve  Militia  but  also  as  a  Cap-  extra  on  the  street  ahead  of  its  corn- 
tain  in  the  American  Protective  League,  petitors  and  also  allowed  staff  reporters 
In  1918  he  was  made  Lieutenant-Colonel  and  photographers  to  catch  a  train  that 


of  his  regiment  and  in  the  spring  of 
1919  was  commissioned  a  Colonel. 

Not  a  “Dugout  King” 


was  leaving  Seattle  within  25  minutes 
after  the  flash.  In  appreciation  of  the 
“small-town”  correspondent’s  show  of 


Foreseeing  that  there  would  be  great  check  to 

_  xu  -v-  X-  I  him  on  the  first  mail  out. 


difficulty  in  reorganizing  the  National 
Guard  after  the  return  of  the  former 
memlicrs  returned  home  from  the  war. 
Colonel  Lorenzen  in  the  summer  of  1919 


Omaha  Jeweler*  Advertiae  A*  Body 

Omah.a,  Neb.,  Dec.  6. — Retail  jewel- 


joined  in  the  fight  to  maintain  the  Re-  ‘'''s  ^^^ve  raised  a  fund  of  $4,000  which 
serve  Militia  to  handle  conditions  of  un-  ‘•'‘’y  are  spending  in  collective  adver- 
rest  during  reconstruction.  tising  in  the  three  daily  newspapers  in 

The  Fir^t  Regiment  was  put  through  Omaha.  This  is  the  fourth  year  they 
a  course  of  intensive  training  at  Camp  *’avc  carried  on  a  collective  advertising 
Logan  from  July  12th  to  19th,  which  caippaign  for  the  holiday  season.  In- 
prepared  it  for  the  work  it  was  assigned  tl'vidual  jewelers  are  not  forbidden  by 
to  carry  on  during  the  Chicago  race  agreement  to  carry  individual  holi- 

riots  a  few  weeks  later.  The  First  Regi-  advertising,  and  they  arc  carrying 

ment  was  called  for  duty  at  6  P.  M.  'L  collective  campaign 

July  28  and  at  8  P.  M.  companies  from  over  no  signature.  James  Austin, 
widely  scattered  points  began  to  arrive  advertising  man  for  the  VVorld-Hcrald, 


miss  her  in  Oklahoma,  just  forward  her  The  Des  Moines  (la.)  Evening  Trib- 
mail  to  East  Aurora.”  une  is  conducting  a  contest  among  its 

The  feat  of  service  of  which  Miss  readers  offering  prizes  of  $5  for  the 
Johnson  is  proudest  was  the  promotion  best  letter  of  150  words  and  $2  for  the 
of  an  “Own  Your  Home”  campaign,  second  best  letter  on  “How  to  Fire  a 
whose  results  have  been  cumulative  and  Furnace.” 


In  November,  1919 

Out  of  sixteen  daily  newspapers 
published  in  Greater  New  York 

Four  of  them  carried  advertising 
in  excess  of 

OneJ[Million  Lines  Each 

The  Brooklyn  Eagle 

was  one  of  the  four,  and  carried 

1,0  7  2,9  2  2 

agate  lines 


This  is  over  55  more  than  the 
total  volume  of  advertising  carried 
by  any  other  Brooklyn  newspaper 


at  V'an  Buren  street  and  Grant  Park.  handling  the  holiday  campaign 

Preparations  were  made  at  once  for  '  “  - - - 

real  war  in  the  riot  districts.  Print*  Bu*ine**  Directory 

Contrary  to  the  liest  tactical  authority.  Winnipeg,  Dec.  7.— The  Free  Press 
Colonel  Lorenzen  did  not  remain  at  has  just  issued  a  classified  business 

headquarters  and  direct  the  march  into  directory  of  the  city.  It  first  appeared 

the  trouble  district  or  find  a  place  in  in  the  newspaper  and  was  then  reprinted 

the  centre  of  the  moving  column,  but  in  book  form. 


THE 

Covers 


BROOKLYN  EAGLE 

Brooklyn  and  Long  Island 


Member  A.  B.  C. 
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GATHERED  AT  RANDOM 


I 


We  extend  our  thanks  to  Barney 
Furay  for  his  $3  testimonial.  When 
stamps  stop  coming  notify  us  and  we 
will  repeat. 

*  * 

$ig  Weyer,  cable  editor  of  the  Uni¬ 
versal  Service,  and  Frank  Charlton, 

cable  editor  of  the  I.  N.  S.,  are  taking 

a  poll  of  New  York  in  an  effort  to 
learn  whether  Jugo-Slavia  is  a  democ¬ 
racy. 

♦  ♦  ♦ 

L.  T.  Hcatley,  of  the  United  Press, 
is  back  on  the  job  after  a  three  weeks’ 
illness,  and  we  expect  all  New  York 
newspaper  columns  to  brighten  up 
attain — also  this  one. 

«  *  * 

A  Thought  for  Winter. 

The  St.  Petersburg  (F'lorida)  Inde¬ 
pendent,  which  gives  away  its  entire 
circulation  every  day  the  sun  does  not 
shine  upon  its  office,  has  only  had 
forty-two  free  issues  in  the  last  seven 
years. 

If  If 

We  have  been  overwhelmed  by  the 
notes  of  appreciation  of  our  instruc¬ 
tive  “four-columns”  last  week.  Of 
course,  we  did  not  do  it — which  was 
a  fine  excuse  when  the  M.  E.  started 
to  yell  about  space.  We  expected 
something  from  Bide  Dudley  this 
week,  but  it  did  not  arrive,  so  we  have 
more  space  in  our  regular  two  col¬ 
umns  than  we  know  what  to  do  with, 
so  we  are  printing  another  conserva¬ 
tion  suggestion  received  from  II.  I. 
Phillips  (the  Globe’s  Trotter).  It  is 
a  kind  of  an  afterthought: 

*  *  « 

Auto  Advertisement  Suggestion 

C—  Why  give 

space  to  pic- 
-  tures  of  motor 
\  cars  with  alt  the 

automobile  ad- 
ver  tisements? 
They  all'  look 
kwlJU alike.  Try  this: 

The  Car  That 
Satisfies 

II  Buy  a  Sperdomo- 

have  no  regrets. 
**  'fci  Note  the  many 

radical  departures 
1  from  last  year’s 
model,  $2375  F.O.B. 
™  Detroit, 
ess 

Looking  Backward. 

“If  I  had  but  a  penny  in  the  world, 
I  should  consider  spending  it  on  a 
newspaper.” — D.  Willoughby  in  Every¬ 
man. 

see 

Likes  and  Dislikes. 

In  his  book  “Aver.ige  .Americans”  Theodore 
Roosevelt  comments  on  the  fact  that  all  classes 
and  conditions  of  men  were  to  be  found  in 
the  ranks  of  the  American  army — waiters, 
chaufleurs,  lawyers.  He  adds; 

“A  lieutenant  once  spoke  to  me  after  an 
action,  saying  that  when  he  was  le.ading  his 
platoon  back  from  the  battle  one  of  his 
privates  asked  him  a  question.  The  question 
was  so  intelligent  ami  so  well  thought  out 

that  the  lieutenant  said  to  him:  ‘What  were 

you  before  the  war?'  The  reply  was  ‘City 
editor  of  "The  Cleveland  I’l.iin  Dealer.”  ’  " 
The  story  does  not  surprise  us.  Years 

before  the  war  we  maintained  that  if  ever 
a  catastrophe  great  enough  to  shake  the  world 
came  along  a  certain  appearnce  of  intelligence 
might  be  iarred  loose  even  in  city  editors. — 
Ueyu'ood  Broun  in  the  Tribune  (New  York). 

if  *  * 

Once  a  Tramp,  Always  a  Tramp. 
ClIERRYVALE,  KaN.,  DcC  9. — .\  IlCW 
type  of  traveling  printer,  and  up-to- 
date  “Muskogee  Red,”  is  now  known 
and  expected  at  intervals  in  every 
newspaper  office  in  the  Middle  West. 
Such  a  one  entered  the  Republican 
office  here  a  few  days  ago  and  asked 
for  work,  explaining  that  he  wanted 
to  earn  enough  money  to  buy  gaso¬ 
line  to  get  to  the  next  town.  lie  was 
driving  a  Ford. 


“Dick”  Buchanan,  city  editor  of  the 
Seattle  Times,  setting  ’em  up  on 
boards  at  Seattle  Press  Club.  Enter, 
I'rank  P.  Goss,  of  Seattle  P.  I. 

“Have  a  glass  of  Bevo,  Frank,” 
says  Buck. 

“No',  thanks.  Buck,  I  just  had  a 
glass  of  milk.” 

«  V  w 

Yes,  yes,  Gus,  but  what  did  they 
sing? 

♦  ♦  ♦ 

Some  people  wonder  where  Joe  Gil¬ 
bert,  managing  editor  of  the  Seattle 
Post-Intellingencer  has  secured  the  ma¬ 
terial  for  all  the  Col.  Kirby  Poker  Stor¬ 
ies  he  has  written  during  the  last  ten 
years  but  we  don’t. 

*  V  * 

From  a  Western  Friend 

We  have  a  real  friend  out  in  Chicago. 
The  first  time  we  pass  that  way  we  are 
going  to  stop  in  and  have  a  chat  with 
him.  In  the  meantime  we  hope  that  he 
will  always  remember  that  his  little  notes 
and  what  come  w’ith  them  arc  welcome 
here.  Now,  we  will  permit  you  to  pass 
judgment  on  what  came  with  the  last: 
The  Song  of  the  Sanctum 

ft  hummed  in  the  heart  of  the  thrifty  man 
Who  founded  the  Free  American 
When  Mctropole  was  of  village  size. 

And  Owner  and  Kditor  Wickson  Wise, 
Recently  at  the  printer‘s  case. 

Briskly  started  his  uphill  race. 

"O,  Metropole!  you  are  young  and  fair," 
Warbled  the  chief  from  his  sanctum  chair, 
‘‘.And  what  you  are,  and  what  you’ll  be, 
"Mean  much  to  many,  but  most  to  me. 
“Kditor  Wise  will  win  the  game 
"Of  getting  your  money,  or  change  his  name.” 

So,  money  melody  moved  him  when 
He  itemized  with  a  puLsing  pen: 

The  preaeher’s  text  and  the  merchant’s  sale. 
The  booster’s  welkin,  the  cynic’s  wail. 

The  local  suasion  of  Wets  and  Drys, 

The  town’s  finance,  and  its  fat  franchise. 

As  to  the  latter,  there  came  one  day 
A  party  seeking  a  Right  of  Way, 

Who.se  talk  ye  ed.  liked  best  of  all, 

’Twas  monetary  and  musical; 

Who  thrilled  the  minstrel  of  Mctropole 
By  filling  his  fist  with  an  ample  "roll.” 

The  song  of  the  sanctum  louder  grew 
Chanting  monopoly  brand  new. 

One  of  a  series  that,  years  hence. 

Made  Wickson  a  person  of  con.sequcnce. 

With  a  winsome  wife  and  a  brood  of  four 
Which  included  another  editor. 

Wick.son  the  Second,  maturing,  had. 

It  seemed,  the  knack  of  his  singing  dad; 
“You’ll  learn,”  said  Wise,  "by  rote  and  rule 
“Your  craft  at  a  Journalism  School; 

“I  stepped  from  the  shop  to  the  sanctum;  you 
"Shall  come  from  college  to  boss  this  crew.” 

And  so  it  was;  but  Wickson  Second 
Returned  with  more  than  his  parent  reckoned, 
For,  as  well  as  the  journalistic  art. 

He  brought  its  ethics,  a  thing  apart 
From  the  lifelong  study  of  Pater  Wise 
Whose  daily  refrain  was  "Enterprise.” 

"Your  song  of  graft,”  said  the  graduate 
To  his  startled  sire,  “is  out  of  date; 

“Your  Fre  American,”  said  he, 

“Is  neither  American  nor  Free; 

“I.et’s  change  its  tune  to  a  finer  air, 

“And  run  our  paper  on  the  square!” 

•  •  • 

It  hums  in  the  heart  of  the  stalwart  man 
Who  edits  the  Free  American, 

The  song  of  the  sanctum  shorn  of  greed. 
And  steeped  in  the  noble  dream  and  deed; 
The  battle  song  of  the  common  good. 

Of  truth,  and  justice,  and  brotherhood! 

JAMES  C.  McNALLY. 

*  v  V 

Tony  Pure  Ice,  Coal  anti  Wood — SiRit 
above  a  place  of  business  on  Fourth 
avenue,  Brooklyn. 


Heck! 

Sydney  C.  Cornell,  formerly  circula- 
titn  manager  of  System  (Chicago),  and 
for  two  years  past  a  captain  in  the 
American  Red  Cross  overseas  service, 
now  is  stationed  at  Bucharest.  He 
writes:  •  “I  saw  Paul  Williams,  of  the 
Chicago  Tribune  news  staff,  here  the 
other  day,  en  route  for  Constantinople. 
His  comments  on  accommodations  of 
the  country  wouldn’t  go  through  the 
mails.” 


Westil^ipginia 

/  I  P  g  At  /V  S  Y  I-nd  V  A  I  A 


^  O  pairmount 

^  O  GRAFTON  I  / 

^  f  ^  O  CLARKSBURG 


MARTINSBURG  0 


O  CHARLCSTOR 


If  you  don’t  know  West  Vir¬ 
ginia,  then  you  don’t  know 
your  own  country ! 

There  is  enough  good  business  in 
West  Virginia  to  make  rich  a  GOOD 
advertiser  in  its  daily  newspapers. 

The  State  that  produces  and  sells 
about  $135,000,000  in  coal,  $50,- 
000,000  in  natural  gas  and  $22,000,- 
000  in  petroleum,  that  makes  chem¬ 
icals,  glass,  pottery,  etc.,  and  has  the 
POWER  and  TRANSPORTATION 
facilities  to  equal  well-nigh  any  un¬ 
dertaking,  is  greatly  above  the  aver¬ 
age  BUYER,  and  if  you  do  not 
KNOW  that,  then  you  SHOULD ! 

By  the  very  minimum  INVESTMENT  in 
DAILY  newspaper  advertising  you  can 
COVER  THIS  territory.  Draw  up  your 
figures  and  make  your  own  comparisons. 

If  you  doubt  the  evidence,  ask  the 
papers. 


Rate 

for 

Circu-  5,000 

lation  lines  Martinsburg 


Rate 

for 

Circu-  5,000 
srtinaburg  lation  lines 

Journal  . (E)  3,1*3  .0129 


Bluefield  lation  lines  Martinsburg  lation  lines 

ITelegraph  . (M)  4,7*«  .0214  ‘Journal  . (E)  3,1*3  .0129 

^t&azette  . (M)  11,91*  .03  Moundsville 

tCazatte  . (S)  11,91*  .03  tEcho  . (E)  1,733  .0115 

. <*^)  *’*«  •“*  Parkersburg 

tTelegram  . (E)  MM  .02  jNews  . (S)  S.S22  .02 

K‘f“.  UtV  192b-.%  linf  fla?  . S.04.  .017 

Fairmont  Wheeling  . 

•w.  Virginian . (E)  4,91*  .02  JIntclligencer  . (M)  10,3*4  .*325 

Grafton  JNews  . <E)  15,315  .04 

JSentinel  . (E)  2,275  JH4  JNews  . (S)  15,315  .05 

Huntington  _ 

*Herard*-IJrspatch.’.'<M)  IMO*  !o2  tOovernment  Statement,  Oct.  1,  1919. 


’Herald-Dispatch... (S)  10,950  .02 


’.A.  H.  t.  Statement,  October  1,  1919. 


File  the  Facts  for  Reference 
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A.  N.  A.  CONVENTION  AND  WHO  ATTENDED 

(Conliuucd  from  Page  31) 


now  an  executive,  told  of  one  par¬ 
ticular  experience  he  had  in  establish¬ 
ing  a  firm  he  was  connected  with.  He 
said  the  first  salesmen  sent  out  came 
back  with  reports  that  they  could  not 
do  business  because  the  local  dealers 
never  heard  of  the  firm.  This  situa¬ 
tion  called  for  drastic  action,  so  Mr. 
Norvell  immediately  started  to  adver¬ 
tise.  In  two  years  a  conference  with 
the  company’s  salesmen  reported  that 
the  trade  was  absolutely  familiar  with 
the  company’s  name  and  products. 

C.  E.  Steffey  of  the  National  Cash 
Rcffister  Company  Rave  an  illustrated 
talk  on  how  his  firm  trains  all  its  em¬ 
ployes  for  N.  C.  R.  business  by  send¬ 
ing  them  to  school.  Splendid  results 
are  thus  obtained,  he  said. 

The  final  speakers  w'ere  W.  H.  In- 
Rersoll  of  Robert  InRersoll  &  Bro., 
on  “Laws  and  Lawmakers,”  and  John 
Clyde  Oswald,  on  “The  Percentage  of 
Increase  in  Printing  Products  Costs.” 

Operation*  Cost  $45,000  in  1919 

The  report  of  Secretary-Treasurer 
John  Sullivan  was  presented  by  means 
of  stereopticon  slides,  showing  graph¬ 
ically  what  the  A.  N.  A.  has  accom¬ 
plished.  During  1919  the  headquarters 
office,  located  at  15  East  26th  street. 
New  York,  was  completely  organized. 
Several  members  of  the  staff  who  had 
been  in  war  service  returned  and 
others  were  added,  bringing  the  force 
to  28  in  number.  During  the  year 
5,100  requests  for  information  were 
received  and  answered — an  increase  of 
25  per  cent  over  1918.  The  office  staff 
covered  18,000  miles  traveling  in  the 
interests  of  the  association;  of  this 
Secretary  Sullivan  covered  13,500 
miles.  Sixty  per  cent  of  the  member¬ 
ship  was  personally  visited  during  a 
period  of  eight  months.  The  operating 
costs  for  the  year  amounted  to  $45,000 
and  it  was  estimated  that  these  will 
be  increased  in  1920  to  at  least  $50,000. 

The  first  day’s  sessions  of  the  A.  N. 
.\.  were  presented  in  Eoitor  &  Prn- 
i.isiiKR  last  week  in  a  special  tele¬ 
phoned  report  by  a  staff  correspondent. 
This  covered  the  discussions  and  talks 
led  by  \V.  \V,  Wheeler  of  the  Pom¬ 
peian  Company,  Rrainerd  Dyer  of  the 
-Aluminum  Castings  Company,  W.  S. 
.Ashby  of  the  Western  Clock  Com¬ 
pany.  i>ubIication  of  the  -A.  N.  .A.  Her¬ 
ald  and  the  smoker  entertainment  on 
Wednesday. 


THE  A.  N.  A.  REGISTER 

The  following  is  a  complete  list  of 
those  who  attended  the  .A.  N.  .A.  con¬ 
vention: 

K.  I...  Zimmerman.  Henry  Disstnn  &  Sons,  liiv. 
Kcigar  K.  Woodrow,  Krohn  l'echheimcr  Co. 

\y.  J.  .\hel,  Itaker-Vawter  Company. 

Waller  K.  Rogers.  Kops  Ilrothers. 

Rrainerd  Dyer.  Aluminum  Casting*  Company. 
K.  J.  Welsh,  Goodyear  Tire  &  Rubber  Com¬ 
pany. 

K.  W.  Krohbach,  Aluminum  Castings  Corn- 
pan  y. 

W.  W.  Wheeler.  Pompeian  Company. 

H.  J.  Winsten,  H.  RIack  Comi»any. 

E.  Wottman,  Yayman  St  Krbe  Manufacturing 
Company. 

Mont.  n.  Wright,  John  R.  Stetson  Company. 
K.  H.  Yeomans,  I’rudential  Insurance  Com¬ 
pany. 

R.  H.  Young.  Stanley  Works. 

J.  G.  Acker,  Pyrene  Manufacturing  Company. 
M.  T.  .\ckerlahd,  Mennen  Comiiany.  • 

J.  Roy  .Allen,  Mint  Products  Company. 

<■'.  K.  .\lward,  H-O  Company. 

R.  1).  Raldwin,  Simonds  Manufacturing  Com- 
pany. 

C.  H.  llarr,  Crocker-McElwain  Company. 

Paul  V.  Rarrett,  International  Correspondence 
Schools. 

E.  R.  Redford,  Oneida  Community,  I.td. 

J.  R.  Renson,  .Advance- Rumely  Company. 

J.  C.  Rentley,  E.  I.  du  Pont  de  Nemours  &  Co. 


W  .  E.  Rloil^ett.  .Autocar  Co. 

Charles  l.uckey  Rowman,  Standard  Oil  Com¬ 
pany. 

O.  I..  Rrilliant,  Rurroughs  .Adding  Machine 
Com|iany. 

O.  .'A.  Rrock,  Keystone  Steel  &  Wire  Company. 
1).  I..  IJrown,  Goodyear  Tire  &  Rubber  Com- 
pany. 

Miss  M.  I,.  Rrowne,  .Amory,  Rrowne  &  Co. 

C.  W.  Ritrnlfam.  Oneida  Community,  Ltd. 

II.  C.  P.ursley,  .Murphy  Varnish  Company. 

O.  It.  Carson,  American  Hard  Rubber  Com- 
jiany. 

W.  T.  ChoIIar,  Allas  Portland  Cement  Com- 
l>any. 

F.  E.  Clot  worthy,  secretary.  Association  of 
Canadian  -Advertisers,  Inc. 

Frank  H.  Cole,  Peter  Henderson  &  Company. 
.A.  M.  Cossilt,  Strouse-Baer  Company. 

J.  N.  Cummings,  Gilbert  &  Rarker  Manufac¬ 
turing  Company. 

G.  .At.  Davis,  Cleveland  Metal  Products  Com¬ 
pany. 

.A.  1,.  Dewar,  Jr.,  Welch  Grape  Juice  Company. 

E.  I).  Doty.  Domestic  Engineering  Co. 

M.  J.  Ifowling,  Atlas  Powder  Company. 

F.  il.  Edgington,  Tuckett  Tobacco  Company, 
r.td. 

I..  D.  Field,  .Ansco  Company. 

Paul  R.  Findley,  Fairbanks  Company. 

.A.  ,A.  Fisk,  Piudential  Insurance  Company. 
George  S.  Fowler,  Colgate  &  Co. 

H.  ^  F.  French,  Jr.,  Champion  Spark  Plug 
Company. 

S.  Harmon,  Raker-Vawter  Company. 

O.  C.  Harn,  National  I-ead  Company. 

Garret  P.  Hyiison,  S.  D.  AA'arren  &  Co. 

I. .  E.  Jamme,  Hilo  Varnish  Corporation. 

A.  R.  lenks,  F.  M.  Hoyt  Shoe  Company. 

Mark  Kellogg,  Rurroughs  Adding  Machine 

Company. 

E.  It.  Kemble,  National  Cash  Register  Com¬ 
pany. 

H.  It.  Kohorn,  Kaynee  Company. 

1).  ,A.  Kohr,  I-owe  Rrothers  Company. 

.A.  P.  Ijtne,  Remington  .Arms-Union  Metallic 
Cartridge  Company. 

Harold  McD.  Itrown,  Corona  Typewriter  Com¬ 
pany. 

F.  W.  McElroy,  Alpha  Portland  Cement  Com- 
panv. 

It.  C.  .Alaercklein,  -Aetna  I-ife  Insurance  Com- 
jiany. 

S.  D.  Malcolm,  .-American  Railway  r.xpress 
Company. 

I  loyd  Mansfield.  Ruffalo  Speci.ilty  Company. 
A.  R.  .Metcalfe,  Fisk  Rubber  Company. 

H.  P.  Meulendyke.  National  I-ead  Company. 
Robert  E.  Miller,  Hamilton  AA'atch  Company 
Malcolm  Moore,  RIaisdell  Pencil  Company. 
Millard  11.  Newton,  White  Company. 

Clarence  .A.  Palmer,  Insurance  Company  of 
North  .America. 

Clifford  II.  Pangburn,  Henry  Tetlow  Company. 
F.  I-.  Pierce,  Remington  Typewriter  Company. 
11.  AV'.  Prentis.  Tr.,  .Armstrong  Cork  Company. 

K.  J.  Presby,  .Afumitiiim  Cooking  Utensil  Com- 
luny. 

F.  M.  Price,  Henrv  Tetlow  Company. 

Frederick  Welles  Prince,  AA'estinghouse  I-amp 

Company. 

A,  C.  Reifl,  Toch  Rrothers. 

R.  K.  Russell,  Duplicator  Manufacturing  Com¬ 
pany. 

.Alyron  D.  Salisbury,  Edison  Storage  Itattery 
Company. 

C.  AA'.  Santee,  Goodyear  Tire  &  Rubber  Com¬ 
pany. 

Carl  f.  Schumann,  Hilo  Varnish  Corporation. 

G.  A'.  .Sebree.  General  Fireproofing  Company. 
.A.  C.  Seyfarth,  International  Harvester  Com- 

I>any. 
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Jack  AA".  Si)ear^  Todd  Protectograph  Company. 

H.  V.  Jamison,  American  Sheet  &  Tin  Plate 
Company. 

.A.  AA'.  Spore,  Goodyear  Tire  &  Rubber  Com¬ 
pany. 

M.  R.  Strouse,  Strouse-Baer  Company. 

Harvey  Thomas,  Prudential  Insurance  Com¬ 
pany. 

P.  L.  Thomson,  Western  Electric  Company. 

Tim  Thrift,  -American  Multigraph  Sales  Com¬ 
pany. 

Schuyler  Van  Ness,  Dennison  Manufacturing 
Comiany. 

R.  R.  Walker,  Joseph  &  Feiss  Company. 

H.  S.  Wauters,  I-owe  Rrothers. 

Robert  t.'larke,  Jr.,  Petroleum  Iron  Works 
Company. 

Horace  Cleveland,  Cheney  Rrothers. 

.A.  AA'.  Spore,  Goodyear  Tire  &  Rubber  Com¬ 
pany. 

P.  F.  Eichhorn,  Devoe  &  Raynolds  Company. 

R.  Calvert  Haws,  Raker-Vawter  Company. 

E.  A.  Olds,  Jr.,  Packer  Manufacturing  Com¬ 
pany. 

AA'.  S.  .Ashby,  Western  Clock  Company. 

John  .S.  Rarlow,  Remington  Union-Metallio 
Company. 

A.  T.  Haefela,  Chipman  Knitting  Mills. 

A.  H,  Rartsch,  American  Rosch  Megneto  Cor¬ 
poration. 

J.  S.  AA'ichert,  Mellins  Food  Company. 

H.  I..  Corey,  Champion  Spark  Plug  Com|iany. 

,A.  M.  Stewart,  Thomas  Keeming  &  Co. 

AV.  M.  Sawyer,  National  City  Company. 

W.  A.  McDermid,  Mennen  Company. 

Roy  C.  Sheeler,  John  Lucas  &  Co. 

Charles  C.  Chase,  Rrown  Company. 

-Austin  D.  Kilham,  Bird  &  Son. 

F.  I-.  I.aBounty,  Gennessee  Pure  Food  Com¬ 
pany. 

W.  L.  Schaeffer,  National  Tube  Company. 

S.  I..  Barnes,  Armstrong  Cork  Company. 

L.  R.  Greene,  Tuckett  Tobacco  Company. 

AA'.  H.  .Aicl.autblin,  AValter  Baker  &  Co. 

John  F.  Soby,  Hammond  Typewriter  Company. 

T.  F.  Pevear,  Stein  Bloch  Company. 

W.  G.  Snow,  International  Silver  Company. 

AA'.  K.  Burlen,  New  England  Confectionery 
Company. 

Karl  Kendig,  Whitman  &  Barnes  Manufactur¬ 
ing  Company. 

John  M.  Graham,  Lowe  Brothers  Company. 

I.  D,  Ellsworth,  American  Telephone  it  Tele¬ 
graph  Company. 

E.  I.  LaBeaume,  Hercules  Powder  Company. 

R,  I).  Freeman,  Carter  AVhite  Lead  Company. 

James  G.  Lamb,  Scott  Paper  Company. 

Hugh  -A.  Smith,  Rausch  &  Lomb  Optical  Com¬ 
pany. 

R.  C.  Ryler,  SKF  Industries. 

C.  .A.  Stedman,  New  Jersey  Zinc  Comiiany. 

R.  N.  Fellows,  A^dressograph  Company. 

N.  R.  Maas,  .Auto  Strop  Company. 

A.  H.  Hinds,  A.  S.  Hinds. 

Arthur  Raff.  Indian  Packing  Corporation. 

George  AA'.  Marshall,  AVarner  Brothers  Com¬ 
pany. 

Harry  R.  \A''cllman,  .Amos  Tuck  School,  Dart¬ 
mouth  College. 


Philip  AV'ill,  Sill  Stove  Works. 

AA'alter  Will,  Sill  Stove  Works. 

Robert  F.  Wood,  Autocar  Company. 

T.  I.  AA  right.  Felt  &  Tarrant  Manufacturing 
Company. 

A.  L.  Zeitung,  International  Silver  Company. 
N.  A.  Truslow,  Hercules  Powder  Company. 
Dale  E.  Andrews,  Sharpies  Separator  Company, 
C.  S.  Landes,  Hercules  Powder  Company. 
.Arthur  W.  Wilson,  Hercules  Powder  Company. 

G.  B.  Shariie,  Cleveland  Tractor  Company. 

S.  E.  Baldwin,  Willard  Storage  Battery  Com¬ 
pany. 

().  .A.  Keyser,  Hygienic  Products  Company. 
AVilliam  R.  Morris,  Northwestern  Knitting 
Company. 

Martin  L.  Pierce,  Hoover  Suction  Sweeper 
Company. 

Howard  Rhode.  Lehigh  Portland  Cement  Com¬ 
pany. 

.Arthur  Rosenheimer.  Belber  Trunk  &  Bag 
Company. 

Miss  .AI.  G.  Webber.  Fisk  Rubber  Company. 
Grant  Davis,  National  Fireproofing  Company. 

.-A.  A.  .Atchison,  -Atlas  Powder  Company. 

AV.  H.  Dawson.  Atlas  Powder  Company. 
Francis  Roger,  Smith,  Kline  &  French  Com- 

Bayless,  Conklin  Pen  Manufacturing 
Company. 

V.  R.  Howard,  Krohn-Fechheimer  Company. 
Frederick  Dickinson.  Hupp  Motor  Car  Cor- 
(Kiration. 

I.  M.  Hewitt,  Pittsburgh  Steel  Company, 
il.  N.  Trumbull,  Wellman-Seaver-Morgan 
Company. 

Louis  W.  AA'heelock,  Stephen  F.  AVTiitman  & 
Son. 

I. .  J.  Walsh,  American  Optical  Company. 

F.  P.  Connolly,  Valentine  &  Co. 

.A.  R.  Akin.  Gulf  Refining  Compiany. 

H.  G.  Stibbs,  Carnation  Milk  Products  Com¬ 
pany. 

Arthur  C.  Lan^,  N.  K.  Fairbanks  Company. 

R.  J.  Kaylor,  Youngstown  Sheet  &  Tube  Com¬ 
pany. 

F.  S.  .-Ackley,  General  Electric  Company. 

Paul  D.  Davis,  Firestone  Tire  &  Rubber  Com¬ 
pany. 

E.  R.  Rreck,  Daniel  Green  Shoe  Company. 
Frank  Tufts^  Detroit  Steel  Products  Company. 

II.  F.  Morris,  Hickey-Freeman  Company. 
Charles  IL  Barre,  Texas  Company. 

R.  R.  Stull,  McGraw  Tire  &  Rubber  Company. 

I. .  A.  Ciillette,  Eastman  Kodak  Company. 

•A.  I).  Cridland,  Eastman  Kodak  Company. 

S.  R.  Hord,  Eastman  Kodak  Company. 

F".  T.  Joy.  A.  E.  Mallory  &  Sons. 

E.  J.  Noble.  Mint  Products  Company. 

.A.  IL  Laucks,  Burroughs  Adding  Machine 
Company. 

C.  R.  Hoffmann,  Robert  H-.  lingersoll  &  Bro. 

J.  Edward  Elliott.  Raybestos  Company. 
Morton  F.  Judd,  Raybestos  Company. 

AA'.  H.  Marsh,  Rurroughs  Adding  Machine 
Company. 
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K.  V.  Syrcher,  Art  Mftal  Construction  Com¬ 
pany. 

r.  O.  Warren,  National  Cash  Register  Com¬ 


pany. 

IJolfe  C.  Spinning,  Service  Motor  Truck  Com¬ 
pany. 

liiirton  L.  Dunn,  Oneida  Community,  I.td. 

j.  L.  Grimes,  Firestone  Tire  41:  Rubber  Com¬ 
pany. 

I.  D.  Chappell,  General  Ordnance  Company. 

I.  J.  liuzzell,  Hyatt  Roller  Rearing  Company. 
\V.alter  I..  W'eedcn.  George  W.  Blabon  Com¬ 
pany. 

K.  Kaufman,  Du  Pont  Company. 

II.  K.  Gilbert,  Oliver  Typewriter  Company. 

A.  Laird,  National  City  Company. 

M.  G.  Bennett,  Samuel  Cabot,  Inc. 

11.  \V.  Alexander,  American  Writing  Paper 
Company. 

E.  F.  Carley,  E.  I.  du  Pont  de  Nemours  &  Co. 
S.  Irwin,  Whit.iker-Glessner  Company. 

\V'.  L.  Towne,  General  Electric  Company. 

S.  H.  Disston,  llenr^  Disston  Ik  Sons,  Inc. 

C.  T.  Durban,  Detroit  Stove  Works. 

I. .  1t.  Tones,  Eastman  Kodak  Company. 

.1.  II.  MeShane,  Nestle’s  Food  Company,  Inc. 

k.  B.  lohnson.  Standard  V'arnish  Works. 

II.  Hale,  Ethridge  Company. 

Frank  N.  Sim,  Timken- Detroit  Axle  Company. 
M.  F'.  Johnson,  Pittsburgh  Steel  Company. 
Ernest  E.  Ifell,  Hydraulic  Pressed  Steel  Com¬ 


pany. 

Gilbert  H.  Montague. 

Ralph  iJarstow,  Greenfield  Tap  &  Die  Cor¬ 
poration. 

C.  L.  Forgey.  Berry  Brothers. 

A.  G.  Buse.  John  B.  Stetson  Company. 

Miss  M.  .Wi  Creamer,  Stephen  F.  Whitman 
&  Son,  Inc. 

Justin  R.  Weddell,  Firestone  Tire  &  Rubber 
Company. 

Harold  H.  Thresher,  Colgate  &  Co. 

Stanley  t  lague.  Audit  Bureau  of  Circulations. 
W.  I.  "Shugg,  Winchester  Repeating  Arms 


Company. 

II.  C.  Kay,  American  Optical  Company, 
losepb  Fahgs,  Joseph  Fahgs  &  Co. 
k.  L.  Berry,  H,  O.  Wilbur  &  Sons. 

J.  H.  Rife,  Thomas  Deeming  &  Co. 

J.  P.  Schultz,  Thomas  Deeming  &  Co. 

T.  L.  Deeming,  Thomas  Deeming  &  Co. 

G.  B.  Haig,  National  Cash  Register  Company. 
John  N.  Boyle,  A.  N.  A.  counsel. 

Edward  Chandler,  A.  B.  C. 

Bernard  Lichtenberg,  Alexander  Hamilton  In¬ 
stitute. 

Saunders  Norvell,  McKesson  &  Robbins. 

A.  H.  Berwald,  E.  I.  du  Pont  Company. 
Clarence  F.  Brown,  E.  1.  du  Pont  Company. 
Alan  C.  Reiley,  Remington  Typewriter  Com¬ 
pany. 

W.  H.  Ingersoll,  Robert  H.  Ingersoll  &  Bro. 
C.  C.  Gerow,  Hercules  Powder  Company. 

E.  F.  Curry,  American  Chicle  Company. 

W.  S.  Hill,  Federal  Motor  Truck  Company. 

J.  \V.  White,  Baker-Vawter  Company. 

C.  J.  Kiger,  McKesson  &  Robbins. 

Harland  Becker,  Kennen  Company. 

C.  E.  Steffey,  National  Cash  Register  Com¬ 


pany. 

Gordon  W.  Kingsbury,  Diamond  Crystal  Salt 
Company. 

Raymond  D.  Thayer,  Studio  of  Paul  .Wing. 
Paul  Wing,  Studio  of  Paul  Wing. 

John  Clyde  Oswald,  American  Printer. 


A.  N.  A.  SIDELIGHTS 


The  members  of  the  A.  N.  A.  were 
kept  in  constant  touch  with  the  pro¬ 
gram  and  things  doing  generally  by 
the  “A.  N.  A.  Herald,”  issued  daily 
under  the  editorship  of  Wilbur  T. 
Chollar  of  the  Atlas  Portland  Cement 
Company  in  co-operation  with  A.  W. 
Emerson,  owner,  and  the  force  of 
the  Lakewood  Times  and  Journal. 
Mr.  Chollar  spent  most  of  his  days 
and  nights  writing,  editing  and  mak¬ 
ing  up  the  Herald  and  besides  was 
chairman  of  the  press  committee.  He 
accomplished  every  one  of  his  diffi¬ 
cult  tasks  in  a  way  that  pleased 
everybody.  It  is  needless  to  say  that 
the  Herald  will  be  a  feature  of  fu¬ 
ture  A.  N.  A.  conventions  for  some 
time  to  come. 


No  program  was  made  up  in  ad¬ 
vance  for  the  Lakewood  convention. 
Nobody  except  the  officers  knew 
what  the  following  day’s  program 
was  to  be,  and  it  was  announced 
only  through  the  A.  N.  A.  Herald 
each  morning. 


stantly  growing.  The  A.  N.  A.  meet¬ 
ing  brought  out  some  splendid  ideas, 
which  can  be  applied  just  as  well  to 
Canadian  advertisers  as  to  those  in 
America,  even  though  on  a  smaller 
scale.  The  A.  N.  A.  meeting  was  most 
inspiring  and  instructive.” 


The  informal  baiuiuet  Friday  night, 
followed  by  a  ‘‘home  talent”  show, 
was  voted  one  of  the  best  recreation 
features  ever  staged  by  the  A.  N.  A. 
at  any  convention  anywhere.  Ask 
one  who  attended. 


The  A.  N.  A.  has  among  his  accom¬ 
plished  members  a  playwright,  who 
plays  three  parts  in  his  own  show 
and  is  able  to  review  it  for  the  press 
as  well.  Paul  Wing  is  his  name..  He 
represents  the  Studio  of  Paul  Wing. 
The  play  in  question  was  staged 
after  the  dinner  Friday  evening.  Its 
title  was  ‘‘The  Day  of  a  Dog;  a  Trag¬ 
ic  Musical  Comedy  Without  Music,” 
and  depicted  one  day’s  heartrending 
experiences  of  an  advertising  man¬ 
ager  being  solicited  for  advertising. 

Three  separate  parts  were  taken  by 
Mr.  Wing,  and  his  associates  in  the 
cast  were :  George  S.  Fowler,  Col¬ 
gate  &  Co.;  Wallace  S.  Hill,  Federal 
Motor  Truck  Company;  H.  C.  Burs- 
ley,  Murphy  Varnish  Company;  Har¬ 
old  Thresher,  Colgate  &  Co.;  Philip 
L.  Thomson,  General  Electric  Com¬ 
pany;  H.  A.  Becker,  Mennen  Com¬ 
pany;  H.  M.  Ackerland,  Mennen 
Company,  and  M.  D.  Salisbury,  Edi¬ 
son  Storage  Battery  Company. 


Stanley  Clague  and  Edward  Chand¬ 
ler  of  the  .\ndit  Bureau  of  Circula¬ 
tions  were  unable  to  show  some  of 
their  best  audit  demonstration 
charts  in  their  talk  on  “Behind  the 
Scenes  in  the  A.  B.  C.”  Although 
shipped  by  freight  a  week  before, 
the  case  failed  to  show  up  at  Lake- 
wood  up  to  the  time  the  A.  N.  A. 
convention  closed. 


G.  F,  McClelland  of  A.  N.  A.  head¬ 
quarters  handled  the  hotel  accom¬ 
modations  in  perfect  fashion.  Not 
one  complaint  was  heard,  although 
the  big  attendance  necessitated  scat¬ 
tering  the  members  in  half  a  dozen 
hotels  and  cottages  in  the  close  vi¬ 
cinity  of  the  Laurel  House.  “Mac” 
was  on  the  job  from  early  in  the 
morning  until  late  every  night  meet¬ 
ing  incoming  trains  and  automobile 
parties,  and  besides  he  always  kept 
smiling  and  watching  the  convention 
hall  door  to  see  that  bad  reporters 
didn’t  get  an  earful  of  what  was  said 
inside. 


Secretary-Treasurer  John  Sullivan 
had  nothing  to  do  at  the  convention 
except  to  attend  all  sessions  and  see 
that  cz'erything  went  right.  He 
didn’t  have  a  minute  to  himself — but 
that’s  customary  with  “J.  S.”  Need¬ 
less  to  say,  he  continues  to  be  Secre¬ 
tary-Treasurer  next  year  and  the 
outlook  is  that  he  will  spend  many 
more  years  in  office.  How  the  A.  N.  A. 
has  grown  since  he  took  charge  in 
1Q16! 


Miss  Florence  Clotworthy,  secretary 
of  the  Association  of  Canadian  Adver¬ 
tisers,  was  present  at  the  A.  N.  A. 
convention,  representing  her  organiza¬ 
tion.  “It  was  a  wonderful  meeting,” 
she  said  to  Eiutor  &  Publisher’s  rep¬ 
resentative.  “We  work  closely  with 
the  A.  N.  A.,  but,  of  course,  as  yet  we 
are  not  as  big,  although  we  are  con¬ 


W.  A.  McDermid  admits  being  a 
pretty  good  shot  for  a  man  who 
never  handles  a  gun.  Some  people 
questioned  the  latter  point  after  the 
scores  showed  that  he  pulled  down 
first  prize  in  the  shooting  match 
Saturday  morning.  He  broke  some¬ 
thing  like  19  out  of  25  pigeons. 

(Continued  on  Page  39) 


One-third  of  Wisconsin’s 
people  live  in  eighteen 
cities,  and  a  casual  glance 
at  the  map  shows  the  im¬ 
portance  of  these  cities  to 
the  whole  State,  where 
three  people  in  every  five 
live  “OUTSIDE”  in  the 
COUNTRY. 

These  18  cities  do  60% 
of  the  manufacturing  — 
over  $400,000,000. 


For  less  They  are  the  chief  dis- 
than  tributors  of  commodities.  * 

J  cent^ 

per  family  Th^  serve  the  COUN- 
inhabitant  «  well  as  the 

you  can  ^  lES. 

advertise  They  receive  or  assemble 
for  a  year  anj  convert  into  GOODS 
in  ALL  the  the  produce  of  the  farms 
English  the  forests,  the  mines 

Dailies  the  lakes  and  the 

Q  springs. 

Seventy-five  thousand  miles  of 
highways  facilitate  distribution 
and  travel  and  make  easy  the 
regular  arrival  of  the  daily 
paper  at  farm-house  and  fac¬ 
tory;  so  that  YOUR  adver¬ 
tisement  will  be  read  in  the 
country  and  YOUR  goods 
called  for  in  the  CITIES  if 
you  USE  the  DAILIES  right. 


Take  it  up  with  any  or  all  of 
these  papers.  Ask  them. 
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TEXAS  EDITORS  ELECT 
LOUIS  BLAYLOCK 


Paper  Shortage  a  Live  Topic  at  An¬ 
nual  Meeting  of  State  Press  Body 
at  GaWeston — To  Publish 
History 

(BY  TELECKAPH) 

Galveston,  Texas,  Dec.  10. — The 
Texas  Editorial  Association  at  the 
close  of  its  three-day  annual  meeting 
here,  elected  Louis  Blaylock  of  Dallas 
as  president.  Other  officers  elected 
are:  Eli  T.  Merriman,  Corpus  Christi 
Caller,  first  vice-president;  Sam  H. 
Dixon,  Austin,  second  vice-president; 
Arthur  LeFevre,  Jr.,  Houston,  assist¬ 
ant  to  the  president;  Hamp  Cook. 
Houston,  recording  secretary,  and 
.Austin  Callahan.  Temple,  correspond¬ 
ing  secretary.  All  old  committees 
were  re-elected. 

The  Texas  Editorial  .Association  is 
composed  of  all  persons  who  have 
been  actively  engaged  in  newspaper 
work  in  Texas  for  thirty  years  or 
longer.  There  are  no  dues  and  every 
person  on  completing  his  thirty  years’ 
continuous  service  automaticallv  be¬ 
comes  a  member  of  the  association. 

The  committee  on  memorials  sub¬ 
mitted  resolutions  on  the  following 
members,  who  had  died  since  the  last 
meeting:  Joseph  O.  Roehmer,  Eagle 
Pass;  William  H.  Eichlitz,  Galveston; 
R.  L.  Heflin,  Galveston;  .Albert  S. 
Crisp,  Cuero. 

History  of  Texas  Press 

The  association  decided  to  compile 
a  history  of  Texas  newspapers  and 
newspaper  men  to  be  published  in 
book  form,  and  committees  were  ap¬ 
pointed  to  gather  the  information. 

The  meeting  was  filled  with  remi¬ 
niscences  of  early  day  journalism  in 
Texas,  but  sandwiched  in  were  numer¬ 
ous  addresses  on  present  day  prob¬ 
lems.  Tom  Finty,  Jr.,  editor  of  the 
Dallas  Evening  Journal,  discussed  the 
present  paper  shortage,  and  told  the 
old  time  newspaper  men  of  the  neces¬ 
sity  of  conserving  paper  in  every  way 
possible. 

•A  gavel  made  from  the  wood  of  an 
old  elm  tree  standing  on  the  banks 
of  Benita  creek  at  Nacogdoches,  under 
which  many  historic  incidents  of  the 
early  days  of  Texas  took  place,  was 
presented  to  the  association  by  W.  N. 
Beard  of  Fort  Worth  and  accepted  in 
behalf  of  the  association  by  William 
.A.  Bowen  of  Arlington. 

Visiting  newspaper  men  were  guests 
of  the  Galveston  News  and  the  Gal¬ 
veston  Tribune  while  in  Galveston, 
and  numerous  entertainment  features, 
including  a  boat  ride  on  the  bay  and 
an  oyster  roast,  were  provided. 

.Among  those  who  attended  the 
meeting  were;  C.  L.  Martin.  Dallas 
News;  Frank  P.  Holling,  of  Holland’s 
Magazine  and  Farm  and  Ranch,  Dal¬ 
las;  John  G.  Rankin.  Brenham  Ban¬ 
ner;  Louis  Bhi>-lock.  Texas  Christian 
-Advocate;  John  F.  Lubben,  Galveston 
News;  N.  P.  Houx,  Farm  and  Ranch; 
Charles  M.  Barnes,  formerly  of  the 
San  .Antonio  Express;  O.  P.  Gresham, 
president  Knights  of  Pythias  Journal, 
Temple;  .Arthur  LeFevre^  Texas  Star, 
Houston;  Judd  Mortimer  Lewis. 


Last  P.  O.  Report 

For  the  period  ending  Oct.  1,  1919 
Average  Daily  and  Sunday  Qrcnlation 

76,806 

New  Orleans  Item 

Send  for  a  copy  of  onr  $3,000  Book  of 
{  Facts  and  Figures  concerning  selling 
I  l/M  of  aU  the  people  in  the  United 


Houston  Chronicle;  A.  L.  Perkins, 
Galveston-Dallas  News  and  Evening 
Journal;  D.  R.  Harris,  Henderson, 
Rusk  News;  Sam  H.  Dixon,  State 
Market  Bulletin,  Ausdn;  Eli  T.  Merri¬ 
man,  Corpus  Christi  Caller;  Gay  L. 
Tufts,  Anahuac,  Progress;  N.  T. 
Blackwell,  Cotton  Oil  News,  Dallas; 
Mrs.  Mary  Hunt  Affleck,  newspaper 
correspondent,  Brenham;  S.  L.  Le- 
sesne,  Galveston-Dallas  News;  W.  A. 
Bowen,  Arlington  Farmer;  Ernest 
Goetti.  Dallas;  Mrs.  N.  T.  Blackwell, 
Dallas. 


COLLEGE  INFLUENCE 
ON  JOURNALISM 


(,Coitti>tucd  irojn  Page  9) 
ing,  and  review  his  sermon  in  your 
paper  next  day. 

“If  he  flounders  around,  in  his  in¬ 
troduction  with  reports  of  the  strange 
adventures  and  vicissitudes  of  the 
Children  of  Israel,  while  sojourning 
for  40  years  in  the  Wilderness  of 
Paran — forget  it. 

“Give  hint  time,  and  he  may  arrive 
at  the  real  motion  before  the  house. 

“In  your  report,  feature  the  live 
things  he  said  that  pertain  to  the 
present  day. 

“If  nobody  reads  it,  but  himself,  it 
will  at  least  show  him  that,  in  your 
opinion,*  the  only  things  he  said, 
worth  reporting,  related  to  now.  and 
here. 

“To  do  this,  occasionally,  will  be 
rendering  that  church  a  distinct 
service,  such  as  might  not  be  accom¬ 
plished  by  printing  the  preacher’s 
sermon  abstract,  furnished  by  him¬ 
self,  for  the  average  minister  has  no 
sense  of  news  values,  and  wouldn’t 
know  a  good  lead  if  he  saw  it  com¬ 
ing  down  the  road,  at  high  noon, 
with  a  muffler  cut  out. 

“In  conclusion,  for  heaven  forbid 
that  a  preacher  should  attempt  to  ar¬ 
rive  at  a  terminal  without  repeating 
these  charmed  words  of  the  sacred 
calling : 

The  “Dullest”  Department 

“In  conclusion,  let  me  say  some¬ 
thing  about  the  very  dullest  depart¬ 
ment  of  your  paper,  which  consists 
of  your  gratuitous  announcements  of 
Sunday  services  in  the  churches  of 
your  city. 

“For  the  same  reason  that  he 
knows  little  or  nothing  of  news 
values,  or  the  preparation  of  readable 
copy,  the  average  preacher  has  no 
notion  of  the  act  of  phrasing  a  ser¬ 
mon  topic. 

“He  may  have  concocted  a  sermon 
of  much  promise,  possibly  relating 
to  some  vital  issues  of  the  day,  and 
then  commit  the  blunder  of  announc¬ 
ing  a  theme  the  utter  inconsequence 
of  which  is  only  exceeded  by  its  banal 
stupidity. 

“He  notifies  you  that  he  proposes 
to  speak  in  the  morning  on  ‘A  Good 
Man’  and  at  night  on  ‘Ezekiel.’ 


The 

Dominant  Paper 

In  Qeveland  and  Northern  Ohio 
THE  PLAIN  DEALER  is  so  well 
established  as  the  dominant  paper 
that  it  leads  in  practically  every 
important  classification  of  adver¬ 
tising.  And  it  is  gaining  in  a 
manner  that  is  constantljr  giving 
it  an  even  bigger  lead.  You  can’t 
attempt  to  cover  this  rich  terri¬ 
tory  without 

The  Plain  Dealer 


“Better  for  that  man  that  he  should 
have  restricted  himself  to  the  an¬ 
nouncement  that  he  would  be  in  his 
church  on  Sunday,  and  expected  to 
tell  his  people  what  was  on  his  mind 
when  they  got  there.  That  ought  to 
excite  some  interest,  whereas  the  an¬ 
nouncement  that  he  has  made  surely 
ought  to  furnish  almost  any  paris- 
ioner  a  reason  for  spending  the  fore¬ 
noon  under  his  car,  and  the  rest  of 
the  day  in  it. 

“Those  who  do  go,  inspired  by 
duty,  arrive  there  half  asleep,  wait¬ 
ing  only  for  the  administration  of 
the  opiate  that  shall  bid  all  care  sub¬ 
side.  (It  might  be  remarked,  in 
passing,  that  the  preacher  who  per¬ 
mits  his  audience  to  go  to  sleep  has 
qobody  to  blame  but  himself.  When¬ 
ever  I  find  myself  in  the  pew,  and 
the  preacher  anaesthetizes  me,  I  re¬ 
fuse  to  accept  the  responsibility.  It 
is  part  of  his  duty  to  keep  me  awake. 
If  he  can’t  do  it,  that’s  his  busi¬ 
ness. 

“I  would  suggest  that  you  go  to 
the  cleverest  person  in  your  city,  and 
talk  over  with  him  this  problem  of 
press  announcements.  Expose  your¬ 
self  to  an  Invitation  to  meet  the  min¬ 
isterial  association,  some  Monday 
morning,  and  enliven  that  customar¬ 
ily  blighted  hour  with  a  discussion  of 
sermon  topics. 

“Let  me  warn  you  that  this’ ques¬ 
tion  of  the  phrasing  of  sermon 
themes,  for  press  announcements,  is 
a  very  real  problem  to  the  preacher. 

“If  he  senses  the  value  of  this  mat¬ 
ter,  at  all,  he  is  forever  in  a  quan¬ 
dary  how  to  avoid  dullness,  on  the 
one  hand,  and  sensationalism  on  the 
other. 

Standardization  Needed 

“I  have  had  enough  experience  of 
the  newspaper  man’s  annoyances  and 
irritations  over  the  dull  preacher  who 
w'ants  his  feeble  remarks  immortal¬ 
ized  in  eight-point  and  the  meteoric 
and  erratic  brother  who  is  forver  in 
a  state  of  rhetorical  eruption,  to 
know  that  he  is  a  very  well-poised 
editor  who  does  not  occasionally  ar¬ 
rive  at  an  attitude  of  indifference 
toward  the  whole  institution,  lock, 
stock  and  barrel.” 

The  problem  of  the  future  in  the 
teaching  of  journalism  ^re  many  and 
troubling.  The  correlation  of  theory  to 


The  Boss  Says: 

A  lot  of  statistics  won't  prove 
our  advertising  value  and  a  trial 
will.  Put  us  on  your  list. 

rginian 

Hia  Evening  Newspaper 
Published  at  Fairmont,  W.  Va. 

Member  A.  B.  C 

Represented  by  Robert  E.  Ward 
New  York  &  Chicago 


practice  is  already  on  the  road  to  solu¬ 
tion,  but  the  standardization  of  the 
courses  in  reporting  offered  in  so  many 
colleges  and  universities  is  still  far  fr  ini 
realization.  Most  colleges  exact  pre¬ 
liminary  training  in  liberalizing  sub¬ 
jects,  such  as  English  composition  and 
literature,  history,  economics  and  the 
sciences,  before  undertaking  actual 
technical  training  in  journalism.  The 
American  Association  of  Teachers  of 
Journalism  found  that  many  high 
schools  are  offering  instruction  an¬ 
nounced  as  Journalism.  Action  was 
taken  suggesting  that  these  adopt  the 
more  accurate  nomenclature  of  “jour¬ 
nalistic  writing,”  as  these  courses  in 
high  schools  can  not  prepare  adequately 
for  the  vocation  of  journalism  and  are 
apt  to  be  misunderstood  by  newspaper¬ 
men  and  the  public.  High  school 
students  who  announce  themselves  as 
graduates  of  a  journalistic  course  do 
the  serious  teaching  of  journalism  in 
colleges  a  grave  injustice  and  put  a 
premium  on  immaturity  and  lack  of 
training. 

Conferences  Needed 

The  incorporation  within  the  bounds 
of  the  Association  of  all  the  colleges 
and  universities  giving  courses  in  jour¬ 
nalism  in  all  its  allied  branches,  whether 
large  or  small,  is  one  of  the  rallying 
calls  for  this  year.  There  is  need  for 
conference  and  discussion  on  methods 
and  curriculums,  that  teaching  practice 
may  reach  a  higher  grade  of  efficiency. 

And  these  things  will  come,  now  that 
the  war  is  over,  and  the  machinery  of 
university  administration  is  geared  for 
the  adequate  training  of  America’s 
youth  for  the  profession  of  adding  to 
the  world’s  store  of  useful  knowledge 
through  the  printed  word. 


tiyouttnarket 

The  Indianapolis  Radius  can  be  covered 
with  minimum  expense.  It  is  dominated 
by  one  paper  which  can  create  consumer 
demand,  and  command  dealer  and  jobber 
co-operation.  Try  out  your  product  in 
the  Indianapolis  Radius  through 

IHE 

[NDIANApoiiS  News 

Charter  Member  A.  B.  C. 

Foreign  Representatiyes 

Dan  A  Carroll,  Tribune  Bldg.,  New  York 
J.  B.  Lutz,  First  Nat.  Bank  Bldg.. Chicago 


ADVERTISING  RECORD  | 

4, 732, (M2  Agate  Lines 
of  advertising  were  published  in  the  | 

Clarksburg  Telegram 

WEST  VIRGINIA 
during  nine  months  ending  Sep¬ 
tember  30,  1919 

A  gain  of  31.8%  over  same  period  last  year. 

NATIONAL  ADVERTISING 
shows  a  gain  of  87.9%  for  the  same  period. 
It  pays  to  advertise  every  day  in  the 

Clarksburg  (W.  Va.)  Telegram 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
years’  experience  recently  stated 
that  his  records  show  that  for 
the  money  expended  the  re¬ 
sults  produced  by  the  Washing¬ 
ton  Star  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
newspapers. 

Western  Representative,  I.  E.  Luti, 
First  Nat’I  Bank  Bldg.,  Chicago,  III. 
Eastern  Representative,  Dan  A.  CarioU, 
Tribune  Bldg.,  New  York,  N.  Y. 


The 

Pittsburgh 
Post 


has  the  sec* 
o  n  d  largest 
morniiig  and  Sunday  cir¬ 
culation  in  Pittshnrgh. 
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TIPS  FOR  THE  AD  MANAGER 


Barton,  Durstine  &  Osborn,  25  W. 
45th  street,  New  York.  Will  place 
a  newspaper  campaign  for  Nation 
Wide  Campaign  Episcopal  Church, 
124  East  28th  street.  New  York. 

George  Batten  Company,  Fourth 
Avenue  Building.  New  York.  Mak¬ 
ing  contracts  with  newspapers  for 
Columbia  Graphophone  Company, 
New  York  City. 

Berrien  Company,  19  W.  44th  street. 
New  York.  Placing  orders  with  some 
New  York  City  newspapers  for  Cad¬ 
mus  Products  Company,  food  flavors, 
Bayonne,  N.  J. 

Calkins  &  Holdbn,  250  Fifth  ave., 
New  York.  Making  20,000-line  con¬ 
tracts  with  newspapers  for  H.  J. 
Heinz  Company,  “Heinz  Products,” 
Pittsburgh,  Pa. 

Corman  Company,  19  W.  44th  street. 
New  York.  Placing  orders  with 
newspapers  for  Lionel  Corporation, 
“Lionel”  electric  toy  trains,  48  East 
21st  street,  New  York. 

CowEN  Company,  50  Union  Square, 
New  York.  Making  contracts  with 
newspapers  for  P.  Lorillard  Tobacco 
Company,  Jersey  City,  N.  J. 

Federal  Advertising  Agency,  6  E. 
39th  street.  New  York.  Placing 
orders  with  some  New  York  State 
newspapers  for  Garrett  &  Co.,  “Vir¬ 
ginia  Dare”  wine,  Norfolk,  Va. 

Richard  A.  Foley  Advertising 
Agency,  Terminal  Bldg.,  Philadelphia. 
Placing  6205-line  schedules  with 
newspapers  for  Fels  &  Co.,  “Fels 
White  Naphtha  Soap,”  73d  and 
Woodland  streets,  Philadelphia. 
Again  placing  new  schedules  with 
newspapers  for  Liggett  &  Meyer 
Tobacco  Company,  “Spur  Cigarettes,” 
St.  Louis,  Mo. 

Gardner  Advertising  CompanV,  1627 
Locust  street,  St.  Louis.  Placing 
orders  with  some  Western  news¬ 
papers  for  Dr.  L.  D.  LeGear  Medicine 
Company,  St.  Louis. 

M.  P.  Gould  Company,  60  W.  35th 
street,  New  York.  Again  placing 
orders  with  newspapers  for  Polk- 
Miller  Drug  Company,  Toilet  Spe¬ 
cialties,  Richmond,  Va. 

Hoyt’s  Service,  116  W.  32nd  street. 
New  York.  Making  contracts  with 
some  New  England  newspapers  for 
Beacon  Falls  Rubber  Shoe  Com¬ 
pany,  Beacon  Falls,  Conn. 

Humphrey  Homeopathic  Medicine 
Company,  “Humphrey’s  77,”  156  Wil¬ 
liam  street.  New  York  City.  Again 
placing  schedules  with  newspapers. 

Philip  Kobbe  Company,  208  Fifth 
avenue,  New  York.  Placing  orders 
with  some  Pacific  coast  newspapers 
for  Oil  Products  Company,  “Usoline 
Oil.”  50  Union  Square,  New  York 
City.  Other  cities  will  be  taken  up 
later. 

Buck  &  Hammesfahr,  .\stor  Trust 
Building,  New  York.  Will  launch  na¬ 
tional  advertising  campaign  for 
United  Aircraft  Company,  New  York 
and  Chicago. 

Chambers  Agency,  612-618  Maison 
Blanche  Building,  New  Orleans.  Us¬ 
ing  trade  papers  and  preparing 


schedules  for  dailies  for  Orange 
Squeeze. 

Homer  McKee  Company,  Kahn  Bldg., 
Indianapolis.  Placing  orders  with  a 
few  newspapers  for  Midwest  Engine 
Company,  Indianapolis,  Ind. 

H.  K.  McCann  Company.  San  Fran¬ 
cisco.  Placing  orders  with  some 
Western  newspapers  for  Sweet 
Candy  Company. 

W,  A.  Patterson  Company,  1  Madi¬ 
son  avenue,  New  York.  Again  plac¬ 
ing  orders  with  some  Ohio,  Pennsyl¬ 
vania  and  Minnesota  newspapers  for 
Franklin  Auto  Company,  Syracuse, 
N.  Y. 

L.  A.  Sandlass,  7  Clay  street,  Balti¬ 
more.  Renewing  some  of  their  news¬ 
paper  contracts  for  Resinol  Chemical 
Company,  “Resinol”  Soap  and  Oint¬ 
ment,  Baltimore,  Md. 

Frank  Seaman,  Inc.,  470  Fourth  ave., 
New  York.  Placing  orders  with 
newspapers  for  Mint  Products  Com¬ 
pany,  “Life  Saver  Pepomints,”  919 
Broadway,  New  York  City.  Reported 
to  be  making  up  a  list  for  E.  I.  du 
Pont  de  Nemours  Company,  Wil¬ 
mington,  Del.  Placing  special  one- 
page  copy  with  newspapers  for  Col¬ 
gate  &  Co.,  “Soaps  and  Perfumes,” 
Jersey  City,  N.  J. 

Scott  &  Scott,  220  W.  42nd  street. 
New  York.  Making  5,000  line  con¬ 
tracts  with  newspapers  for  Dr.  Rlos- 
ser.  Medical,  Atlanta,  Ga.  Making 
5,000  line  contracts  with  newspapers 
for  Korein  Company,  Oil  of  Korein, 
148  E.  32d  street.  New  York  City. 

Snodgrass  &  Gayness,  489  Fifth  ave.. 
New  York.  Placing  orders  with  a 
few  newspapers  for  Wm.  C.  Demuth 
&  Co.,  Pipes,  230  Fifth  ave..  New 
York  City. 

Thomas  Advertising  Service,  Heard 
Building,  Jacksonville,  Fla.  Again 
placing  orders  with  newspapers  for 
Florida  Citrus  Exchange,  Tampa, 
Fla. 

J.  Walter  Thompson  Company,  '*42 
Madison  ave..  New  York.  Placing 
orders  with  some  New  York  City 
newspapers  for  General  Phonograph 
Company,  “Okeh”  Records,  New 
York  City.  Placing  orders  with  some 
New  England  newspapers  for  Wm. 
Carter  Company,  “Carter’s  Under¬ 
wear,”  Needham  Heights,  Mass. 
Placing  contracts  with  newspapers 
for  Jobbers  Overall  Company,  “Blue 
Buckle  Overalls,”  Lynchburg,  Va. 

Van  Patten  Company,  50  E.  42nd 
street,  New  York.  Placing  orders 
with  some  large  city  newspapers  for 
Technical  Products  Company,  501 
Fifth  ave..  New  York  City. 

Mitchell  Advertising  Agency, 
Minneapoi.is,  has  secured  the  account 
of  the  Wells-Lamont  Manufacturing 
Company,  Minneapolis,  men’s  gloves. 


Malcolm  Severance,  Asbury  Park,  N. 
J.  Placing  orders  with  Eastern  newspa¬ 
pers  for  Lakewood  Township  Commit¬ 
tee  (“Lakewood  in  Pines”),  N.  J. 

J.  Walter  Thompson  Company,  242 
Madison  avenue.  New  York.  Making 
contracts  with  some  Pacific  Coast  news¬ 
papers  for  Thermoid  Rubber  Company, 
Trenton,  N.  J. 

Wales  Advertising  Company,  110  W. 
40th  street.  New  York.  Making  5,000- 
line  contracts  with  Pennsylvania  news¬ 
papers  for  Derf  Manufacturing  Com¬ 
pany’s  Spark  Plugs,  90  W.  Broadway, 
N.  Y. 

Atlas  Advertising  Agency,  450  4th 
avenue.  New  York.  Has  secured  ac¬ 
count  of  Reading  Iron  Company,  Read¬ 
ing,  Pa.,  and  is  preparing  extensive  cam¬ 
paign  in  national  and  trade  mediums. 

Buck  &  Hammesfahr,  Astor  Trust 
Building,  New  York.  Handling  adver¬ 
tising  of  “Omar  Cigarettes,”  American 
Tobacco  Company,  111  Fifth  avenue, 
N.  Y. 

Chambers  Agency,  612-18  Maison 
Blanche  Building,  New  Orleans.  Send¬ 
ing  out  10,000-line  schedules  to  newspa¬ 
pers  throughout  the  South  for  “Kaden- 
tol,”  a  prophylactic  mouth  wash  and 
nasal  spray. 
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each  plate  and  during  the  celebra¬ 
tion,  Sloan  D.  Bagwell,  circulation 
manager,  rushed  into  the  hall  with 
an  “extra,”  crying  “sensational”  dis¬ 
coveries  concerning  the  careers  of 
several  well  known  employes. 


Charlotte  Newa  Staff  Springa  Sur- 
priae  on  the  “Boaa” 

Charlotte,  N.  C.,  Dec.  10 — Fifty- 
nine  employes  of  the  News  and  sev¬ 
eral  former  employes  gave  a  sur¬ 
prise  banquet  last  w'eek  in  honor  of 
W.  C.  Dowd,  for  the  past  twenty- 
five  years  owner,  president  and  pub¬ 
lisher  of  that  paper.  Some  of  the 
News  staff  has  been  with  the  paper 
throughout  Mr.  Dowd’s  career  and 
a  few  of  them  have  been  associated 
with  him  for  an  even  longer  period 
and  mutual  tributes  were  paid,  varied 
with  gridiron  humor  at  the  expense 
of  the  diners. 

A  four-page  four-column  “baby” 
issue  of  the  News  was  distributed  at 
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PRINTERS’  INK  MONTHLY  OUT 


New  Magazine  of  100  Pages  Covers 
Salesmanship  • 

The  first  issue  of  Printers’  Ink 
Monthly,  the  publication  of  which  has 
been  delayed  because  of  the  tie-up  of 
a  majority  of  the  printing  establish¬ 
ments  in  New  York  during  October 
and  November,  appears  under  Decem¬ 
ber  date.  It  is  in  magazine  form  and 
consists  of  100  pages  of  widely  di¬ 
versified  feature  matter  on  printed 
salesmanship.  In  this  first  issue  the 
art  of  making  catalogues  is  treated  in 
special  articles  by  a  number  of  dif¬ 
ferent  writers. 

John  Irving  Romer  and  his  associ¬ 
ates  in  the  Romer  Publishing  Com¬ 
pany  are  to  be  congratulated  on  the 
impressive  debut  of  the  new  magazine, 
whose  text  matter  and  illustrations 
and  the  broad  scope  of  its  contents 
reflect  credit  upon  its  editors,  pub¬ 
lishers,  contributors  and  printers 
alike.  The  issue  carries  a  goodly 
volume  of  advertising. 


Providence  Writer*  Elect 

Providence,  R.  I.,  Dec.  10.— The  Pen 
and  Pencil  Club  of  Rhode  Island  has 
elected  the  following  officers :  Pres¬ 
ident,  J.  Stuart  Price;  vice-pres¬ 
idents,  A.  H.  Gurney,  Frank  E.  Jones; 
secretary,  Herbert  W.  Baker;  treas¬ 
urer,  Charles  S.  Wood;  board  of  gov¬ 
ernors.  Archibald  C.  Adam,  Walter 
S.  Ball  and  Herbert  Hall  Taylor. 
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The  standing  of  your  newspaper  in  your 
city  is  measured  directly  by  the  extent  of 
your  service  to  your  readers.  There  is  lit¬ 
tle  difference  in  the  news — sometime*  only 
slight  difference*  in  editorial  opinion*. 
The  service  to  your  reader*  i*  largely  a 
matter  of  entertainment  and  information, 
aside  from  the  new*. 

On  this  principle,  the  service  of  The 
Associated  Newspaper*  ha*  been  built.  The 
association  help*  every  member  to  a  bet¬ 
ter  standing  in  it*  community. 
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Editor  &  Publisher  for  December  11,  1919 


TRACY  WROTE  HISTORY 
OF  BRITAIN  HERE 


(Coiiliiiucd  from  Page  5) 
duties,  he  was  entrusted  with  the 
supplying  of  news  and  special  articles 
to  the  American  press. 

“British  Bureau  of  Information’’ 
was  a  misnomer.  It  was  more  than 
that— in  fact,  it  might  well  have  been 
called  the  British  Bureau  of  Educa¬ 
tion.  It  sent  Englishmen  of  pleasing 
personality  through  the  land  to  tell 
their  story  of  the  war  and  why  Eng¬ 
land  was  in  it;  exhibits  of  trophies, 
war  posters  and  great  paintings  were 
sent  on  their  swing  around  the  circle; 
speakers  and  workers  were  sent  out 
to  give  aid  to  every  Allied  cause ;  on 
a  thousand  motion  picture  theater 
screens  “Offiical  British  War  Pic¬ 
tures”  were  flashed.  Each  branch  of 
the  work  came  under  a  separate  de¬ 
partment. 

Our  concern  is  with  that  which 
dealt  with  the  American  press — the 
department  of  Louis  Tracy.  Praise 
would  seem  small  in  the  face  of  the 
results  attained.  Mr.  Tracy  attributes 
their  success  largely  to  the  fact  that 
they  worked  out  in  the  open. 

“It  was  propaganda,”  he  said,  “but 
it  was  heralded  propaganda.  When 
we  sent  out  a  story,  its  source  was  al¬ 
ways  known.  When  we  furnished  in¬ 
formation  editors  knew  first  of  all  that 
it  was  British  information,  for  we  made 
no  effort  to  travel  under  false  colors. 
That  is  one  of  the  things  about  the 
work  that  we  did  here  that  we  are  proud 
of." 

No  Grapevine  Telegraph  Uaed 

The  Press  Division  of  the  Brit¬ 
ish  Bureau  of  Information  was 
the  greatest  aboveboard  propaganda 
service  ever  organized  in  this  country, 
except  our  own.  Some  idea  of  its 
magnitude  can  be  gathered  from  the 
fact  that  3,000  weekly  newspapers 
were  on  its  mailing  list.  Practically 
every  daily  newspaper  in  the  country 
received  the  service,  as  well  as  all  the 
great  news  services,  and  they  wel¬ 
comed  it  because  the  stories  it  sent 
out  were  labeled. 

Mr.  Tracy  is  first  of  all  a  newspaper 
man  and  news  value  was  a  first  con¬ 
sideration  with  the  Press  Division  as 
a  result.  Its  service  included;  First, 
cables,  which  were  fuller  and  gave 
more  details  of  operations  than  those 
carried  by  the  regular  press  services; 
second,  articles  by  specialists  on  every 
subject  of  activity;  third,  information 
on  propounded  subjects. 

It  was  in  carrying  out  the  last  that 
Mr.  Tracy  and  his  many  assistants 
won  the  hearty  thanks  of  the  news¬ 
paper  men  of  America  and  foreign 
correspondents  assigned  to  this 
country.  His  office  became  a  news 
clearing  house  and  no  question  was 
too  trivial  to  receive  consideration.  A 
request  for  information  from  the  editor 
of  a  little  weekly  paper  in  Iowa  received 
the  same  careful  consideration  as  the 
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hurry  call  from  the  editor  of  a  great 
metropolitan  daily. 

few  nights  ago  Mr.  Tracy  was 
honor  guest  at  a  banquet  given  in 
New  York  by  the  .Association  of  For¬ 
eign  Correspondents.  Leading  jourj^ 
nalists  of  America  and  Europe  were 
present  and  paid  him  high  tribute 
and  the  keynote  of  speaking  was  that 
better  feeling  and  better  understand¬ 
ing  between  the  peoples  of  the  world 
can  be  made  possible  only  through 
the  newspapers. 

What  Mr.  Ti«icy  had  done  for  Eng¬ 
land  in  -America  was  cited  as  an  Ex¬ 
ample  of  what  the  future  holds  if 
open  teaching  of  other  peoples’  ideals 
is  presented  honestly. 

Wauld  Continue  Close  Relations 

Mr.  Tracy  has  been  so  impressed 
with  the  good  impression  created  by 
the  young  Englishmen  who  went  on 
the  lecture  platform  in  this  country 
last  year  that  he  believes  some  ar¬ 
rangement  should  be  made  to  make 
this  an  annual  Anglo-.American  event, 
and  he  believes,  as  advocated  by 
Eiutor  &  Publisher,  that  there 
should  be  a  closer  relationship  be¬ 
tween  the  press  of  the  world. 

The  British  Bureau  of  Information 
was  ordered  closed  on  March  31,  and 
the  men  who  gathered  here  to  make 
friends  for  England,  and  had,  while 
doing  so,  made  hundreds  for  them¬ 
selves,  began  to  return  to  their  places 
in  peace-time  work. 

But  it  was  very  soon  discovered 
that  an  order  alone  was  not  going 
to  close  such  a  concern.  The  demands 
upon  it  continued,  so  a  new  date, 
October  31,  was  set  for  the  end.  Mr. 
Tracy  remained  and  was  placed  in  full 
charge  to  liquidate  its  affairs.  The 
actual  closing  did  not  occur  until  a 
very  few  days  ago. 

For  some  time  Mr.  Tracy  had  car¬ 
ried  on  the  work  with  four  assistants 
under  his  own  name  in  his  apartments 
at  105  West  54th  street.  Col.  Nor¬ 
man  G.  Thwaites,  M.  C.,  British 
military  control  officer,  at  44  White¬ 
hall  street.  New  York,  who  won  last¬ 
ing  popularity  with  American  news¬ 
paper  men  during  Lord  Reading’s 
short  stay  here,  has  now  taken  over 
the  remaining  work  of  the  bureau. 

Many  amusing  incidents  occurred 
during  Mr.  Tracy’s  last  few  months 
of  work.  Many  times  it  has  been 
called  upon  to  trace  missing  persons 
who  had  joined  the  English  army 
during  the  war. 

Some  months  ago  Mrs.  Abraham 
Cohen,  let  us  call  her,  of  New  York’s 
East  Side,  asked  for  information 
about  her  husband,  member  of  a  well 
known  British  regiment  that  had  been 
mustered  out  of  service  three  months 
after  the  armistice  had  been  signed. 

She  said  he  had  not  “come  home.’’ 
The  bureau’s  investigation  showed 
her  surmise  to  be  wrong.  They  lo¬ 
cated  Abraham  in  Beth  Israel,  a  dis- 
tript  of  Jerusalem. 

A  few  weeks  ago  Mr.  Tracy  was 
awakened  from  a  sound  slumber  at 
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3  o’clock  in  the  morning  by  the  in¬ 
sistent  ringing  of  his  telephone  bell. 

“Hello;  is  this  the  British  Bureau 
of  Information?”  a  woman  asked, 
without  apology  for  the  hour. 

“Yes,  madam.” 

“Well,  can  you  tell  me  when  the 
boat  leaves  Vancouver  for  the 
Orient?” 

“I  am  V'ery  sorry  that  I  cannot,  but 
the  Canadian  Pacific  Railroad  will  be 
very  glad  to  tell  you  if  you  will  call 
their  office  at  9  in  the  morning.” 

“Thank  you,  very  much.” 

“Don’t  mention  it — no  trouble  at 
all.” 

It  is  very  easy  to  understand  how 
a  man  with  a  disposition  like  that  at 
3  o’clock  in  the  morning,  the  news¬ 
paper  instinct,  to  coin  a  phrase  like 
“.A  living  wage,”  and  the  writing 
ability  to  keep  other  people  out  of 
bed  through  a  rollicking,  daring  but 
clean,  romance  of  love,  made  good  as 
a  newspaper  propagandist  for  a 
world’s  cause. 

Mr.  Tracy  is  tired  now — his 
country’s  work  is  done.  He  is  going 
out  to  California  to  rest  before  re¬ 
turning  to  his  home  at  Whitby,  on  the 
northeast  coast  of  England.  He  is 
going  to  take  up  his  work  where  he 
left  it  when  the  German  army  swept 
through  Belgium  five  years  ago.  He 
is  already  planning  the  book  he  is 
going  to  write,  but  I  think  the  new 
work  of  Louis  Tracy  will  be  different 
from  the  old,  for  he  will  gaze  through 
eyes  that  have  seen  much  during  the 
last  five  years,  and  will  write  from  a 
heart  that  has  been  hurt. 

He  gave  his  only  son,  his  fortune 
and  five  years  of  his  life  for  his  ideals, 
and  that’s  why,  when  he  wrote  “Brit- 
ian’s  Great  Part  in  the  Great  War,” 
and  sent  out  from  a  propaganda  press 
bureau,  American  newspapers  used  it 
to  the  extent  of  24,000  columns — 
Louis  Tracy’s  heart  was  in  his  story. 


ST.  PAUL  DISPATCH  CHANGES 


Major  Fuller  Now  AstUtant  Manag¬ 
ing  Editor,  and  Others  Climb 

St.  Paul,  Mi.nn.,  Dec.  10. — Some¬ 
thing  of  a  shake-up,  mostly  in  the 
line  of  promotion,  has  taken  place  in 
the  Dispatch-Pioneer  Press  office.  H. 
B.  Crozier  has  le,ft  the  desk  of  as¬ 
sistant  managing  editor  for  special 
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political  work.  Maj.  Harrison  Fuller, 
city  editor  of  the  Dispatch,  becomes 
assistant  managing  editor,  while  R. 
J.  Dunlap,  night  editor  of  the  Pio¬ 
neer  Press,  is  made  city  editor  of 
both  papers.  J.  L.  Fredenburg  be¬ 
comes  night  editor. 

Maj.  Fuller,  who  is  only  27  years 
old,  has  been  coming  rapidly  to  the 
front  on  more  than  one  field  since 
he  became  a  “cub”  reporter  for  the 
Pioneer  Press  six  years  ago.  He  has 
been  telegraph  editor,  night  editor 
and  several  other  things.  His  war 
record  is  an  enviable  one.  Maj.  Ful¬ 
ler  was  a  graduate  of  the  first  offi¬ 
cers’  training  school  at  Fort  Snelling. 
He  served  on  the  Mexican  border 
and  overseas,  attaining  the  rank  of 
major.  He  is  the  Minnesota  depart¬ 
ment  commander  of  the  -American 
Legion  and  is  conspicuous  in  the  na¬ 
tional  councils  of  that  order,  of 
which  he  was  a  founder. 


Coal  Strike  Kills  Daily 

Cheyenne,  Wyo.,  Dec.  8. — The  Rock 
Springs  Daily  Miner  has  ceased  publica¬ 
tion,  the  reason  given  by  the  editor, 
Frank  Crumley,  being  the  uncertainty  of 
obtaining  light  and  power  during  the 
coal  strike.  The  Miner  office  is  situated 
in  a  nest  of  coal  mines.  Crumley  how¬ 
ever,  is  continuing  the  publication  of 
the  Weekly  Miner. 


.Now  a  Morning  Paper 

Sedalia,  Mo.,  Dec.  10. — Walter  J. 
Brill,  for  several  years  advertising 
manager  of  the  Capital,  has  pur¬ 
chased  the  controlling  interest  of  C. 
M.  Harrison  and  changed  it  from  an 
afternoon  to  a  morning  paper. 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  adrertising 
than  any  other  newspaper  in 
Westchester  County 
This  is  an  acknowledgement  of 
its  power  that  the  advertiser 
sho^d  heed,  if  desirous  of 
reaching  the  people  of  Mount 
Vernon 

GEO.  B.  DAVID  &  CO. 

Foreign  Representative 
171  Madison  Are.  NEW  YORK 


I — ■ - 

Wherever  You  Are 

You  sre  snxious  to  keep  in  touch  with 
the  news  from  home.  That’s  why  you 
buy 

Ull)r 

ptlsburgltapatrlf 

and  know  you  get  the  “Best  Always.” 
Branch  Offices: 

Wallace  G.  Brooke, 
Brunswick  Building,  New  York 
The  Ford-Parsons  Co., 
Marquette  Building,  Chicago,  III. 


Sworn  Statement 
Sunday  Circulation 
New  Orleans  States 

Oct.  5,  1919. 


City  . 

..  22,319 

Country  . . 

..  14,916 

37,235 

Nov.  9,  1919. 

City  . 

..  25,731 

Country  . 

..  17,434 

43,165 

GAIN . 5,930 
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A.  N.  A.  CONVENTION  SIDELIGHTS 

(Continued  front  Page  35) 


The  game  of  “Bet-Bug”  played  at 
the  banquet  made  a  big  hit  and  fur¬ 
nished  some  lively  entertainment. 
Bernard  Lichtenberg  of  the  Alexan¬ 
der  .Hamilton  Institute  won  first 
prize,  a  cabinet  of  Oneida  Communi¬ 
ty  silver.  Tim  Thrift  won  five  quarts 
of  liquid  veneer  and  J.  D.  Ellsworth 
a  quart  of  extra  quality  paint.  The 
latter,  in  addition,  drew  a  verse  of 
"The  Bells  of  Hell”  song  from  the 
bunch  when  he  went  up  for  his 
prize.  - 

“Boss”  Wilbur  T.  Chollar  of  the  A. 
N.  A.  Herald  had  quite  a  little  “trou¬ 
ble”  with  his  editorial  staff.  He  said 
they  paid  too  much  attention  to  the 
meeting  and  too  little  to  the  news¬ 
paper.  In  an  out-and-out  “break” 
chronicled  in  the  Herald  for  the  in¬ 
formation  of  all  members  L.  B.  Jones, 
who  represents  the  Eastman  Kodak 
Company  in  the  A.  N.  A.,  and  is 
president  of  the  Audit  Bureau  of  Cir¬ 
culations,  quit  cold  as  a  Herald  edi¬ 
torial  assistant  in  the  following  let¬ 
ter: 

Wilbur  T.  Chollar,  Self-Styled  Boss,  A.  N.  A. 

Herald. 


“The  Bells  of  Hell’’ 

(Two  Versions) 

From  the  British  Tommies  to  Fritz,  during 
the  war 

The  Bells  of  Hell  go  ting-a-ling-a-ling 
For  you,  but  not  for  me. 

And  that  is  why  I  sing-a-ling-a-ling 
So  gaily  and  so  free! 

Oh'Tleath,  where  is  thy  sting-a-ling-aling? 

Oh,  Grave,  thv  Victory? 

For  the  Bells  of  Hell  go  ting-a-ling-a-ling 
F'or  you,  but  not  for  mel 
From  any  Telet'hone  Subscriber  to  the  Tele 
phone  Company  during  the  supposed  peace 
that  follows  the  war: 

My  telephone  goes  ting-a-ling-aling 
For  everyone  but  me. 

I  answer  that  d — n  ding-a-ling-a-ling 
From  nine  o’clock  to  three! 

Ob,  Ellsworth,  do  something-a-Iing-a-ling 
To  set  subscribers  freel 
My  telephone  goes  jing-a-liTig-a-ling 
For  everyone  but  me! 


As  for  pleasant  and  accommodating 
young  ladies,  it  would  be  simply  impos¬ 
sible  to  suri)ass  the  Misses  Helen  Culli- 
nan,  Helen  Burke  and  Ruth  A.  Cooley 
of  the  A.  N.  A.  headquarters  office,  who 
were  on  duty  at  all  times,  assisting  mem¬ 
bers  in  anything  they  wanted — and  also 
the  hard  working  press.  Likewise  Frank 
R.  Sainty  and  Monroe  S.  Jacobs  never 
missed  an  opportunity  to  help  “lend  a 
hand.” 


Sir:  This  is  my  resignation. 

You  and  your  associates  have  in  no  man¬ 
ner  lived  up  to  your  agreements  so  freely 
made. 

You  have  expected  me  to  sweep  out,  ink 
rollers,  chase  type-lice  and  otherwise  perform 
duties  beneath  the  dignity  of  night  editor — 
even  beneath  the  dignity  of  a  religious  editor. 

You  have  failed  utterly  in  providing  for 
the  delivery  to  room  66  of  those  bottles  of 
literary  inspiration  on  which  religious  editors 
50  depend.  On  the  contrary — 

Moreover,  you  have  shown  your  lack  of  the 
newspaper  instinct;  you  have  shown  your 
lack  of  appreciation  of  a  polished  Boston 
Transcript  literary  style  in  the  rough  manner 
in  which  you  have  treated  my  copy  and  in 
the  way  you  have  favored  your  friends  who 
wanted  to  see  their  names  in  print  by  pub¬ 
lishing  their  unutterable  and  inferior  rubbish. 

You  have  given  my  name  almost  no  prom¬ 
inence  at  all.  Do  you  think  that  1  have  no 
feelings? 

Your  paper  is  neither  pink  nor  yellow. 

I  resign.  And  in  presenting  my  resigna¬ 
tion  I  demand  that  you  give  to  my  name  the 
lame  prominence  that  you  give  to  your  own. 

Respectfully,  L.  B.  JONES. 
“Accepted,”  wrote  “Boss”  Chollar 
immediately  under  Jones’  letter;  “Mr. 
Jones’  action  prevents  discharge.” 
Then  the  following  reply: 

“Mr.  Jones’  resign.ation  synchronized  per¬ 
fectly  with  a  letter  which  had  just  been  writ¬ 
ten  by  the  Herald  nunnagcment  demanding 
laid  resignation  because  of  dereliction  of 
duty.  Mr.  Jones  failed  to  report  to  I.ake- 
wood  for  two  days,  and  his  per  diem  stipend 
was  accordingly  diminished. 

“Furthermore,  he  had  been  fined  frequently 
for  inferiority  of  contributed  material.  He 
apparently  figured  that  the  A.  N.  A.  Herald 
was  a  cross  between  a  well-known  religious 
paper  of  the  same  name  and  a  sporting  pub¬ 
lication,  mostly  circulating  in  rum  and  ton- 
lorial  parlors,  and  phrased  his  articles  accord¬ 
ingly.  Figuring  deductions  in  pay  and  fines 
the  late  Night  and  Religious  Editor  is  sadly 
in  arrears  to  the  Herald  and  this  is_  notice 
that  he  will  be  dealt  with  accordingly.” 


Everybody  present  was  given  a 
song  sheet  of  parodies,  based  on 
well  known  popular  melodies.  Two 
or  three  times  at  every  session  time 
was  called  by  the  chairman  and  sing¬ 
ing  indulged  in.  One  of  the  most  popu- 


MUZZLE  CLUB  MEETS  AGAIN 


Governor  Sproul  Guest  of  Harrisburg 
Newspaper  Men 

HARRisnuRc,  Pa.,  Dec.  6 — The 
Muzzle  Club,  an  organization  of  Har¬ 
risburg  newspaper  men,  resumed  its 
meetings  several  days  ago  with  a 
baiKiuet  at  the  Penn-Harris  Hotel, 
which  has  set  aside  a  room  to  he 
known  as  the  Muzzle  Room.  The 
guest  of  honor  at  the  first  banquet 
since  the  United  States  entered  the 
war  was  Governor  William  C.  Sproul, 
himself  a  newspaper  man  since  his 
college  days  at  Swarthmore,  and  at 
present  owner  of  the  Chester  Times. 
Harry  McDcvitt,  the  Governor’s  pri¬ 
vate  secretary,  was  also  a  guest. 

“Hi”  Andrews,  Capitol  Hill  cor¬ 
respondent  for  the  Philadelphia 
North  American,  presided  in  his 
capacity  of  president  t)f  the  club,  and 
introduced  the  speakers.  Governor 
Sproul,  Mr.  McDevitt,  Ei.  J.  Stack- 
pole,  editor  of  the  Harrisburg  Tele¬ 
graph.  - -  - 

Wants  War  Risks  Advertised 

Washington,  I).  C.,  Dec.  8.— -Director 
R.  G.  Cholmley-Jones  of  the  Bureau 
of  War  Risk  Insurance  has  called  a 
conference  of  .American  Legion  com¬ 
manders  and  government  oificials 
here,  December  IS,  to  urge,  among 
other  im|K)rtant  matters,  passage  of 
the  Wason  Bill,  which  would  give  the 
Bureau  authority  to  “advertise  in 
newspapers  and  periodicals,  in  order 
to  actpiaint  all  with  their  rights 
under  the  War  Risk  .Act.”  The  Bill 
would  provide  an  appropriation  of 
$2.(KK),()(I()  for  advertising  and  other 


lar  tunes  was: 


|)urposes. 


!  Perth  Amboy,  N.  J. 

Most  Rapidly  Growing  City  in  East 

Thoroughly  Covered  by  the 

Evening  News 

Member  A.  N.  P.  A.,  A.  B.  C..  A.  P. 

I  Reasonable  requests  for  trade  informa- 
I  tion  given  prompt  attention. 

I  F.  R.  Nortknip,  303  Stb  Avanu* 
j  N«w  York  City 


THE  PEOPLE  OF 
NEW  LONDON,  CONN. 

bavo  money  to  spend  for  nationally 
advsrtiasd  goods.  ’The  city  was  navsr 
as  prosperous  as  it  is  today. 


Advertise  your  goods  at  dawn 
and  seli  tbesn  before  dark 


Tht 

NEW  LONDON  TELEGRAPH 

JULIAN  D.  MORAN,  Piwa.  aad  Mgr. 
Reprceentativea 

Payno-Burns  &  Smith,  New  York— Boston 
J.  Logan  Payne  Ca  Chicago— Detroit 


Direct  Europe-S.  A.  Contract 
Closed  by  U.  P. 

Roy  W.  Howard  Returns  from  Lon¬ 
don,  Where  Arrangements  Were 
Made  with  Western  Cable 


Another  step  forward  to  better  un¬ 
derstanding  between  nations  through  the 
quicker  distribution  of  news  between  the 
old  world  and  the  new  has  been  made 
by  the  United  Press  Associations 
through  a  contract  completed  by  Roy  W. 
Howard,  the  president,  with  the  West¬ 
ern  Cable  for  a  direct  service  from 
Europe  to  South  America. 

Mr.  Howard  returned  to  New  York 
this  week  after  a  hurried  business  visit 
to  London  and  Paris,  the  contract  for 
the  transmission  of  old  world  news  to 
Rio  de  Janeiro  and  Buenos  Aires  direct 
being  paramount. 

The  United  Press  is  making  many  ad¬ 
ditions  to  its  foreign  staff,  Mr.  Howard 
says,  with  a  view  of  handling  more 
news  of  humane  and  feature  nature  to 
offset  the  large  amount  of  heavy  politi¬ 
cal  matter. 


A.  P.  DIRECTORS  MEET 


Give  Dinner  for  Directors  of  Cana¬ 
dian  Press  Limited 

The  board  of  directors  of  the  .Asso¬ 
ciated  Press  met  in  executive  session 
December  lo  and  ii  at  the  Associated 
Press  office  in  New  York.  The  direc¬ 
tors  entertained  at  a  dinner  Wednesday 
evening  in  honor  of  the  directors  of  the 
Canadian  Press,  Limited,  at  the  Uni¬ 
versity  Club,  New  York.  Members  of 
the  latter  organization  present  included 
President  E.  F.  Slack,  Acting  General 
Manager  J.  F.  B.  Livesay,  E.  Norman 
Smith,  Ottawa  Journal;  E.  H.  Crandall, 
Montreal  Star;  J.  R.  Bone,  of  the  To¬ 
ronto  Star,  and  E.  H.  Macklin,  of  the 
Manitoba  Free  Press. 


I.  E.  A.  FORMS  BADGER  BRANCH 


Would  Limit  Extras  and  “Bulldogs” 
to  Four  Pages 

(by  TF.I.ECSAPTl) 

Milwai’kke,  Dec.  9. — .A  Wisconsin 
branch  of  the  International  Editorial 
Association  was  organized  at  a  meet¬ 
ing  of  newspaper  men  from  various 
parts  of  the  state  in  Milwaukee. 
Frank  Hanley,  a  cartoonist  on  the 


Reaching  the  MOST  Buy¬ 
ers  at  the  LEAST  Cost 


Govt.  Statement  For  Six 
Months  Ending  April  1st. 

301,270 

The  LARGEST  Homecoming 
Circulation  in  New  England.  Can 
produce  for  YOU  as  it  has  for 
others. 


The 

Congregationalist 

is  not  read  for  fun; 
it  is  read  seriously; 
therefore  it  is  toell 
read. 

Broad-minded  edvertitars 
know 

THE  CONGREGATIONALIST, 
14  Baaean  SL  BOSTON,  MASS. 


Milwaukee  Journal  was  elected  pres¬ 
ident.  Other  officers  elected  are  first 
vice-president,  Louis  Torrison,  city 
editor  of  the  Oshkosh  Northwestern  ; 
second  vice-president,  Fred  L. 
Holmes,  Madison  editor  of  LaFol- 
lette’s  Magazine ;  secretary-treasurer, 
Otta  Lund,  city  editor  of  the  Eau 
Claire  Telegram. 

•A  resolution  suggesting  as  a  means 
of  helping  reduce  the  shortage  of 
newsprint  papers  that  extra  and 
“bulldog”  editions  be  limited  to  four 
pages  was  adopted.  Another  resolu¬ 
tion  that  was  passed  urged  that  sal¬ 
aries  he  raised  all  along  the  line  in 
the  editorial  departments  of  news¬ 
papers  and  that  advertising  and  sub¬ 
scription  rates  be  increased. 


Step  Up  for  Taylor 

(/rani>  Rai’id.s,  Mich.,  Dec.  8. — Jo¬ 
seph  R.  Taylor,  assistant  manager  of 
the  Press  and  for  26  years  a  member 
of  its  organization,  has  gone  to  Flint 
as  manager  of  the  Daily  Journal.  Both 
the  Press  and  the  Flint  Journal  are 
properties  of  the  Booth  Publishing  Com¬ 
pany.  A  testimonial  dinner  was  given 
to  Mr.  Taylor  by  22  long  service  mem¬ 
bers  of  the  Press  staff. 


A.  A.  A.  A.  Newspaper  Committee 

riie  .American  .Association  of  Ad¬ 
vertising  Agencies  has  appointed  the 
committee  on  daily  newspapers: 
Colin  .Armstrong.  Colin  .Armstrong, 
Inc.,  New  A’ork ;  Cleaveland  A. 
Chandler.  Amsterdam  .Agency,  Inc., 
Boston ;  W’illiam  B.  Tracy,  Tracy- 
Parry  Company,  Philadelphia;  Ernest 
I.  .Mitchell,  Mallory,  Mitchell  & 
Faust,  Chicago,  and  Morton  Caldwell, 
Chamhers  .Agency,  Inc.,  New  Orleans. 

Des  Moines  Register 
and  Tribune 

1044S8  Daily 
Morning  and  Evaning 

71,240  SUNDAY 

Net  Paid  Average  Six  Months 
ending  September  30,  1919 
Member  A.  B.  C. 


The  Dominating  Force 

In  a  manufacturing  territory  famous 
for  its  hustle,  thrift  and  prosperity 
where  a  million  dollars  are  expended 
weekly  in  wages. 

The  Bridgeport  Post 
Standard-T  e  1  e  g  r  a  m 

Not  onlv  dominate  this  field,  but  thrv 
offer  advertisers  the  lowest  rate  ol>- 
tainable  in  New  England.  Keep  them 
on  your  list. 

FOREIGN  REPRESENTATIVES 
I.  O.  Klein, 

Metropolitan  Bldg.,  New  York. 

John  Glass, 

Peoples’  Gas  Bldg.,  Chicago,  111. 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 
Member  A.  B.  C 

Forsiga  Advarttsiag  Rsprw— tattvaa. 

Metropolitan  Tower,  Peoplas  Gm  BMg. 
L  A.  KLEIN,  JOHN  GLASS, 

Ntw  York.  Chieaga 
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SUPPLIES  EQUIPMENT 


CONGRESS  URGED  TO 
ACT  ON  NEWS  PRINT 


{Continued  from  Pnnc  24) 

Many  publishers  reported  buying 
paper  at  prices  more  than  double 
the  cost  under  contracts  made  the 
first  of  this  year.  The  average  price 
for  1920  is  expected  to  he  at  least 
50  per  cent  greater  than  that  for 
the  current  year. 

Some  publishers  have  met  with  re¬ 
fusal  to  contract  for  the  delivery  of 
paper  at  all  in  1920. 

The  Michigan  daily  publishers 
unanimously  approved  the  following 
statement  addressed  to  all  newspaper 
publishers  and  to  the  public: 

“Newsi»ai*eT  puUllshers  are  <*oiifp»»iitoil  by  a 
fthortace  of  pa|»er  which  threatens  the 

serious  consequences  unless  every  effort  is 
niS'te  10  mitipite  its  effects. 

“In  our  Juiigment  this  shortage  is  real,  and 
not  artiticial.  .\t  this  time  the  newspaj^ers  of 
the  ortuntry  ar**  using  alxnit  10  i>er  cent  more 
I'ai»er  than  is  Uung  |»r<Hlu<*e<l  by  the  mills  of 
the  I'nite^l  States  and  Canada,  although  the 
mills  are  running  at  nractically  100  p<T  cent 
of  their  capacity.  This  Indicates  a  shortage 
of  at  least  200.000  tons  in  the  supply  for 
1020.  which  may  be  still  further  Increased  by 
the  Increasing  deniamls  of  the  newspapers,  or  by 
anj*  temtiorarj'  curtailment  of  supply  by  reason 
of  strikes,  low  water,  lack  of  transp*>rtatioii, 
gov<  nrmiental  action  in  Cauada.  or  other  cau.ses. 

“We  see  no  jHiaslble  r«»me<ly  for  this  situation, 
but  its  effei'ts  may  be  roitigatfsl  to  a  Cvinslderable 
degT«*e  by  tlie  efforts  of  the  piildlshers  them¬ 
selves.  with  the  co-otteratlon  of  their  patrons, 
and  to  that  end  we  offer  the  following  earnest 
reeommemlathms : 

“1.  That  the  recommendations  promulgated 
bv  the  War  Industries  Hoard  during  the  emer- 
geiit'v  of  war-time  be  continued  and  strictly  ad¬ 
hered  to  by  the  v«4untary  action  of  all  pub- 
lUhers  touching  the  matt«*T  of  unsold  co^des,  free 
coii»i^,  sample  copies,  exchanges,  special  edi¬ 
tions.  curtailment  of  reading  matter  and  methoils 
of  stimulating  circulation. 

Watte  Mutt  Go 

“2.  That  all  Michigan  publishers  l>e  urged 
to  present  their  news  In  as  compact  a  form  as 
{Krtsible ;  to  bold  It  down  to  the  minimum  space 
iMH'essary  to  carry  the  actiml  live  news  of  tlie 
<la.v ;  to  curtail  all  six-cial  f<*atupes,  pictures 
awl  reading  matter  of  a  general  or  magazine 
cliaracter.  and  to  di8i»ense  with  all  unnecessary 
editions  of  their  papers. 

“3.  'niat  publishers,  particularly  those  whote 
|kap(‘rs  exceed  an  average  of  12  pages  a  day. 
place  a  reasonable  liiiill  upon  the  number  of 
Images  that  they  will  produce  per  w^-ek,  as 
many  of  the  metrojK>litan  papers  already  have 
done,  and  see  that  such  fixed  maximum  is 
not  exceeded. 

“4.  That  every  effort  be  made  to  eliminate 
press  room  waste,  whether  of  while  pap<»r  or 
s|M»ibHl  copies,  and  that  publUhcrs  endeavor,  as 
far  as  possible,  to  use  paper  rolls  of  common 
standard  sizes. 

That  advertisera  be  asked  to  co-operate 
with  publishers  in  the  u.se  of  their  advertising 
space,  with  a  view  to  effecting  the  greatest 
juissible  ec<.»iM>my  In  the  consumption  of  t>ai»er. 
by  var.ving  their  sjiace  or  dates  of  insertion  so 
as  to  relle%’e  c^^gestlon  of  pag»*s  on  certain 
4!:i.\s.  Without  this  co-OiH?rati<»n  it  seems  certain 
that  many  publishers  will  l>e  oblige<l  to  turn 
away  advertising  on  certain  4|.iys  in  onler  to 
k«s*>»  within  the  necesKary  Umitj*  of  size  made 
iw^N'S'iary  by  a  llmitisl  pa|H*r  supply. 

“0.  Tiiat  tiie  public  W  urgeil  not  to  destroy 
old  iicwspa{»ers,  but  to  sell  them,  and  that  the 
**ystematic  csdlectbn  of  <»ld  newspaixTs.  as  de- 
v»*l«*;>e4l  during  the  war,  be  encourage*!  and 
i  ponoted.*’ 

D.  E;.  Town,  Chicago  Evening  Post, 
who  is  chairman  for  Illinois  and  Indi¬ 
ana,  was  in  New  York  this  week  for 
the  meeting  of  the  -Associated  Press 
hoard  of  directors,  and  referred  to  the 
resolutions  passed  by  the  Chicago  pub¬ 
lishers  on  December  6  as  an  indication 
of  concrete  conservation  methods.  The 
resolutions  follow : 

WHEREAS.  The  emergency  presented  by 
the  existing  shortage  of  newsprint  has  been 
aggravated  by  the  decrease  in  coal  pro¬ 
duction;  and 

WHEREAS,  The  newspaper  publishers  of 
C'hicago  can  contribute  substantially  toward 
the  mitigation  of  the  shortage  of  newsprint 
and  of  coal  by  the  adoption  of  measures  to 
reduce  newsprint  consumption  in  Chicago, 
therefore,  be  it 


EQUIPMENT  WANTED 

Advertisementa  under  this  claseificntion  thirty 
cents  per  line.  Count  six  words  to  the  lino. 


Wanted 

Four-deck  two  plate  wide  printing  press, 
2154  inches  cut  off.  Address  A-990,  care  of 
Editor  and  Publisher. 


Wanted  to  Purchase 

A  twelve  or  sixteen-page  rotary  press  and 
stereo  equipment.  Must  he  in  first  class 
condition.  Evening  Sentinel,  Centralia,  Il¬ 
linois. 


Wanted 

We  are  in  the  market  for  a  32  and  48-page 
newspaper  press.  The  Dispatch,  York,  Pa. 


KE.SOLVED,  That  commencing  Monday, 
December  8,  1919,  and  for  the  duration  of 
the  present  coal  strike,  and  thereafter  until 
further  action  by  this  Association,  the  daily 
and  Sunday  newspapers  of  Chicago  local  of 
the  A.  N.  P.  A.  shall  curtail  the  average  sizes 
of  their  daily  and  Sunday  issues  as  follows: 

(1)  The  daily  average  number  of  pages  of 
each  of  the  six  daily  newspapers  shall  be 
limited  to  the  daily  average  number  of  pages 
published  by  each  of  such  papers  during  the 
month  of  July,  1919,  plus  5  per  cent  of  the 
difference  between  such  July  daily  average 
and  eight.  Such  daily  averages  shall  be  at¬ 
tained  by  each  newspaper  at  the  end  of  two 
weeks’  period  during  the  life  of  these  cur¬ 
tailments  herein  agreed  upon.  Should  fur¬ 
ther  curtailments  be  necessary  they  shall  be 
computed  in  each  instance  hy  deducting  an 
agreed  percentage  from  the  difference  be¬ 
tween  the  said  daily  average  number  of 
pages  published  in  July,  1919,  and  eight. 

(2)  The  average  number  of  pages  of  each 
Sunday  issue  of  the  two  Sunday  newspapers 
shall  he  limited  to  87  per  cent  of  the  average 
number  of  pages  published  by  each  Sunday 
newspaper  during  the  month  of  October, 
1919,  j)lus  5  per  cent  of  the  difference  be¬ 
tween  such  reduced  average  number  of  pages 
and  eight.  Such  Sunday  averages  shall  be 
attained  by  each  newspaper  at  the  end  of 
four  weeks’  period  during  the  life  of  these 
curtailments. 

(3)  During  the  period  of  these  curtailments 
each  daily  newspaper  shall  publish  an  aver¬ 
age  (attained  during  each  successive  period 
of  two  weeks)  of  not  to  exceed  72  columns 
of  news  matter  and  free  advertising,  and 
each  Sunday  newspaper  shall  publish  an 
average  (attained  during  each  successive 
four  weeks’  period)  of  not  to  exceed  276  col¬ 
umns  of  news  matter  and  free  advertising. 

(4)  The  figures  of  the  Advertising  Record 
Company  of  Chicago  shall  be  accepted  as 
authoritative  in  making  all  computations  re¬ 
quired  during  the  maintenance  of  these 
curtailments. 


Following  a  meeting  of  New  York 
City  publishers  of  daily  newspapers,  an¬ 
nounced  by  Bradford  Merrill,  chairman 
of  the  A.  N.  P.  A.  Committee  on  Co¬ 
operation  and  Conservation,  yesterday, 
he  said  that  all  matters  were  in  the 
stages  of  development,  with  nothing  for 
publication  at  this  time. 


Prcviue.me,  K.  I. — The  Evening 
News  has  raised  its  rates  on  local 
advertising  a  cent  a  line,  although 
amusement  advertising  is  not  af¬ 
fected.  The  foreign  advertising  rate 
has  gone  to  10  cents.  The  paper  de¬ 
clines  to  accept  returns,  cuts  out  all 
unnecessary  copies  to  agencies,  and 
watches  the  handling  of  rolls  in 
transit  and  press  room.  News  stories 
are  cut  and  free  copies  to  advertisers 
and  employes  are  kept  to  the 
minimum.  Daily  issues  are  held  to 
the  lowest  possile  number  of  pages 
and  the  war  radio  of  reading  matter 
to  advertising  is  still  in  vogue.  J. 
C.  Garrison,  business  manager  of  the 
Evening  News,  said  that  subscrip¬ 
tion  rates  would  not  be  raised  for 
some  time. 


Harrisburg,  Pa.  —  The  Harrisburg 
Telegraph  last  Friday  rejected  four 
full  pages  of  advertising  in  order  to 


EQUIPMENT  FOR  SALE 

Advertisement*  under  this  clauification  thirty 
cent*  per  line.  Count  *ix  word*  to  the  lino. 

Sextuple  Press  suid  Stereotype 
Equipment 

With  motor  and  control  for  sale,  seen  in 
operation,  best  of  condition;  has  color  at¬ 
tachment;  real  bargain,  $13,6X1,  guaranteed; 
must  be  sold  immediately.  M.  H.  Libby,  Box 
1677,  Boston,  Mass. 


hold  its  editions  to  thirty-two  pages, 
the  limit  allowed  by  the  newsprint 
situation.  Several  pages  were  also 
rejected  December  8  so  that  the  pa¬ 
per  could  be  held  down  to  sixteen 
pages. 


Philabelphia.  —  Newspapers  here 
have  under  consideration  an  increase  in 
subscription  rates  from  2  to  3  cents  per 
copy.  It  is  not  known  when  the  new 
arrangement  is  to  become  effective,  but 
it  is  hoped  some  arrangement  may  be 
worked  out  before  the  end  of  this  year, 
when  there  will  also  become  effective  a 
general  increase  in  display  advertising 
rates.  Classified  rates  have  already  been 
advanced  by  some  of  the  newspapers. 

Paper  shortage  and  higher  cost  of  pro¬ 
duction  are  given  as  the  causes  for  the 
increases.  A  representative  of  one  of 
the  morning  newspapers  declared  that 
his  management  did  not  know  more  than 
48  hours  in  advance  whether  it  was  to 
receive  any  further  paper  supplies. 

In  the  matter  of  subscription  increases 
it  is  understood  that  all  but  one  of  the 
five  morning  newspapers  and  one  of  the 
two  afternoon  newspapers  have  virtually 
agreed  an  increase  of  one  cent  a  copy 
to  be  imperative.  It  is  hoped  to  “win 
over”  the  two  others  by  the  time  the 
price  increases  are  due  to  become  effec¬ 
tive — January  1. 

The  display  advertising  rate  increases 
are  understood  to  average  about  five 
cents  a  line. 

There  is  t^lk  also  of  eliminating  from 
some  of  the  newspapers  much  of  the  so- 
called  “feature  stuff”  and  to  confine  the 
reading  matter  to  “straight  news.”  This, 
it  is  hoped,  will  make  for  greater  con¬ 
servation. 


Muir  Want*  Paper  for  Africa 

Montreal,  Que.,  Dec.  10.— Robert 
Muir,  representative  of  South  Afri¬ 
can  Paper  Importers,  will  shortly 
visit  Canada  to  negotiate  for  large 
importations  of  Canadian  newsprint. 
He  frankly  admits  that  the  prices 
Canadian  newsprint  manufacturers 
are  charging  together  with  ocean 
freight  rates  is  a  serious  barrier  to 
the  building  up  of  a  big  paper  busi¬ 
ness.  If  there  are  some  modifica¬ 
tion  in  prices  and  freight  rates,  he 
says,  a  big  business  can  be  turned 
in  the  direction  of  Canadian  news¬ 
print  manufacturers,  otherwise  the 
orders  are  likely  to  go  to  Scan¬ 
dinavia,  from  which  steamship  rates 
are  lower. 


State  Hou*e  Save*  Paper. 

Topeka,  Kan.,  Dec.  10. — E.  E.  Mc- 
Dougall,  custodian  of  the  state  house 
here,  is  helping  to  solve  the  print 
paper  situation,  by  selling  the  waste 


For  Prompt  Service 

TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

“American  Type  the  Best  in  Any  Care” 

AMERICAN 
TYPE  FOUNDERS  CO. 

Bolton  Pittiburgh  Kuuu  Citr 

New  York  Cleveland  Denver 

Philadelphia  Detroit  Loi  Angelci 

Baltimore  Chicago  San  Franelaco 

Richmond  Cincinnati  Portland  , 

Atlanta  St.  Louia  Spokane 

Buffalo  Mlnneapolta  Winnipeg 


For  Sale 

Two  Hoe  Sextuple  Presses  with 
two  folders.  Each  press  prints 
an  8-column  standard  size  news¬ 
paper,  is  in  good  condition  and 
can  be  inspected  at  any  time. 
Hoe  Matrix  Rollin  Machines 
can  be  shipped  at  once. 

Walter  Scott  &  Company 

Plainfield,  N.  J. 


Take  It  To 

POWERS 

Open  24  hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  Engraving  Co. 
154  Nassau  St.,  Tribune  Bldg. 
New  York  City 


Printing  Plant*  and  Buainaa* 
BOUGHT  AND  SOLD 

Printers’  Outfitters 

American  Typefoundara’  Product* 
Printar*  and  Bookbindara  Macbinary 
of  Every  Deacription 
CONNER,  FENDLER  A  CO 
M  Baekman  St.  Naw  York  City 


paper  from  the  state  house  to  junk 
dealers  for  shipment  to  the  mills 
On  a  new  contract,  he  expects  tht 
price  to  range  from  $12  to  $13.  The 
paper  baskets  in  the  state  buildings 
produce  from  30  to  40  tons  or  more, 
per  year. 


New  Jewiah  Daily 

Herman  Bernstein,  the  author  and  war 
correspondent,  is  planning  to  publish  > 
new  Jewish  daily  in  New  York  to  b* 
called  Haint  (the  Present).  It  is  to  ap¬ 
pear  on  January  1. 


Editor  &  Publisher  for  December  11,  1919 
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CLASSIFIED  ADVERTISING  COLUMNS 

Tkruurh  th*  cUasifiad  columns  of  Editor  St  Publishor  you  may  find  a  buyer  for  any 
•taful  machanical  aquipmcnt  for  which  you  hava  no  prasant  naM.  A  “For  Sala*’  ad  at 
thirty  cents  par  Una  may  thus  turn  into  cash  somathins  which  now  marely  raquiras  storaca 
rsotn — and  which  would  be  of  real  service  to  somebody  also. 


SITUATIONS  WANTED 


HELP  WANTED 


Advertisements  under  this  classiflcatioa,  tan 
ctnts  par  line,  each  insertion.  Count  she 
nsrds  to  the  lino.  For  those  unemployed, 
■ot  eo  exceed  St  words,  two  insertions  FREE. 

Advertising  Manager 

Wanted — A  promising  future  for  a  young 
nan  twenty-five  years  of  age,  as  advertising 
manager.  Five  years’  experience,  best  of 
references,  willing  worker,  strong  personality. 
Will  consider  a  position  anywhere  with  a 
live  paper,  willing  to  begin  at  a  moderate 
lalary.  Address  A-977,  care  of  Editor  & 
Publisher  _ _ 

Srralation  Manager 

Capable,  active  and  experienced  in  every 
branch  and  detail  of  circulation  work,  desires 
connection  with  big  eastern  daily.  Many 
years  of  newspaper  work  equip  him  for  posi¬ 
tion  as  confidential  man,  business  manager 
or  assistant  to  publisher.  Address  A-976, 
care  of  Editor  &  Publisher. _ 

Newspaperman 

Newspaper  man,  experienced,  middle-aged, 
•ood  habits,  best  of  references,  wants  posi- 
fion  as  managing  editor  of  Republican  daily  in 
town  of  25,000  or  30,000,  or  as  editor  or  edi¬ 
torial  writer  in  larger  town.  At  present  em¬ 
ployed  but  have  good  reasons  for  making 
change.  Address  A-97S,  care  of  Editor  &  Pub¬ 
lisher _  ___ 

Circulation  Manager 

Successful  circulation  manager,  14  years’  ex¬ 
perience,  now  employed,  wants  position  on 
food  southern  paper  of  10,000  or  more  circu¬ 
lation.  Best  of  references.  Address  A-982, 
care  of  Editor  &  Publisher. _ 

Experienced  Copy  Editor 

wishes  permanent  position  in  New  York  or 
Philadelphia:  27  years  old,  college  graduate: 
can  write  neads  to  suit  your  style;  will 
come  on  probation.  C.  J.  T.,  care  Editor  and 
Publisher. _ 

Editorial  Assistant 

Editorial  assistant,  reporter,  rewrite  man,  de¬ 
sires  connection  in  or  near  New  York  City. 
Has  had  four  years’  practical  experience,  on 
daily  and  weekly  publications.  Address  A-968, 
car^_<^  _E^tor_  &  Publisher.  _  _ 

A^ertising  Manager 

Of  the  livest  paper  in  a  live  town  wants  a 
change.  Has  an  interesting  record  that  he 
would  like  to  explain  in  detail.  Address 
A-963,  care  of  Editor  and  Publisher^ 

Circulation  Manager 

Age  32,  married,  now  employed  on  daily  with 
19,000  circulation,  wishes  to  make  change 
about  January  1st.  Capable  and  experienced. 
Address  A-984,  care  of  Editor  &  Publisher. 

Experienced  Circulation  Manager 

Circulation  manager  with  experience  on  both 
morning  and  evening  papers  at  present  em¬ 
ployed  desires  change.  Understand  all  phases 
of  circulation  work  thoroughly.  Work  in 
past  has  been  highly  satisfactory  to  em¬ 
ployers.  Have  references  to  substantiate  my 
ability  and  character.  Address  A-992,  care  of 
Editor  and  Publisher. 

Circulation  Manager 

Seeks  change;  hard  working,  careful  and 
thoroughly  trained  in  the  principles  of  man¬ 
agement  and  circulation  work;  nearly  20 
years’  experience  on  morning  and  afternoon 
papers  places  me  in  a  position  to  conduct 
business  with  regard  for  economy  and  effi¬ 
ciency;  best  of  references.  Address  A-991, 
are  of  Edit^  and  Publisher.  _ 

Advertising  Assistant 

Young  man  (19),  with  eighteen  months’  ex¬ 
perience  in  advertising  department  of  large 
New  York  financial  weekly,  desires  new  con¬ 
nection  where  conscientious  work  will  be 
appreciated.  Address  A-993,  care  of  Editor 
and  Publisher. _ 

Advertising  Expert 

In  all  branches.  Represented  the  publisher, 
St.  Louis  Republic  Home  Office.  Can  fill 
position  of  business  manager  or  advertising 
manager.  Efficient,  practical  director  of  ad¬ 
vertising  force.  Know  foreign  advertisers 
and  agencies.  Constructive  in  handling  de¬ 
partment,  specialty  and  single  line  stores. 
Open  now  to  make  arrangements  with  pub¬ 
lisher  who  issues  six,  seven  or  thirteen 
times  weekly.  Address,  stating  full  particu¬ 
lars  and  salary,  C.  J.  Eftan,  5774  Westminster 
PI.,  St.  Louis,  Missouri. 

Experienced  Editorial  Writer 

Formerly  employed  on  the  St.  Louis  Repub¬ 
lic  and  on  leading  papers  in  Detroit,  desires 
position  as  editorial  writer.  Willing  to  under- 
J^ake  other  similar  work  separate  or  in  com¬ 
bination  with  editorial  writing.  John  Bartholo- 
|Ptw,  Blue  Grass  Hotel,  St.  Louis,  Mo. 


FEATURE  SERVICES 

Advartiseneata  under  this  clasaification 
Wrty  cents  per  line.  Count  six  words  to  the 
■at. 

Hunches  for  City  Editor 

"Tips  for  Local  News  Stories’’  gives  twenty 
w  more  ready  made  assignments  for  local 
jeature  stories  monthly.  Suited  to  any  city, 
pearly  300  papers  using.  Now  in  third  year. 
<5  cents  month.  Inland  Syndicate,  Findlay, 
Ohio. 


Advertisements  under  this  cUssiftcation, 
twenty-ftva  cents  per  line.  Count  six  words 
to  the  line. 


Wanted  At  Once 

Young  man  with  pep  and  experience  to  take 
position  at  city  desk  with  a  live  morning 
paper  in  one  of  the  best  little  cities  in  mid¬ 
dle  west  Georgia.  Inexperienced  or  has  beens 
need  not  apply.  Good  salary  to  start  on. 
Address  A-^8,  care  of  Editor  and  Publisher. 


Advertising  Manager 

Wanted  at  once — man  for  position  of  adver- 
vertising  manager  on  a  morning  daily.  Must 
be  experienced.  A  good  field  and  a  good 
town.  Good  salary  for  right  man.  Address 
Post  Office  Box  90,  Columbus,  Ga. 


Wanted — Competent  Bookkeeper 

And  auditor  for  permanent  position  on  large 
daily  newspaper  in  North  Carolina.  Attractive 
salary  to  A-1  competent  man.  Give  refer¬ 
ences,  experience  and  salary  expected  in  first 
letter.  Address  A-986,  care  of  Editor  & 
Publisher. 


Circulation  Manager  Wanted 

For  afternoon  paper.  Prefer  man  from 
southern  state  who  has  had  experience  on 
jiaper  in  town  from  twenty -five  to  seventy - 
five  thousand.  Address  with  full  particulars 
as  to  experience  and  salary  expected.  A-992, 
care  of  Editor  and  Publisher. 


ASSISTANT 

CLASSIFIED 

ADVERTISING 

MANAGER 

WANTED 

A  large  metropolitan  newspaper  in 
a  central  state  city  of  over  5(X),000 
population  desires  to  employ  an  as¬ 
sistant  classified  advertising  manager. 

The  man  who  can  best  fill  this  posi¬ 
tion  is  probably  employed  at  the  pres¬ 
ent  time  as  classified  manager  on  a 
smaller  daily.  He  understands  the  fun¬ 
damentals  of  Want  Ads— he  has  the 
ability  to  take  care  of  all  detail  office 
work— he  can  handle  people,  making 
them  work  enthusiastically  —  he  is 
capable  of  taking  complete  charge  of 
and  supervising  the  telephone  ad- 
takers  and  counter-clerks  —  he  can 
handle  all  the  classified  correspondence 
and  records. 

This  man  will  have  an  opportunity 
to  do  a  big  work  and  make  a  record 
for  himselt.  The  salary  will  depend 
upon  the  man— and  will  be  adequate. 

Write — stating  complete  information 
about  yourself  and  your  work.  All 
correspondence  will  be  confidential. 
Address,  C.  L.  PERKINS,  care  of  Greig 
&  Ward,  Inc.,  1121  Monroe  Bldg.,  Chi- 
eago,  Illinois. 


REPUBLIC  ABSORBED, 
NOT  CONSOLIDATED 


(Continued  from  Paqe  i6) 
of  the  members  of  the  editorial  staff 
were  placed. 

Sam  Heilman,  managing  editor,  has 
no  plans  for  the  future.  He  expects 
to  take  a  long  vacation,  and  may  de¬ 
vote  his  time  for  a  year  or  more  to 
literary  work.  While  on  the  Post- 
Dispatch  he  wrote  a  series  of  short 
stories  that  attracted  wide  attention 
and  later  were  syndicated. 

Ben  Burch,  63  years  old,  who  had 
been  with  the  paper  on  and  off  for 
40  years,  having  been  a  colleague  of 
Eugene  Field  on  the  old  St.  Louis 
Evening  Journal  in  1874,  had  been 
state  editor  in  recent  years.  He  will 
retire  to  a  farm. 

J.  Vion  Papin,  market  editor,  has 
gone  with  the  Post-Dispatch  as  a 
writer  in  the  Sunday  magazine  de¬ 
partment. 

A.  B.  Chapin’s  services  were  en¬ 
gaged  at  once  by  the  Star,  and  his 


cartoons  appeared  there  for  the  first 
time  on  Saturday. 

W.  R.  Gregory,  a  member  of  the 
art  department,  went  to  the  Globe- 
Democrat. 

J.  D.  Raridan,  night  editor,  and 
Roland  Krebs,  a  copy  reader,  went 
to  the  Cleveland  Plain-Dealer.  Jo¬ 
seph  Carey,  assistant  city  editor,  has 
gone  to  Oklahoma,  and  J.  V.  Linck, 
head  of  the  copy  desk,  will  visit  his 
mother  in  Nashville  before  faking  up 
any  other  work. 

Samuel  T.  Larkin,  religious  editor, 
will  devote  his  time  to  doing  pub¬ 
licity  work  for  St.  Louis  churches, 
and  Grace  D.  Jo'nnson,  movie  editor, 
will  also  do  publicity  work  for  some 
time. 

Mary  B.  Irwin,  in  charge  of  wom¬ 
en’s  features,  will  be  St.  Louis  rep¬ 
resentative  of  Women’s  Wear. 

R.  H.  Sittig,  a  proofreader,  75  years 
old,  with  54  years  of  service,  claimed 
seniority. 

Oscar  Boecke,  mechanical  superin¬ 
tendent,  had  been  with  the  paper 
about  40  years,  and  his  brother,  Hen¬ 
ry  Boecke,  foreman  of  the  compos¬ 
ing  room,  had  been  there  about  35 
years. 

M.  P.  Linn  had  resigned  as  general 
manager  some  time  ago  to  become 
St.  Louis  representative  for  the  S.  C. 
Beckwith  Special  Agency,  but  had 
not  taken  up  his  new  work  pending 
the  closing  of  the  deal. 

Charles  R.  Ketchum,  circulation  and 
advertising  manager  of  the  semi¬ 
weekly  Republic,  had  not  definitely 
decided  as  to  his  plans. 


BIG  PUBLISHERS  AID 
PRICE  BOOSTING 

(Continued  from  I’otje  17) 

Mr.  Booth  does  not  believe  that  the 
Anthony  bill,  limiting  the  sizes  of  news¬ 
papers  tliat  may  be  mailed  at  second 
class  rates,  would  stand  the  test  of  con¬ 
stitutionality,  nor  afford  the  relief 
needed  even  if  it  were  passed  and  en¬ 
forced. 

“I  do  believe,”  he  says,  “that  the  Con¬ 
gress  might  well  enact  a  law  limiting  the 
sizes  of  papers  to  be  carried  at  the 
present  postal  rates,  and  doubling  the 
rates  on  issues  running  latger  than  the 
limit  fixed. 

“The  real  remedy  will  be  found,  how¬ 
ever,  to  be  in  the  hands  of  the  pub¬ 
lishers  themselves.  They  will  have  to 
recognize  that  inflated  sizes  of  issues 
do  not,  in  the  long  run,  pay.  They  will 
have  to  fix  reasonable  limitations  upon 
the  use  of  space  by  advertisers  and  rea¬ 
sonable  limitations  upon  the  volume  of 
text  matter.  .And  they  will  have  to  do 
these  things  in  self-protection.” 

Coal  Strike  Pinche*  Kama* 

Kans.as  City,  Dec.  10.— The  coal  sit¬ 
uation  throughout  Missouri  and  Kan¬ 
sas  has  forced  a  curtailment  of  news¬ 
papers,  which  now  face  another  se¬ 
ries  of  troubles  with  the  elimination 
of  passenger  trains  that  carried  their 
papers  to  subscribers  in  the  smaller 
towns.  In  Kansas  City,  the  Star,  the 
Post  and  the  Journal  all  voluntarily 
agreed  to  a  curtailment  of  electric 
power,  including  lights,  before  the 
fuel  administration  took  steps.  In 
addition,  they  threw  wide  open  their 
columns  for  publication  of  all  meas¬ 
ures  necessary  for  the  conservation 
of  coal.  Restriction  of  the  time  for 
advertising  copy  to  be  in  the  office 
ahead  of  the  hour  of  publication  is 
announced  by  practically  every  daily 
paper  in  both  states. 


FICKLIN  HEADS  MISSOURIANS 


Weekly  Publishers  Want  Zone  Law 
Modified 

St.  Joseph,  Mo.,  Dec.  10. — Resolutions 
favoring  a  modification  of  the  zone 
postal  system  were  passed  by  the 
Xorthvvestern  Missouri  Press  Asso¬ 
ciation,  at  its  annual  meeting  here, 
closing  last  Saturday.  The  associa¬ 
tion  also  passed  resolutions  declar¬ 
ing  its  belief  in  the  right  of  the  gov¬ 
ernment  to  draft  men  for  the  pres¬ 
ent  fuel  emergency  and  for  the  army. 

The  print  paper  situation,  as  it  af¬ 
fects  the  smaller  newspapers,  also 
was  discussed.  The  following  were 
e'ected  officers  for  the  coming. year: 

C.  L.  Ficklin,  DeKalb  County  Her¬ 
ald,  president;  John  Frazier,  Tarkio 
■Advance,  and  J.  E.  Engle,  Worth 
County  Times,  vice  presidents;  John 
E.  Rush,  Barnard  Bulletin,  secretary, 
and  J.  P.  Tucker,  Parkville  Gazette, 
treasurer. 


Merger  in  El  Dorado 

El.  Doraik),  Kan.,  Dec.  11. — The  Wal¬ 
nut  Valley  Times,  established  by  Col. 
Thomas  Benton  Murdock  in  1870, 
and  sold  by  him  in  1880,  and  the  El¬ 
dorado  Republican,  founded  by  Mr. 
Murdock  in  1883,  were  consolidated 
here  into  the  Eldorado  Times.  The 
new  company  is  formed  by  Mrs. 
Marie  .Antoinette  Murdock,  former 
owner  of  the  Republican;  J.  B. 
.Adams,  former  owner  of  the  Times; 
R.  .A.  Clymer,  managing  editor  of  the 
Republican,  and  Burns  Hegler,  man¬ 
ager  and  editor  of  the  Times.  Wil¬ 
liam  .Allen  White  and  Marcellus  M. 
Murdock  were  named  for  the  board 
of  directors,  with  the  four  owners. 
Mr.  Clymer  will  become  managing 
editor  of  the  Flldorado  Times,  Will 
R.  Feder  city  editor  and  Burns  Heg¬ 
ler,  business  manager. 


I.  E.  A.  to  Publish  Magazine  Now 

Chicacx^,  Dec.  10 — The  International 
Editorial  Association,  through 
Charles  C.  Grant,  temporary  manag¬ 
ing  director,  with  offices  in  the  Mar- 
(luette  building,  Chicago,  announces 
that  early  in  January  it  will  start  a 
new  monthly  official  organ,  running 
from  16  to  .52  pages,  for  the  associa¬ 
tion.  The  name  will  be  the  Editor 
and  Reporter  and  considerable  ad¬ 
vertising  already  has  been  secured 
for  the  first  number.  Tbe  publica¬ 
tion  will  be  devoted  primarily,  it  is 
said,  to  news  and  personals  of  work¬ 
ers  in  the  editorial  rooms  of  daily 
newspapers  throughout  the  country. 


Vigilance  Body  for  Philadelphia 

Phii.aiiedlphia,  Dec.  9.  —  Through 
the  “better  business  bureau”  of  the 
Poor  Richard  Club,  advertising  men 
of  this  city  plan  “to  further  and  pro¬ 
mote  honesty,  truthfulness  and  de¬ 
pendability  in  advertising,  and  fair 
competition  in  trade”  with  the  idea  of 
increasing  public  confidence  in  adver¬ 
tising,  salesmanship  and  business 
methods  generally.  As  soon  as  offi¬ 
cers  and  directors  are  elected,  a  meet¬ 
ing  will  be  called  and  all  advertisers 
in  Philadelphia  will  be  invited  to  at¬ 
tend.  It  is  planned  to  have  a  member 
of  the  .Associated  .Advertising  Clubs 
of  the  World  address  the  meeting. 


Brooklyn  Eagle  Buys  New  Presses 

In  order  to  handle  its  increased  cir¬ 
culation  the  Brooklyn  Eagle  has  just 
ordered  three  super-speed,  sextuple 
presses  from  R.  Hoe  &  Co. 
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WALTER  R.  HARGRAVES 
DIES  SUDDENLY 


Well  Known  United  Press  Writer  III 
Three  Days — Worked  in  Many 
Cities — Prince  of  Wales 
Cables  Widow 


Walter  Raleigh  Hargraves,  a  mem¬ 
ber  of  the  Xew  York  staff  rtf  the 
United  Press,  died  Thursday,  Dec.  4, 
Hospital,  \  e  \v 
York  City,  of 
piieumonia.aged 
38.  He  was  tak¬ 
en  ill  at  his 
home,  251  West 
87th  Street, 
Sunday  night, 
and  removed  to 
the  hospital  on 
Monday  morn¬ 
ing.  The  attend- 
a  n  t  physicians 
WAi.Tm  R.  I(ARr.RA\Ls  gave  hope  of  his 
speedy  recovery 
until  early  Thursday  morning,  when 
spinal  meningitis  set  in,  resulting  in  his 
death  at  6  p.  m.  He  is  survived  by  his 
widow,  Sarah  Hargreaves,  and  by  two 
brothers  and  one  sister,  nbw  in  h'rance 
with  the  Red  Cross. 

Mr.  Hargraves  was  recognized  as 
one  of  the  best  equipped  newspaper 
men  in  the  United  States.  Prior  to 
his  connection  with  the  United  Press 
he  worked  in  Calgary,  .\lta. :  Los 
.\ngeles.  Cal.,  and  St.  Louis,  as  well 
as  other  cities.  After  he  came  to  the 
United  Press  in  1918  he  received 
many  of  the  most  important  assign¬ 
ments  of  a  period  marked  by  great 
news  events,  and  his  signed  stories 
as  staff  correspondent  were  not  only 
featured  by  clients  of  the  United 
Press,  but  were  copied  by  other  pub¬ 
lications. 

Notable  stories  which  he  covered 
and  on  which  he  scored  “beats”  were 
the  South  .\mboy  (N.  J.)  T.  N.  T.  ex¬ 
plosion,  the  flight  of  the  XC  boats 
to  the  .Azores  and  Portugal,  the 
wreck  of  the  Great  Northern  off 
Long  Island,  the  arrival  of  the  diri¬ 
gible  R-34  in  the  United  States,  the 
homecoming  of  the  U.  S.  war  fleet 
and  the  visit  of  the  Prince  of  Wales 
to  the  United  States. 

Mr.  Hargraves  met  the  prince  as  he 
crossed  the  border  and  remained 
with  him  until  he  boarded  H.  M.  S. 
Renown  for  the  homeward  trip. 
.Among  the  messages  of  condolence 
and  sympathy  received  by  the  widow 
was  the  following  cablegram  from 
the  Prince  of  Wales: 

“Mrs.  Walter  Raleigh  Hargraves, 

“Cnipress,  New  York. 

“I  am  desired  by  the  Prince  of  Wales  to 
cjtpress  to  you  his  deep  sympathy  in  the  sad 
loss  of  your  husband,  who  accompanied  him 
on  behalf  of  the  United  Press  during  his 
United  States  visit,  and  of  whom  His  Royal 
Highness  retains  the  pleasantest  recollections. 

(Signed)  “Godfrey  Thomas, 

“Private  Secretary.” 


The  amalgamation  of  the  two  leading 
progressive  Jewish  newspapers  of 
New  York 

THE  DAY 


THE  WARHEIT 

brings  into  being  the  most  powerful 
advertising  medium  in  the  Jewish  held. 

Tbe  National  Jewish  Daily 


Mr.  Hargraves  adapted  to  modern 
newspaper  work  the  lates^  inventions 
of  science  in  *  application  to  news 
transmission  and  was  one  of  the  first 
newspaper  men  to  utilize  the  wire¬ 
less  telephone  and  the  aeroplane  in 
combination  for  rapid  news  transmis¬ 
sion. 

The  funeral  was  held  Saturday  at 
2  p.  m.,  at  the  Church  of  the  Holy 
Trinity,  New  York  City.  Rev.  James 
V.  Chalmers,  formerly  rector  of  the 
church,  who  had  baptized  Mr.  Har¬ 
graves  into  the  Episcopal  faith,  offi¬ 
ciated.  A  private  service  was  held 
on  Sunday,  to  enable  such  of  Mr. 
Hargraves’  associates  who  had  not 
been  able  to  attend  the  Saturday 
service  to  pay  their  last  tribute.  The 
body  was  cremated. 


©bituarij 

Frank  S.  Carev,  vice-president  of  the 
Hartford  (Conn)  Courant  and  con¬ 
nected  with  the  paper  for  45  years, 
died  at  Hartford  December  5.  Death 
was  unexpected,  although  Mr.  Carey 
had  been  in  poor  health  for  several 
years,  never  having  recovered  from  a 
nervous  breakdown  eight  years  ago. 
.Mr.  Carey  came  to  the  Courant  as  a 
book-keeper  in  1876,  worked  his  way 
through  the  business  and  advertising 
departments  of  the  paper,  and  in  1890, 
when  the  Hartford  Courant  Company 
was  incorporated,  he  was  made  secre¬ 
tary,  later  becoming  secretary  and 
treasurer,  and  still  later  vice-president. 

Robert  Sellar,  aged  79,  editor  and 
proprietor  of  the  Canadian  Gleaner, 
Huntingdon  P.  Q.,  for  the  past  56 
years,  is  dead,  lie  was  one  of  the 
best  known  journalists  in  this  prov¬ 
ince.  and  was  also  the  author  of  a 
number  of  books. 

A.  V.  Phister,  aged  80,  one  of  the 
oldest  newspaper  men  in  the  country, 
died  at  Detroit  recently.  Of  late 
years  he  was  ronnected  with  the  De¬ 
troit  Saturday  Night,  and  until  two 
weeks  ago  he  was  at  his  office  regu¬ 
larly. 

R.  E.  Blakei.v,  well  known  in  North 
Carolina  newspaper  work,  died  at  a 
Richmond  hospital  last  week.  Mr. 
Rlakey  went  to  North  Carolina  from 
Virginia  a  quarter  of  a  century  ago 
and  founded  and  edited  the  Lenoir 
Topic.  Hg  leaves  an  estate  valued  at 
about  $100,000. 

Joseph  A.  Beecher,  who  conducted 
newspapers  in  Trenton  and  Newark, 
N.  J..  half  a  century  ago,  died  last 
week  in  New  York,  aged  78  years. 

J.  Frank  Snow,  aged  62.  treasurer 
and  manager  of  the  Eastern  .Advertis¬ 
ing  Company,  Pawtucket.  R.  L,  is 
dead.  Prior  to  becoming  affiliated 
with  the  Eastern  .Advertising  Com¬ 
pany,  he  was  engaged  in  the  jewelry 
imsiness  at  Providence. 

Frei'Erick  V.  Fletcher,  editor  of  the 
Carpet  and  Upholstery  Trade  Re¬ 
view.  New  York,  died  in  this  city  on 
December  5.  aged  70  years. 

Jesse  P.  L<amng,  aged  84.  well-known 
Texas  newspaper  man,  died  at  his 


Few  Paperi— (if  any)— surpass  the 


TRENTON 
NEW  JERSEY 


TIMES 


at 

A  Food  Medium 

Even  during  the  past  summer  four  food 
pages — and  more — was  the  size  of  our 
regular  weekly  Thursday  food  feature — 
a  winner  for  housewives,  retailers  and 
manufacturers. 

Wednesdays  and  Sundays  four  auto  pages 
Tuesday  Music  Page 

Circulation  26.649.  Member  A.  B.  C. 
KELLY-SMITH  CO. 

Marbridge  Bldg.,  Lytton  Bldg., 

New  York.  Chicago. 


home  in  Sherman,  Texas,  last  week. 
Mr.  Loving,  associated  with  the  late 
George  -A.  Dickerman  and  the  late 
Tom  Ed  Bomar  in  1884,  established 
the  Sherman  Daily  and  Weekly  Her¬ 
ald.  Mr.  Loving  retired  from  active 
business  life  only  a  few  years  ago 
on  account  of  declining  health. 

Frank  C.  Hui  ing,  aged  60,  for  twelve 
years  a  proofreader  on  the  Kansas 
City  Star,  died  in  Kansas  City  last 
week.  Mr.  Huling  for  years  was  in 
charge  of  the  printing  plant  at  Park 
College,  Parkville,  Mo.,  and  was  con¬ 
sidered  an  authority  m  classic  Greek. 

Charles  Edward  Barnett,  aged  61, 
well  known  Missouri  newspaper  man, 
died  at  Sedalia,  Mo.,  November  26, 
following  a  paralytic  stroke  suffered 
while  at  Carlyle,  Ill.,  where  he  was 
editor  of  the  Union-Banner. 

J.  F.  Ware,  Sr.,  aged  61,  father  of 
Joseph  1'.  Ware,  Jr.,  city  editor  of 
ih.e  Kansas  City  Post,  and  of  Mrs. 
E.  N.  Smith,  w'ife  of  Dick  Smith, 
managing  editor  of  the  Post,  died  on 
December  4  of  heart  disease. 

Sami'el  B.  Smvrl,  superintciKlent  of 
the  Cincinnati  Times-Star  press 
room,  died  in  Cincinnati  last  week, 
following  a  cerebral  hemorrhage.  He 
was  born  in  Belfast,  Ireland,  in  1848 
and  had  been  with  the  Times-Star 
since  1873,  when  he  entered  the  old 
.Star’s  press  room. 

Torris  Z.  Cowles,  for  twenty  years 
editor  of  the  Economist,  Chicago, 
died  in  that  city  last  week  in  his 
75th  year.  He  was  sporting  editor 
of  the  Chicago  Times  from  1868  to 
1875,  night  editor  ot  the  Chicago 
Tribune  for  the  following  eight  years 
.11(1  then  editor  of  .An.crican  .Sports 
uiuil  1886. 

Sir  Edward  Pears,  editor,  author  and 
lawyer,  died  in  Malta  on  November 
27.  When  he  was  Constantinople 
correspondent  for  the  London  Daily 
News,  his  revelations  led  William 
Ewart  Gladstone,  then  British  pre¬ 
mier,  to  start  popular  demonstrations 
against  Turkish  rule  in  Europe.  He 
was  born  in  1835. 

Edward  Pollock,  founder  of  the 
Lancaster  (Wis.)  Teller,  and  later  an 
editor  and  political  writer,  is  dead  at 


IX  MORE  NEWSPAPERS 

Deliver  their  N.  Y.  Agency 
Copiee  by  “S.  &  M.  Iniured 
Agency  Delivery  Service — on  Check¬ 
ing  Copies.” 

Corpin  Chfici  (Ter  )  Caller — Bride-port 
Port -Telegram— Elmir*  (N.Y.)  Star  Gazette 
—  Detroit  New*— Grand  Rapids  (Mich.) 
Press. 


"TA.  Strviet  that  INSURES  PROMPT- 
FULL  Payment  of  Publithar*’  BilU“ - 

Aak  any  Prominent  N.  Y.  Agency 
about  Schworm-Mandel  Service. 


BUFFALO  NEWS 

EDWARD  H.  BUTLER 

Editor  and  Publiaher 

“The  only  Buffalo  newspaper 
that  censors  its  advertising 
columns.  Many  of  our  adver¬ 
tisers  use  our  columns  exclu¬ 
sively.  The  above  is  one  of  the 
many  reasons  why.” 

MEMBER  A.  B.  C. 

Foreign  Advertising  Representatives  i 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CniCAGO 


Philadelphia.  Two  of  his  sons,  VV’alter 
and  E.  W.  Pollock,  formerly  were 
connected  with  the  Milwaukee  Sentinel. 


44-HOUR  WEEK  IN  1921 


I.  P.  P.  &  A.  U.  Reports  Referendum 
Vote  of  10-1 


Knoxville,  Tenn.,  Dec.  9. — .An  agree¬ 
ment  to  establish  the  forty-four- 
liour  week  in  1921  was  approved  by 
the  members  of  the  International 
Printing  Pressmen  and  Assistants’ 
Union  of  North  America  by  a  major¬ 
ity  of  10  to  1,  according  to-  an  offi¬ 
cial  announcement  here  today  of  the 
results  of  a  referendum  vote  cast  in 
November. 

Other  propositions  approved  were* 
an  arbitration  (agreement  between 
the  .American  Newspaper  Publishers’ 
•Association  and  the  International 
Printing  Pressmen  and  Assistants' 
Union,  and  an  agreement  between 
employing  printers  of  the  United 
States  and  Canada  and  the  interna¬ 
tional  organization. 


Mutt  Set  Visiting  Hours 

Detroit,  Dec.  9. — On  account  of  the 
large  crowds  which  daily  sought  to  in¬ 
spect  the  plant  of  the  Detroit  News,  the 
visiting  hours  have  been  definitely  set, 
so  that  the  interference  with  the  work¬ 
ing  forces  will  be  at  a  minimum.  In¬ 
spection  tours,  in  charge  of  a  guide,  will 
go  through  the  entire  plant  at  10  o’clock 
in  the  morning,  and  1  and  3  o’clock  in 
the  afternoon. 


New  Jersey’s  Greatest 
Morning  Newspaper 

THE  NEWARK  LEDilER 

For  six  days  in  the  week  we  are 
alone  in  our  field  of  more  than  a 
million  readers,  and  the 

SUNDAY  LEDGER 

Takes  a  place  among  the  leading 
publications  of  the  country. 

Dorothy  Dix  Helen  Rowland 
Associated  Press 


The  McClure 
Newspaper  Syndicate 

supplies  continuous  daily  and 
weekly  services  that  make  and 
hold  home  circulation 
ALSO 

Big  Special  Features  on  Timely 
Topics  by  Leading  Writers 
Send  for  our  complete  list  snd  Par¬ 
ticulars  of  our  star  features,  includinf 
Frank  H.  Simonds,  Montague  Class 
and  Sewell  Ford. 

N373  Fourth  Ave.,  New  York 


We  can  increase  your  ksulnese— 
you  want  it  Increased. 

You  have  thought  of  press  clip- 
pings  yourself.  But  let  us  tall  yp* 
how  press  clipping  can  be  mad* 
a  business-builder  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Established  a  Quarter  of  a  CenWry 
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The  South 

and 

The  Automobile 

SINCE  1917  tlie  census  of  auto¬ 
mobiles  in  the  Southern  states  has 
increased  more  than  100  per  cent. 

During  1919  the  national  increase  in 
automobiles  has  been  13  per  cent. 

During  that  time  the  per  cent,  increase 
in  Virginia,  North  Carolina,  South 
Carolina, Georgia,  A^labama, Louisiana, 
Kentucky  and  Tennessee  has  heen  22 
per  cent. 

Unprecedented  cotton  and  tobacco 
prosperity  is  said  to  be  the  cause  of 
this  condition. 

The  people  of  the  South  do  not  spend 
all  of  their  money  for  automobiles. 
They  h  ave  lots  of  money  for  other 
things.  They  read  Southern  daily 
newspapers  and  are  guided  in  their 
purchases  by  these  papers. 

Guide  them  to  your  goods  through 
these  daily  newspapers.  It  will  pay 
you. 


Read>in*the-hoine  newspapers 

ALABAMA 

2,500 

10,000 

Circulation  lines 

lines 

Birmingham  Age-Herald  ... 

...(M) 

22,300 

.07 

.05 

Birmingham  Age-Herald  ... 

....(S) 

27,405 

.08 

.06 

Birmingham  Ledger  . 

....(E) 

34,018 

.07 

.07 

'Birmingham  News  . 

....(E) 

45,343 

.10 

.10 

'Birmingham  News  . 

....(.S) 

48,070 

.12 

.12 

Mobile  News-Item  . 

....(E) 

10,136 

.03 

.03 

Mobile  Register  . 

...(M) 

23,709 

.05 

.05 

Mobile  Register  . 

....(S) 

33,137 

.06 

.06 

Montgomery  Advertiser  .... 

...(M) 

24,187 

.05 

.05 

Montgomery  Advertiser  .... 

. (S) 

24,736 

.06 

.06 

1  FLORIDA 

Jacksonville  Metropolis  .... 

....(E) 

18,740 

.05 

.05 

Morida  Timcs-Union.  Jncksoii' 

ville  . 

(M&S) 

26,915 

.06 

.06 

Palatka  Morning  Post . 

...(M) 

1,450 

.0122 

.0122 

Ptnsacola  Journal  . 

...(M) 

6,485 

.025 

.025 

Pensacola  Journal  . 

....(S) 

7,900 

.025 

.025 

Pensacola  News  . 

....{E) 

5,425 

.02 

.02 

GEORGIA 

*Atlanta  Georgian  . 

....(E) 

39,386 

.08 

.08 

'Atlanta  Sunday  American. 

....(S) 

83,177 

.12 

.12 

*Augusta  Chronicle  . 

...(M) 

11,074 

.03 

.03 

'Augusta  Chronicle  . 

....(S) 

10,008 

.035 

.035 

.Augusta  Herald  . 

....(E) 

13,958 

.035 

.035 

Augusta  Herald  . 

....(S) 

9,413 

.035 

.035 

Columbus  Ledger  . 

.(E&S) 

7,592 

.03 

.03 

Macon  Telegraph  . 

...(M) 

23,450 

.04 

.04 

Macon  Telegraph  . 

....(S) 

19,321 

.04 

.04 

Savannah  News  . 

(M&S) 

21,120 

.055 

.04 

Savannah  Press  . 

....(E) 

15,357 

.04 

.04 

KENTUCKY 

I.ouisville  Herald  . 

...(M) 

45,616 

.08 

.08 

I.ouisville  Herald  . 

....(S) 

49,090 

.08 

.08 

Paducah  News  Democrat  .. 

...(M) 

6,972 

.0225 

.018 

LOUISIANA 

'New  Orleans  Times-Picayune. .(M) 

76,171 

.12 

.12 

'New  Orleans  Times-Picayune.. .(S) 

92,360 

.15 

.15 

*Ncw  Orleans  Daily  States. 

....(E) 

41,925 

1  in 

*Ncw  Orleans  Daily  States.. 

. (S) 

37,563 

*New  Orleans  Item  . 

....(E) 

74,541 

.12 

.12 

•New  Orleans  Item  . 

....(.S) 

90,488 

.15 

.15 

NORTH 

CAROLINA 

'Asheville  Citizen  . 

..(M) 

11,985 

.03 

.03 

'Asheville  Citizen  . 

...(S) 

9,704 

.03 

.03 

'Asheville  Times  . 

...(E) 

7,236 

.025 

.02 

Charlotte  News  . 

E&S) 

10,849 

.03 

.03 

'Charlotte  Observer  . 

..(M) 

18,.160 

.055 

.03 

'Charlotte  Observer  . 

...(S) 

18,557 

.065 

.04 

Durham  Sun  . 

...(E) 

5,325 

.02 

.02 

'Greensboro  Daily  News . 

...(M) 

15.975 

.05 

.04 

•Greensboro  Daily  News - 

...(S) 

21,117 

.06 

.05 

e.reensboro  Record  . 

...(E) 

4,485 

.045 

.035 

Raleigh  News  and  Observer 

..(M) 

22,273 

.05 

.04 

Raleigh  News  and  Observer 

...(S) 

22,210 

.05 

.04 

■Wilmington  Dispatch  . 

...(E) 

•1.498 

.02 

.02 

Wilmington  Dispatch  . 

...(S) 

.1,840 

.02 

.02 

•Wtnston-Salem  Journal  - 

(M&S) 

5.358 

.025 

.02 

•Winston-Salem  Sentinel  - 

....(E) 

6,956 

.03 

.03 

SOUTH 

CAROLINA 

Anderson  Mail  . 

....(E) 

4,431 

.0178 

.0178 

Charleston  American  . 

...(M)) 

7,603 

.03 

Charleston  American  . 

....(S)  ( 

'Columbia  Record  . 

....(E) 

12,991 

.03 

.03 

'Columbia  Record  . 

....(S) 

12,007 

.03 

.03 

...(M)  \ 

.  .  .  . 

.05 

.05 

Columbia  State  . 

....(S)  } 

Greenville  News  . 

(M&S) 

8,485 

.035 

.03 

.  tlreenwood  Index  Jouriinl  — 

..  (E) 

4,785 

.02 

.02 

Spartanburg  Journal  aSt  Carolina 

Spartan  . 

...(E) 

2,958' 

Spartanburg  Herald  . 

...(M) 

4,416 

.03 

.03 

Spartanburg  Herald  . 

....(S) 

5.262  J 

TENNESSEE 

•('hattanooga  News  . 

....(E) 

14,.149 

.04 

.04 

Chattanooga  Times  . 

...(M) 

.6,988 

.07 

.07 

Chattanooga  Times  . 

....(S) 

’3,466 

.07 

.07 

Knoxville  Sentinel  . 

....(E) 

21,290 

.05 

.045 

•Knoxville  Journal-Tribune 

....(M)  1 

1-1 

.045 

•Knoxville  Journal-Tribune 

....(S)  f 

Memphis  Commercial  App'a1...(M) 

78,214 

.14 

.12 

Memphis  Commercial  Appeal. ..  .(S) 

1  9,031 

.17 

.15 

•Nashville  Banner  . 

....(E)  1 

42,984 

(.07 

.07 

•Nashville  Banner  . 

....(S)  ) 

)  .08 

.08 

•Nashville  Tennessean  . 

...(M) 

.’6.047 

•Nashville  Evening  American.  ..(K) 

16,110 

[  .08 

.08 

'Sunday  Tennessean  American  (S) 

29,.570 

VIRGINIA 

tBristol  Herald  Courier . 

(M&S) 

8.750 

.04 

.04 

Danville  Register  and  Bee... 

(M&E) 

9.451 

.03 

.027 

Newport  News  Timcs-Hcrald 

...(E) 

10.354 

Newport  News  Daily  Press.. 

[S&M) 

6.476 

Norfolk  Ledger  Dispatch.... 

....(E) 

.48.494 

.08 

.08 

Ko.inok'*  Times  . 

(.M&S) 

9,570 

nti 

Roanoke  World-News  . 

...(E) 

10,315 

.m 

Government  Statement.  October  1st, 

1919. 

'.A.  B.  C.  Report,  October 

1st,  1919. 

^Includes  Bristol,  Tenn. 

44 


Editor  &  Publisher  for  December  11,  1919 


1' 

i 

To  Advertisers 

and  Space  Buyers 

, 

1 

1  K  1  fact  that  the  evening  newspapers  of 

1  the  country  carry  the  heavy  volume  of 
i  local  retail  advertising — advertising  in¬ 

serted  to-day  for  results  to-morrow — should 

1  not  be  overlooked  by  the  national  advertiser 

i  wishing  to  sell  the  customer  at  lowest  cost. 

j 

1  In  New  York,  for  example,  The  New  York 

Globe  carries  more  business  from  the  20  leading 
retail  shops  than  all  the  six  day  morning 
newspapers-  combined. 

More  often  than  not  a  heavy  volume  of 
advertising  and  circulation  on  Sunday  is  made 
to  cover  up  week  day  weakness  by  morning 
newspapers. 

1 

1  have  just  prepared  a  list  of  124  evening 
newspapers  published  in  120  cities  in  the  United 
States,  giving  populations,  circulations  and 
5,000  line  rate,  which  I  will  be  pleased  to  send 
to  any  one  on  request  and  a  2  cent  stamp. 

JASON  ROGERS. 

MEMBER  New  York  Globe 

1 80,000 

A  DAY 

JASON  ROGERS,  Publisher 

|L==ii=.== -  '1 

